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Be ready, a few short 
weeks hence, when 


Christmas displays 





come down and it's | 


time for the soft air | 


of Spring in your win- 
dows. SCHACK’S ~ 


is ready now — will 
" in your city soon 
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2516 W. ARMITAGE AVE. 








WLS KEYLINE PROMOTIONS 

- ++ SHOWN IN AMERICA’S 

FINEST STORES FROM 
COAST TO COAST 









They feature products that are 
leaders in terms of volume and 
profit for your store. They are 
sponsored by many of the Country's 
leading nationally advertised pro- DONALDSONS, MINNEAPOLIS. MINN 
WATT AND SHAND, LANCASTER PENN. duct manufacturers, are increas- 
ingly popular, are seen in hundreds 
of America’s finest stores every 
week of the year . . . showing to 
millions . . . helping to sell more 
quality goods for quality stores at 
regular prices. 






















Incorporatin r the latest of design 
and art, the Rens craftsmanship 
and materials, plus mechanical ac- 
tion and illumination, all are de- 
signed to create more readership 
interest and sales. 


Wise retailers work with manu- 
facturers who offer a retail minded 
selling plan... the objective . 
more sales to more satisfied cus- 
tomers, faster turnovers of goods, 
reduced selling cost, more net profit. 





STEWARTS, LOUISVILLE, KY 







These promotions offered at no 
cost except incoming transporta- 
tion. To avoid waste they are sent 
only to stores who feature the 
products for which they are de- 
signed and who agree to use the 
promotions for at least one week on 
a specific agreed upon date. Every 
one benefits, consumer. manufac- 
turer and retailer. 
















MAY CO., CLEVELAND O 
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OUR NEXT ISSUE 


Spring will be the theme of several 
feature articles in the forthcoming issue 

. with reports on current display in 
New York City, Los Angeles, and Chi- 
cago ...a feature on how Three Sisters, 
Miami, handles display problems .. . 
and another on display at Illinois Bell 
Telephone .. . In the mail November 20. 
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of Tony Markus, display director, The 
White House, San Francisco. 
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Pass This Issue Along 
You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 
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Glamour Stripes 
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Add all the glamour 


the glitter...and tinsel 
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’ 
to your backgrounds and floors! : 


These non-tarnishing, 
non-shed Dimensional Designs 
in colorful papers and cloths 
will enhance your windows 
and bring distinction 


to your displays. 


See the full Rubner line 
at your distributor or jobber, 


or write us for further information 


There's always something new 


Wie 


UBNER _U.... 


5925 Broadway, New York 63, N.Y. 


Perma Glitter Ornaments 


Division of Cellu-Craft Products Corp., New Hyde Park, N.Y 
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WRITE . . . The Morgan Co., | Rn le in 
3984 Avondale Ave., Chicago, 
for catalogs, prices, examples. 
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sanding test tells 


upson wall board edge sands smooth, glass-like! 


BRAND ‘'B”’ 
WALL BOARD 


[t’s a clean cut case of superior fiber quality! 
Upson wall board edges sandpaper smooth to a 
glass-like finish. There’s no fuzzing or ripping of 
board edges because Upson is made from spruce 
wood fibers! Try the sandpaper test yourself. 

You will discover all Upson wall boards (like 
415” pictured above) assure a beautiful finished 
job, no waste; they’re perfect for displays of 
all kinds. 

Upson wall boards are rugged and strong, 
too. Several thicknesses are laminated together 
under terrific pressure to re-form fibers into a 
rugged, super strong board. 

How about the surfaces? One side is softly 
pebbled, the other side is smooth. Both surfaces 
take paint beautifully. There’s no soaking in. 
You can save up to $5 to $10 per M on paint. 

There’s good reason why so many display 


UPSON 
WALL BOARD 


leaders use Upson wall boards", 14", 3%" 
plus “0” Easy-Curve, 14” Striated and Cut- 
Out Letters. All made by the world’s largest 
manufacturer of laminated fiber boards... 
The Upson Company, Upson Point, Lockport, 
New York. 


5 
UPSON 


FIBER WALL BOARDS 
FOR DISPLAYS 


~-— 


99% wood fibers laminated for great strength 
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far tar to the fbuast 
there lives a Maharaja who was very 
sad hecause the world knew nothing 
about the wondrous and exotic ware 


his people were making 


, . > f | \ 
+, ', —~ % ( ) j \ ics (One day a visitor appeared | am 
Aa i / \ ' | , Austen, he said. “Your wares ar 
| | \ Sy _ ) ar beautiful and | wish to take them 
j em <i, ,. ‘ . 
' = Zz =< back to the West with me 


Now the Maharaja is happy and you 
will be too, when you come to out 
beautiful, new howroom and 

how Austen can help you to create 


your most exciting cruise display 


in 


la a a y "« Z 
C P UC) ‘)) / ( ( Gusten Display SJIne. 
‘J 


( ) 
P ) C . ~* ( ) Showroom. 
.7) ( ) } 
v (Ay 133 W. (9th St.. New York. N. Y 
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DA GARCY ADAPT-A-STRUT system for building 


merchandise WISHED ES , Ril, dln asin Oh 


MEN'S WEAR... WOMEN’S WEAR... 
WHEEL GOODS... EVERYWHERE... 


... t's ADAPT-A-STRUT throughout 
at Woodward's, Edmonton, Alta., Canada 





All the shelving and hang-rails seen in these pic- 
tures, all the background panels, the cornices and 
even the departmental dividing walls are hung 
from fully concealed ADAPT-A-STRUT uprights. 
Shelves can replace hang-rails, partitions can be 
moved and backgrounds changed .. . all in a 
matter of minutes! Find out what ADAPT-A- 
STRUT can do for you! Send for Catalog 55-A. 


*Unavthorized vse of our invention will not be permitted. 


Quality by Design 


GARDEN CITY PLATING & MFG. CO., \738 MH. Ashiond Ave., Chicago 22, Ill. 
in Canada: Garcy Co. of Canada, Litd., 1244 Dufferin St., Toronto 4 











Here Is The Answer To Your Shipping Problems! 





SHIPPERS TRUCK SERVICE, INC. 


Offers a New, Specialized Service for 
the Display Industry . . . with 


SPECIAL UNDERSTANDING OF DISPLAY SHIPPING 


DIRECT @e DEPENDABLE e RAPID « ECONOMICAL 


From or To New York, N. Y., and Points in the Following States: 


ALABAMA INDIANA MISSISIPPI RHODE ISLAND 
CONNECTICUT KENTUCKY NEW HAMPSHIRE SOUTH CAROLINA 
DELAWARE LOUISIANA NEW YORK TENNESSEE 
DISTRICT OF COLUMBIA MAINE NEW JERSEY VERMONT 


FLORIDA MARYLAND NORTH CAROLINA VIRGINIA 
GEORGIA MASSACHUSETTS OHIO WEST VIRGINIA 
ILLINOIS MICHIGAN PENNSYLVANIA WISCONSIN 


No matter what your shipping needs, we can render the best of service. Write 
or phone us for full information. We assure you faithful, diligent service with the 
fullest protection of your materials and business interests. 


SHIPPERS TRUCK SERVICE, INC. 


P.O. BOX 696 ICC-MC-111424 JERSEY CITY 6, N. J. 
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ie why not im ADVERTISING ? 


A MISS is as good as a mile in TENNIS. And it usually comes from lack of form 

of agility of ability of being where the ball is not when it’s somewhere 
else! Or of being where it is without being able to hit it. Or of being able to hit with- 
out being able to return it effectively. 


This seems so simple to figure out in tennis. The man didn’t win simply because 
he wasn’t in form. What could be simpler? And he wasn’t in form because he didn’t 


practice regularly. 


Why shouldn't it be equally simple to apply this common sense principle to 
advertising? Advertising, like a tennis player, must keep in form through continual 
practice. And it can get out of form become ineffective — in the same way as can 


** 


a tennis player by not “playing regularly.” 


Is your advertising in perfect form due to continual practice. Or is it on the job 
one month — and off the job the next? Is it seen when it’s sought after — or does it 


find the buyer when he has bought after seeing the ad of someone else? 


Give your advertising a thorough workout each month. Keep it constantly in 
practice so that it may be where the prospect is when he’s ready to become your 
customer. And so that he won't become cold, keep him sold! 


Copyright Coopvertising 


Cincinnati 1, Ohio 
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ALL FROM 1 SOURCE 


PLAN NOW FOR THAT HUGE 
OUTDOOR DISPLAY 


* 





ON MARQUEE © ROOF 
SIDE OF BUILDING 


Weatherproof, lightweight, un- 
breakable — time-saving, money- 
saving. Outmodes papier mache. 


35-ft. angels designed and 
constructed of Celastic by 
Bliss, Inc., Long Island City, 
New York. 


Md 


*TRADE MARK OF THE CELASTIC CORP., A DU PONT SUBSIDIARY 


FILM... BACKING... DUNK 
Flameproof! Weatherproof! Economical! 


Do not confuse with Sculpt-O-Glas Polyester Resin . . 
hardeners are used with this medium. 

Absolutely one of the fastest and easiest methods to embed objects 
on plastic panels or to sculpt in crystal clear plastic . . . dries in 20 
minutes, will not burn. 

DIRECTIONS FOR EMBEDDING decorative ornaments, Christmas balls, 
flowers, butterflies, etc.: Place objects on Sculpt-O-Glas backing, 20" x 50” 
or cut to size. Then dip Sculpt-O-Glas film for one second into Sculpt-O- 
Glas Dunk and place over backing. Within 20 seconds the film will lock 
and embed all objects on panel. (Tear film before emersing into swatches 
for easier handling.) 

To SCULPT make armature of our lace wire. Then dip Sculpt-O-Glas 
film into dunk for one second and apply as papier mache. 


Sculpt-O-Glas Backing Medium 20" x 50°°—$4.00 per panel 
Sculpt-O-Glas Film—65c per yard 36" wide 

Sculpt-O-Glas Dunk—$3.00 per % gallon 

Sculpt-O-Glas Dunk—$5.00 per | gallon 

Sculpt-O-Glas Dunk—$15.00 per 5-gallon drum 

Lace Wire—1i50 foot roll 24° wide—$ 21.00 roll 

Lace Wire—300 foot roll 63" wide—$100.00 roll 





. No mixing or 


ALL PRODUCTS SOLD WITH A 


OF SUPPLY! 


cubpto-(ylas- 


POLYESTER RESIN 
Specially formulated for display use! 





Use for embedding decorations into beautiful glass 
panels or for surfacing high relief designs with a 
glasslike plastic. 

iT'S EASY 

Add one unit of hardener to one unit of resin, stir 

— then simply brush or pour Sculpt-O-Glas Polyester 


Resin. 
Air dries and hardens in approximarely 30 minutes. 





Technique No 1. 


SOLD IN 
ONE QUART 
4 GALLONS, 
ONE GALLON 

OR FIVE GALLON 

DRUMS. 


Technique No. 2 





Try our introductory $12.50 kit. 
See this demonstrated at our showrooms or at the Spring 
N.A.D.I. Show. 








PLAST-EX 


Is a plaster impregnated cloth which has now been proven 
as a novel modeling and lightweight casting material. Wet 


Plast-Ex with water and it becomes workable . . . sets up in 
30 minutes to a plaster hardness .. . it's fun... clean, easy 
to work with ... convenient... no mixing... no mess... no 


cleanup. Sold in bolt form 10 yards long, 38 inches wide, 
$12.50 per roll. Working samples sent on request. 


MONEY BACK GUARANTEE! 


Ulniors Titeltrj4a(-t-Pe la lom 


A BEN WALTERS ENTERPRISE 





156 SEVENTH AVENUE, NEW YORK 11, N.Y. « Algonquin 5-2308 
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Spring & Easter DISPLAY SHOW 


Plan Now to attend... 

it's your opportunity to see 

“everything that's anything’ in display. 
Every member of the NADI 


extends a most sincere and cordial welcome. 


National Asssociation of Display Industries 


203 N. WABASH AVENUE ® CHICAGO 1, ILL. 


12 DISPLAY WORLD 





Decorative Plant... 


126 WEST TOIhK STREET, NEW YORK CITY, Wa 








Set your sights for Longitude /th Ave. .. . Latitude 
24th Street ... . the ONLY location where you 


Can view our newest seasonal decorative creations 


MARKET WEEK aii EVERY WEEK. 





FIRST WITH THE NEWEST Deconatiner FOR SIXTY YEARS 
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INCREASE the Zlezcdility of your 
PRESENT display lighting installations 


with the | amplex| Swivelite Line 












You've probably found for yourself—as so many display managers have—how easily 
omplex Swivelite installations adapt themselves to a host of changing requirements. 
But do you know how simple it is to extend Swivelite features to stil more store areas? 
For instance: 
You can make any socket a Swivelite fixture >| 
| 
| 
| 





Swivelite 
Screw-in Unit 








Just screw a completely wired, ready-for-use amplex N10 Swivelite Unit into any 
medium-base socket. You get the same quick-change features you have with your 
present Swivelite Canopy Fixtures: any lamp angle you want—through 360° 
horizontal, 170° vertical; finger-tip, stay-put positioning —no set screws or wing 
nuts to fuss with. 





Clamp-on 
nit 








You can put Swivelite-mounted lamps where you want them 


Bring lamps down from ceiling height with N10-6 (6) or N10-12 (12”) Pipe 
Extensions; FS12 (12°’) or FS18 (18”’) Flextensions. All screw-in type; all pre-wired, 
completely assembled; ali with exclusive amplex double-ball, free floating 


| Extension 

| 

| 
Swivelite lamp socket. Or locate cord-and-plug Swivelites anywhere: Portable 

| 

| 


Unit 


Bases on floors, Escutcheon Units on walls, Clamp-ons on rounds or flats, Deca 
Adapters on poles. 


You can add, remove hoods; add louvers and color clips 


Use the same hoods you're using on your permanently installed Swivelite Fixtures — 
the hoods with the Deluxe Satin Aluminum finish that stays glossy, won’t chip, 
discolor or blister—the hoods with the 8 ventilating ports that carry off excess 
heat for cooler lamp burning, longer lamp life. Just remove the porcelain shell 
from your new Swivelite Unit, mount one of your present Swivelite Hoods, 
replace shell. 





, Easy-to-mount 
Hood 


Snap SHL Louver Clips into your Swivelite Standard Torpedo or Swedish Hoods to 
eliminate side spill and glare. Use CF Color Filters, available in 13 colors, to give 
you a quick, easy way to bring dramatic color into your displays. 












Louver Clip 
which takes 
Color Filter 









For COLOR and DRAMA And remember the amplex line 


includes Side Silvered Tubular 


H M Lamps for showcases; Spark-l-Lite 

In Display Lighting er Lamps for jewelry, silverware, 

furs, electrical appliances; Focalite 

amplex Colorbeams key your displays to the Fixtures for shadow boxes, niches, 
season. Colors and sizes to meet every display need. wall cases. 


75W R30, 150, 200 and 300W R4U bulbs in 8 colors. 
150W Par 38 in 10 colors for indoor and outdoor use. 


All colors brilliant, sparkling, guaranteed permanent. @ rr Re j ex 


amplex Spotlites and Floodlites key your lighting 

to the display. Spotlites highlight single objects; Flood- CORPORATION 
lites bathe entire displays and backgrounds. Range Dept. DW-1156 

from 40W Baby Spots and Floods to 500W Super Spots 111 WATER STREET 
and Floods. All with pure inside silvered reflectors. BROOKLYN 1, N. Y. 


For complete descriptive literature, write 
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SPRING € EASTER 


MARKET WEEK 





DECEMBER 15 THRU 19, 1956 


N. ¥Y. TRADE SHOW BUILDING 
35th ST. & Sth AVE... NEW YORK CITY 





ROOM 349 


maharam 


invites you to view its extensive collection 





of the newest and unusual in 
e DISPLAY FABRICS 
e DISPLAY PAPERS 


° DISPLAY ACCESSORIES 


and meet with our staff to discuss 


fi your display problems. 





mahar AA/Wr 


FPAERIC CORPORATION 





MEW YORK: 130 WEST 4a STREET 
CHICAGO: 115 50 WABASH (WURLITZER BLOG ) 
LOS ANGELES: 1113 50 LOS ANGELES STHEET 
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America’s Top Stores 
wanted the ‘‘Kinest”’ 

Santa Claus outfit 
and GERTRUDE CORNELL 


created it! 





Santa Claus, as created by Gertrude Cornell, 
really puts a store's best foot forward 
in his personal appearances in this costume. 


STANDARD COSTUME 


Made of fine quality velour . . 
5° delustered imitation fur, 
satin lined trimming. 
Non-cracking patent plastic boot 

tops, 444" belt, and large jacket buttons. . 
Holly and bells trimming on hat and sleeves 
... Exclusive Cornell standard nylon wig 
and beard set (cemented and lock stitched), 
Complete costume .. . $75 


Also producers of 

the only ofhecially franchised 

Walt Disney Mickey Mouse and 
other Character Costumes for 
store promotions! 

Also available: For Easter: Easter 
Bunny Promotional Costume 

For any week: Authorized Mickey 
Mouse, and other Walt Disney 
Promotional 


isneyland 
¢ 


COSTUMES 








ORDER DIRECT FROM: 


Gertrude Cornell 


Creators and Manufacturers of Promotional Costumes 
140 WEST 42nd STREET, NEW YORK 18, N. Y. Wt 7-1220 
FACTORY: Biairsown, N. J. 





+ ‘ 
, a 
. GERTRUDE CORNELL ihe RUSH to us Brochure of Santa ' 
5 140 W. 42nd s?., New York 18, ms We { suis ind other | motional costurme ' 
’ ' 
| liems M . { rnetl + 
' TANDARD COSTUME G@ EXTRA WIG AND BEARD SETS ' 
: DE LUXE COSTUME @ $1 BUDGET SET : 
' MICKEY MOUSE COSTUME @ § EXCLUSIVE STANDARD $30) ' 
: LASTER RUNNY COSTUME @& $120 FACLUSIVE DE LUA tA) : 
' ' 
, STORE ' 
' ' 
: DISPLAY MANAGER : 
’ ' 
' STREET ' 
’ ' 

' 
> City ZONE STATE DW-10 4 
' ' 
Ine OO SSSSSSSSSSSSSSSSSSSSSSSESSeseueueeneneuueeuneeenn0ee04 































DE LUXE COSTUME 


Made of best quality Merrimac twill back 


velveteen. . . 6” real fur, satin lined 
removable trimming, on hat, boot tops, 
sleeves and bottom of jacket . . Jacket 


and hat satin lined Non-cracking 
patent plastic boot Lops, 1%” belt and 
large buttons ... Removable holly and 
bells trimming on hat and sleeves . . 

Exclusive Cornell specially full nylon de 
luxe wig and beard set (cemented and 


lock stitched). 
Complete costume . . . $150 
EXTRA WIG AND BEARD SETS 


BUDGET SET 
LACLUSIVE STANDARD 


EACLUSIVE DE LUXF $4 
OUR EACLUSIVE NYLON Wit, AND 
BEARD Sk rs ARF the niy sets of the 
market with the roots cemented with water 
oof cement PLUS a special lock stitch con 
struction Wash them res tlarly t y retain 
ther wave Brus} then dail they 
rr ner 
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Look whats happened to Hardboard 





Weyerhaeuser 4-Square Industrial Hardboards 


provide flexibility for many needs 


DisPLAY design and construction problems often can be solved 
quickly and at low cost with Weyerhaeuser 4-Square Industrial 
Hardboards. 

Standard Weytex*, for example, has excellent bending quality. 
1” board can be bent to a |” radius without rupture. Also it can 
be formed into shallow draws and simple compound curves. Panels 
can be readily die-cut and machined. The smooth surface finishes 
beautifully to provide a wide range of effects. 

Weylite* is slightly lower in density than Weytex and is more 
economical in the thicknesses in which it is produced. 

Perforated Board is Standard Weytex with 3/16” and 9/32” diam- 
eter holes. It has the same outstanding machining and finishing 
characteristics as Standard Weytex with unusually high strength 
to sustain loads where metal hangers and brackets are used. 

See where and how these remarkable Hardboards can help you 


do a better job... for less. Write for samples, literature today. 
*T_M. Reg. 


Weyerhaeuser Sales Company 
DEPARTMENT HM-116 
First National Bank Building * St. Paul 1, Minnesota 
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®@ Standard Weytex is smooth on one side 
and has a screen impression on the other 
Panels are light tan in color with a pleasing 
fiber pattern Thicknesses; 1/12", 1/10", 1/8", 
3/16",1/4" 


@ Weylite is smooth on one side with a 
screen impression on the other. Slightly lower 
in density than Weytex. Made in two thick 
nesses: 3/16 ,1/4° 


@ 4-Square Perforated Board is smooth on 
one side with a screen impression on the 
other. Perforated with | centers in both 
directions and 1/2° margins on edge and 
ends. Thicknesses: 1/8" and 3/16 with per 
forations 3/16 in diameter. Also 1/4° thick 
ness with perforations 9/37 in diameter 


® 4-Squere Hardboards take all types of 
finishes including wiping stains, lacquers, air 
dried and baked-on enamel. An ideal base 
for plastics, fabrics, veneers. Excellent gluing, 
laminating characteristics 


® Additional uses: furniture parts, auto 
motive foundation parts and panels, sliding 
panels, cross banding, core material, mirror 
backs, cabine‘s, toys and gomes, TV backs, 
signs, contawmers. 
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There is a man named E., B. Weiss, connected with an advertising 
agency and who writes a regular feature for Advertising Age, who has a 
perpetual chip on his shoulder where display is concerned. Apparently 
he never misses an opportunity to point to "the current death march of 
the window as a retail selling tool," to quote from his latest 
criticism. He goes on in Advertising Age to say that: "In the store 
window alone we have a promotional factor that is withering away -- not 
only because shopping habits are changing, with the shopper doing less 
and less window shopping -- but also it has become a humdrum, dull, 
uninspired display in the vast majority of independent stores and in 
practically all of our large chains...And I might also add that 
interior display is --right now -- also tending to lose some of its 
selling punch as store interiors become too orderly, too uniform, too 
devoid of interrupting notes, and too jammed with merchandise." 


(I wonder if Mr. Weiss, while condemning display so vigorously, 
has ever heard or seen or read some of the advertising agency gems on 
behalf of cigarettes, laxatives, automobiles, and the host of other 
products advertised by radio, television, newspapers, and national 
magazines? Would he call them humdrum, dull, uninspired? Probably 
not, for they are commissionable advertising and represent income for 
advertising agencies, whereas retail display does not. Yet the number 
of people who consider much current consumer advertising as deadly dull, 
exaggerated, or in bad taste must be in the millions.) 


But getting back to Mr. Weiss, how does he propose to eliminate 
the present method of window display--and also the need for displaymen? 
By closed circuit television, no less; or, as he says, "I should 
imagine that a display set-up could be flashed from a central point of 
a chain store (or from a new type of electronic window service 
organization) to a screen in hundreds or thousands of store windows, 

In brief, there would be one master display set up in a studio and then 
beamed into the windows of the subscribing stores." 


He goes on to say that they would not only have color but life as 
well through the use of real models and eventually they would have 
three-dimensional effects, plus daily "changes" of the windows. 


He foresees the time when display firms will provide such programs 
and have their own staffs of script writers and similar specialists. 
He concludes by saying, "Electronic interior displays could do much to 
restore excitement to store interiors, as well as to windows, and the 
combination of the two offers potentials for increasing volume and 
profits that should be sufficient to entice competent brains and ample 
funds to the development of this conception." 


If this was not written with tongue in cheek, and I hardly think 
it was, then it seems to me that Mr. Weiss is simply suggesting the 
substitution of a form of television -=- commissionable for the agency, 
of course! --for the present methods of window and interior display. 

I don't say that such a scheme is impossible from the production stand- 
point, for we have so many scientific marvels all around us these days 
that only a fool would say that something can not be done. But 
granting that it is possible (Please turn to page 62) 
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Display Is Fabulous At Tiffany 


By ESTELLA LANO! 


l'rom stately, dignified, and dull windows the displays of Tiffany have 
been transformed into exciting bits of enchantment which not only 
attract but sell. Gene Moore has the whole store at his disposal for 
merchandise selection; the merchandise is chosen to fit the display. 


“SINCE last December when Gene Moore 
became director of display tor Tiffany, 
t! 


located at Filth avenue and 
Manhattan ha 


revolution 


if tere 


J/th street im undergone a 


radi al cl} play krom 


displays 


of quiet, conservative dignity, the story has 


changed to the world ot tantasy and dreams 








tiow does Mr. Moore plan these exciting 
What is the reaction to 
What are the displays doing tor 


displays them ? 
merchan 
dise sales 

lo begin at the beginning, the aim was for 
prestige type which would attract 
attention to, and spark interest in Tiffany 


display 





That aim has been met a thousandtold 


with crowds around the windows, with 
people stopping by to say: “I can't afford to 
shop at Tiffany, but I had to tell you how 
wonderful your windows are!’, and in fan 
letters 


But that is not the end of the story 
by any windows 


manner of 
sell! They sell Tiffany, they sell more of 
Tiffany's merchandise 


means the 


generally, and they 
also sell expensive jewelry items right out 
of the window 

In designing the displays for Tiffany, Mr 
Moore reverses the usual procedure by se 
lecting merchandise after the display 1s in. 

















stalled to fit the background! The de 
signs, as he explains, are a matter of per 
sonal feeling, created frequently as a dream 
world. It is a display paradise where be 
cause of window size, elegance of merchan 
dise, a tree hand with background and 
budget, he can achieve exquisite miniatures 
with minute perfection from his own person 
al realm of tancy the things he loves 
most: caves, jungles. Often the merchandise 
in the displays is tucked into an obscure 
coTner, shielded by foliage, since Mr. Moore 
thinks of it as a mystery: the excitement 
and thrill of walking through the woods and 
finding a jewel 


The whole store is at his disposal rot 


merchandise selection so when the design is 
rendered, (and his ideas and designs under 
go many changes in the creating), he will 
walk through the store and select the exact 
merchandise to go imto each nook or cranny 

or to take the spotlight of the setting 











—All the displays pictured on these two pages 
are described in detail in the article— 


Yet even so, for certain displays, the designs 
work in reverse. lake his first installation 
at Tiffany just before Christmas last year, 
with a gold angel holding aloft the tabulous, 
huge yellow diamond the setting was 
created tor that particular diamond In 
planning that display, Mr. Moore handled 
the beautiful stone many, many times 
turning it over, looking at it, trying to con 
ceive the proper setting Then Tiffany 
loaned him an exact duplicate of the dia 
mond, which he could carry around with 
bim while he thought taking it out of hi 
pocket at intervals to dream over it. Fin 
ally came the inspiration, the gold angel 
The display was pictured and described 
the February 1956) «(6issue of DISPLAY 
WORLD 


Pout thy story (1 } ile hond bring 








prosaic subject: insurance tor the cost 


on display liffany carries an 


imsurance on their five windows of 


which may be broken up tor tm 
display as desired. When th 
merchandise displayed is greatet 
um im total pecial coverage 


| An { xample VAs tive V¢ low 


window 


In displaying expensive jewelry, the cu 


heen te replace tive ridite coatly 


such as diamonds and emeralds by | 


items at night. while t hve preciou 


duliv locked in ti vault liffany 
practice under 


hut under thre 


etting and it remains intact 


duration of 


lie’ ty ifvetit 
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Display In And Around Chicago 


By RICHARD DAY 


ILLINERY 
last month along State street, as were 
thie final 


displays 


windows were popular 
bac k tO-~-s hool 


wih 


holdouts of 


Also prevalent were 


quite 


dows promoting imports 


“Tall 
la 


the title 


( hi ago 


KMrothers 


telephone hooths 


cago 
veTiicice 
the 

the 


ators : 


leit. 
other 


falk Along the Party Line” was 
of the millinery display 
shoppers by Carl James, of Mandel 
It used a line of simply constructed 
like those that many Chi 


inside tor shoppers’ Con- 


aimed at 


have 
were used at 
out of the booth and 
The rest of the booths 


lwo mannequins 


one coming 


wowing in 


contained heads and hands only, mounted in 


varicus natural positions 


were di 


proble TT 
window 
C,eneral 
and the 
to give 


22 


In all, seven hats 
splayed at and the difhcult 
of pepping up a millinery display 
was well accomplished by James 
color tones were kept ina high key 
dressed in black 


mannequins were 


accent 


tour Judy 
displays illustrated) in 
saw-toothed hard 
fence were placed up 
front, concentrat 


series ofl 
(not 


lames also ran a 
blouse 
which white 
board resembling a 
very close to the window 
ing attention on the blouses which were both 
worn by the mannequins and hung on the 
hardboard Kkach window had a dif- 
ferent breed of dog, from dachshund to 
poodle, going for a morning airing at the 
end of a leash held by one of the fhgures. 
A cat watched trom the fence. The 
point this series puts across was stated in a 
sign: “If you invest in nine blouses (that 
would cost you less than $580) just think, 
you can be your own stylist and create 81 
costumes!" Each window displayed differ- 
ent colors of Judy Bond blouses. 

Jack Boghosse, display director of Gold- 
blatt’s, used a down-to-earth autumn leaf 
motif throughout 12 of his windows, They 
showed coats, dresses, suits, and sportswear 


Sond 
panels oft 


tence, 


atop 


all in leaf tones and shades of brown. 
Black accessories were used. 

Three mannequins in each window were 
set against a modern design of falling leaves 
on panels of felt, each panel a different fall 
tone. Leaf sprays and natural grasses were 
used at the base of the unit. Wood chips 
dyed in fall colors were used in free forms 
on the floor. Walls were painted a cool blue 
to help warm up the brown tones of the 
Clear lighting was used in all 
A sign read, “Autumn Leaves in Tones of 
Brown Fashion's favorite color for Fall.” 

Joe Kreis, display manager of Saks-Fifth 
Avenue, put in a lush display of Sophie 
originals, as seen in the third illustration. 
An aqua ball gown festooned with irides- 
cent gold sequins and worn with a cape was 
one fashion. The other was an aqua short 
formal with sequins. The mannequin wear- 
ing it sported a fox stole. A background 
panel was made of white satin squares with 


dresses 
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gold and rhinestones appliqued. These same 
medallions were box at the left 
which displayed aqua jewelry. A dull gold 
ballroom chair at the right held a fox stole 
and purse belonging to the ball 
cape outfit. A white felt floor, 
candles, and colored lighting helped out in 
accenting the aqua 


used on a 


yown and 


sott glow 


fashions 
Kreis has the help of his wife in creating 


and carrying out many of his Saks-Fiith 


Avenue displays 

Ted Lees, director of display at Gilmore's 
in suburban Oak Park, used waves of glitte: 
ing gold to get 
on the 


window 
The dis 


wearing the 


attention tor his 
suit-with-knitted-sleeves 

play had just one 
suit, a table 


statue and a sign. 


mannequin 
holding 

The real 
the display was provided by gold wave-like 
bands strung in three tiers across the 
back. Depending upon how the light caught 
them the looked a shiny black, a 
yellow, or a glistening highlighted 
gold. As one walked past they changed ap 
pearance, drawing the eye to the display. 


beige 


ACCESSOTICS, a 


substance of 


waves 
satiny 


Virginia Paxson and her display staff at 
Marshall Field & Co., went all-out for an 
other store-wide promotion this time an 
Import Fair A trip around the world of 
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fashion, and home 
with colortul 


pt esented tor 


food, 


plete 


furnishings, com- 
costumes 
Field's patrons It fea 
tured exhibits and displays from 36 
tries 


and customs, 
was 
coun 
Flags of foreign 
flown on the State street 
Field's 


world 


countries were 
store tront and in 
5.000 cardboard 
counters throughout the 
store reminded shoppers of the 
behind the 
presented in signs everywhere 
Wide World at Field's.’ 
Field's Walnut Room 

British “Dancing Waters” 
fall in which 25-toot 


main aisles. Some 
globes on 
event Lhe 
idea sales wise. 


promotion, was 


“Shop The 


had the 
musical 


lamous 
water 
geysers of 
dulate to the tune of an organ 


The display windows, of 
keyed to the Import Fair idea 
State-Washington corner window was a 
revamping of the Spanish courtyard scene of 
amonth ago. It was done over to look like 
a French street scene with shop window in 
the background 


water un 


Course, were 


Field's huge 


The main attraction was a 
German Lloyd sports car loaned by a Chi- 
cago foreign car dealer 
beige and gray 
stone colors. 


The fashions were 
brick and 
Imported accessories were ar 
ranged on a low cabinet in front Above, 
green-and-white-striped awnings symbolized 


in a setting of 


—On the opposite page, at the upper left, is 
a display by Carl James, Mandel Brothers . 

Upper right, by Jack Boghosse, Goldblatt's. . . 
Lower left, by Joe Kreis, Soks-Fifth Avenue . . . 
Lower right, by Ted Lees, Gilmore's, Oak Park 
. «+ On this page, top and center, by Virginia 
Poxson, Marshall Field & Co... . Lower right, 

by G. C. Bowen, Lytton's— 


a store tront trench posters and a brightly 


unitormed gendarme made the setting ob 
French 
And unmistakably 


Randolph cornet 


viously 
State 
Field's 
and whit 
pebble floor, 
green-and-white 
shagey 
bicycles im the 


Italian was the 


window used by 
here brown 
brick and 
railing, 


awnings \ 


lhe fashions were 


against a brown 


black 


striped 


iron and 


gray burro at 
one side and several 
indicated the likely transportation of the 
Italian traveler LULS 


triendliv touch of the 


centet 


sCcTVICCINAln MAVE A 
lamiliar to this toreign 
setting 

lhe Italian window also contained a repli 
ca ot the Papal Vas 
All by the 


repli aos the 


Pius 
| his 


and } 


presented to 
( ollege oft 
only one om the 
S10 00) 


Pope 
( ardinals 
world 
valued at 

Resides the two 
had 


trices AS 


bield's 


featuring such coun 


displays shown 
similar windows 
tngliand, Switzerland 
others 


howen (>T 


(,ermany. 
Mavaria. and 
Gc lL.ytton's, used a 


entitle cl, 


pufi AS 
window “| eather 


“Leather 


the theme tor a 
ores ast ” 
to make 


stvlized 


length 
read \ 


domimated the 


yoes te any 
fall.’ the 
barome tet 


news tof sign 
weather 
hackground L hi mannequins wore leather 
different lengths \ 
tront held accessories, as 1s 
such I he 


simply tashioned by cutting out a J-ftoot ci 


coats in two riser in 
| ytton s custom 
for displaying barometer was 


cle and ‘Rain-lair” tace on it 


\ sti k 


made the weather 


painting a 


with paper pointers at each end 


indicator. Colored paper 
hinted to 
(hicago shoppers of changeable weather that 
influence the type of outht they 
course, was that 


leather was 


arrows around the outside edge 


might well 
buy. Lhe implication, ot 


no matter what the weather, 


‘ 
(et CAS TOT 


| Please 


( qual to the 


turn to page 62) 





Scruggs Mechanical Yule Displays 


By CAROL S. ELBERT 


(RUGGS, Vandervoort & Barney, of St have the same kind of display at the same “Then of course ‘making your own’ can 
Louis, is one of the few department time as ours. We never see ourselves ‘com be economical. We've gained quite a bit of 
tores im the country to make its own ing and going’ as some other department know-how over the years. We know the 

mechanical windows for Christmas displays stores do at Christmas time cheapest and most effective materials for 
“It's also extremely convenient to have the making our mechanical figures, and we are 


this policy tor a number of reasons option of changing a display right up until able to salvage quite a bit from year to 


Proud of the tradition. the store maintains 


‘Por one thing, we can always count on the last minute. Perhaps there'll be a minor’ year for use in future seasons. 
having original Christmas windows,” ex switch in idea or a merchandise substitution “Making our own displays at Christmas 
plains Pete L. Berta, display director at that will involve rearrangement of the fig has even been profitable for us, for on many 
cruge “We can be reasonably sure that ures. We're not hidebound by previous de occasions other stores have seen our work, 
no other store in the country is going to cisions admired it, and purchased it for use in win 
dows in other areas of the country. 
“Finally, we have found that we not only 
get more wear but more movement from 
our custom-made figures. Created by hand 
as they are, there are features about them 
that machines can not reproduce.’ 
Many Scruggs windows throughout the 
years have caused considerable comment in 
the St. Louis area. One that was truly a 
hit of the season was a restatement of the 
idea of building a boat in the basement and 
not being able to get it out the door 
“We showed figures of a mother, father, 
and grandfather in a basement with a large 
train set,’ Berta reminisced. “The details 
ot the basement were complete: walls made 
of stone, a door leading to the outside, steps 
going upstairs, and other typical fixtures s: 
that the onlooker would know exactly where 
the scene was taking place 


—Two views of the ‘Santa is coming to town’ 
display are above. The little girls wash and 
dry dishes and scrub the floor while the boys 
dust the chair and sweep the floor; the dog 
holds a dust-pan and moves it back and forth; 
one boy washes his face, while a girl rocks 
the baby. Santa and the reindeer move in oa 
circle attached to a huge snowflake on the 
ceiling . . . Left, the horse moves in a rock- 
ing action, while the children go through 
appropriate motions— 
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—Right, the snowman meves back and forth 
across the platform, turning at each end and 
moving his head and arms; the boy at the 
left bends over and moves his arms excitedly 
. . « Center, the traffic light flashes red and 
green. Santa turns toward the girl carrying 
packages and rings the bell as she drops a coin 
in the kettle; ceiling bells move to and fro... 
Below, the sides of the sleeping dog move in 
and out; the boy bends over and looks in 
fireplace as Santa's boot is seen disappearing— 


“In the center of the room was a large 
train platiorm (we were promoting toy train 
merchandise) which was very elaborate. It 
showed city and country scenes with all the 
paraphernalia attached that is so dear to the 
hearts of small boys and their fathers.” 

The mechanical figures of Dad sitting neat 
by on a box, Granddad standing over neat 
the door with a yardstick, and Mom standing 
near the stairway were in constant motion 
Granddad held up the yardstick and turned 
toward the door just as Dad looked overt 
Then Granddad shook his head (no, the train 
wouldn't go out the door to be put up 


E 


% 


stairs near the tree) and Mom began to 
laugh uproariousls 

“This window created such an impact, 
Berta pointed out, “that the tolliowing yeat 
we repeated a train window with the same 
characters The second time we showed nig 
ures of Granddad and Dad playing with the 
train and Mother and Son looking on, shal 
ing their heads in mock despair 

“Ohur aim while were creating the Christ 
mas windows 1s not only to tell a story but 
to make visual interest that will appeal to 
the children. We use very bright, very gay 
colors We don't want the subdued tones 
we use in other types of windows at others 
times of the year. We want our displays to 
he so exe iting and effective that the children 
will beg their parents to bring them to the 
store We coordinate our colors but we 
keep them in the most vibrant values.” 

Another very successtul Christmas series 
was the story oft Brer Rabbit done by 
Scruggs in recent years. [This was a series 
of scenes presented in story-telling con 
tinuity, with descriptive passages on cards 
explaining each scene 
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The first scene showed Uncle Remus sit 
ting with the children in the house, telling 
them a story: on the outside all the animals 
were listening in Later episodes showed 
Mrer Rabbit being thrown im the briat 
patch, and the taffy pull 

[he department starts planning the Christ 
mas windows soon atter the first of the 
year, with various members of the staff pre 
senting ideas at an initial meeting. The 
Rroup cise ussCcs how well the story can he 
told in a limited number of scenes, and 
whether or not it will appeal especially to 
children 

\s soon as Christmas is over the members 
ot the department start thinking in terms 
of ideas tor the tollowing year. Finally, the 
group meeting is hh ld as soon atter the first 
as cotiventent “Well tos around maybe 
five or six different stories at this meet 
ing,’ Berta explained. “Later on, we choose 
the best of the lot 

When the idea is finally agreed upon 
liminary ketch are made m the d 


| Please furn to page 60 | 
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Sidewalls and backwall of this festive 
window are kept in differing but harmo- 
nizing colors. The balls and stars, placed 
a few inches before the backwall, enliven 
the window without interfering with the 
display. The eye-catcher is an oversize 
dress shirt made of cardboard and dec- 
orated with real or artificial fir sprays. 
The displayed merchandise consists of 
formal to informal shirts, ties, muffler, 
and the like, discreetly ornamented with 
Christmas decorations. 


A foot before the background, and close to the left sidewall, is 
placed a sheet of wallboard on which are one or more three- 
dimensional stars, which are repeated on the background proper. 
The copy card extends from the wallboard sheet and is in a contrast- 
ing color. Half-way down the window is a tree of white fiberglass 
or plastic, ornamented with fir sprays and Christmas bolls in many 
colors; it is lighted from behind or within. Beneath the tree are gift 
packages and ready-to-wear apparel. A mannequin in evening 


gown is placed at the right to fill the depth between the tree and 
the wallboard sheet. 





Cardboard fir trees dusted with silver 
or gold flitter, a moon and stars against 
a black or midnight-blue background, and 
branches and deer heads protruding from 
the sides symbolize the winter forest in 
which Santa Claus is seen on his way with 
gift packages on his sleigh. Sweaters, 
gloves, caps, and similar merchandise are 
featured. 
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Men's formal wear is shown in this 
display. A foot or more before the back- 
ground is a black and white composition 
of Christmas motifs, in a white lacquered 
wooden frame. In the right foreground 
is a dinner coat on a form, with related 
merchandise at the left. 


The background for this display is dark 
gray, with the floor in a lighter shade. 
Lamp posts support lantern cages made, 
preferably, of wire although white lac- 
quered cardboard can be used; these are 
decorated with greenery, ornaments, and 
ribbons and seem to rise above a layer of 
fog in the street. The laughing moon and 
bright stars on the background add to the 
effect. In the lantern cages and around 
the posts are various items of merchan- 
dise. Spotlights only are used for illumi- 
nation. 
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The liberal hand of Santa Claus, cut out of hardboard and painted 
in the famous cardinal purple for the sleeve, grayish-white for the 
fur cuff, and for the gloved hand itself, is seen reaching out from the 
sidewall, presenting as a gift parcel a cube of gay lacquered wire, 
ornamented with fir sprays and a silk ribbon. From the backwall 
forward to the parcel and then in graceful folds to the floor are 
various fabrics. The winter night is symbolized by means of a moon 
and stars on the background. 












































Looking At Manhattan's Displays 


By CLARA BALDWIN 


OLOR was the exciting factor in Man (,oodman, (first illustration). Tom Lee, the The black hats were placed on metal arms 
hattan display recently, color run director of display, chose enhanced shades which radiated from the tower. White, 

ning the gamut trom very subtle, ot tollage to poimt up a group oT high black, or black and white chiffon scarves 
subdued tones, to vibrant, vivid shades of fashion hats Deep green shavings were were draped between the hats. Behind the 
intoxicating iridescence colors which strewn upon the window floor, A tower ot tower was a panel of off-white paper which 
brought the displays to life, added dramat« finely-wrought gold metal served as dis- served as contrasting background color to 
appe al to the merchandise, and created et player and stood in the center of the win the deep tones of the display and also as a 
fects of high artistry Fach color story, dow under a bough of velvety green oak foil for shadow effects created by the win 
needless to say, was enhanced with its in leaves. The boughs were arranged from the dow lighting. A curtain of beige and beige 
dividual lighting scheme, to become an ex upper corner ot the window space as though toned lraming completed the design. ’ 
citing experience either im understatement overhanging irom a great tree growing Peacock leathers in all the splendor or 
with the subdued shades or scintillating omewhere beyond. Leaves lay on the floor their natural rich greens and blues the 
brilliance with the more vivid tones as though they had drifted down trom the gorgeously brilliant eye marked teathers oO! 
“Flattery enough to turn your head tree with the fall winds Two squirrels the tail fan tormed the background tor a 
hat ready-to-wear. First Floor” was the played at the base of the tower and on the display ot exquisite elegance at Tiffany. The 
lewend tor a millinery display at Bergdort floor, each holding a corner ot a scart display director, (,ene Moore, used an azure 


blue velvet carpeting for the window floor, 
and placed a peacock fashioned of gold wire 
in ftront of the iridescent. feathered back 
drop Slight tinges of green were achieved 
in the bird with details of greenish gold 
wire. Mr. Moore placed a green jeweled 
ring on top otf the bird's sweeping gold 
tail, while a diamond necklace trailed from 
the bird’s heak 

In the same series of displays, Mr. Moore 
draped a second window with ermine. 
lack-tipped tails adorned the ermine drap 
ery which covered both walls and floor of 
the window. A mass of American Beauty 
roses was heaped at one side of the window 
area. Rubies and diamonds mounted in a 
ring, earrings, and necklace were arranged 
against the lavish background. This display 
is not pictured 

For still a third display, Mr. Moore en 





—At the upper left, by Tom Lee, Bergdorf 

Goodman ... Upper center, by Gene Moore, 

Tiffany's .. . Upper right, by Henry Calichon, 

Saks-Fifth Avenue ... At the left, by Paul 

Vogler, Lord & Taylor... (All photographs by 

courtesy of Virginia Roehl Studio, New York 
City )— 
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closed part ol the window space with pat 
titions to achieve a slanting perspective in 
the area. The entire wterior was lined with 
crimson velvet as though it were a jewel 
box. A large white plume was tastened 


against the back wall. Nearby a diamond 


ring was suspended trom the ceiling, and 


a diamond necklace and bracelet lay 
floor below 
For a display featuring “SkAs Knitted 
(, litter imported exclusively trom Italy 
Boutique, Second Floor,” Henry F. Cal 
lahan, who is display director tor 
Fifth Avenue. chose a startlingly different 
mannequin. The gracetul teminine figure 
was surmounted by an antlered deers head 
Kven more startling were long pheasant 
feathers which seemed to sprout, three to 
each side. from beside the deers eat at the 
ends of a lacy, teathery ey mask Hands 


wer;re supe sted by sculptured Curves. as 


—Upper left, by Gene Moore, Bonwit Teller 
... Upper right, by Edward Swanson, White- 
house & Hardy .. . Directly above, by 
Hozlett Glazebrook, |. Miller's . . At the 
right, by John Liles, Franklin Simon & Co.— 
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though modified animal fore-paws. Around 
the long neck of the creature were rows 
and rows of alternating black and crystal 
heads \round the neck of the gracetul 
black gown was a knitted scarf of sequined 
beige, the sequins in a pattern of black and 
white. A butterfly-shaped pin of brilliants 
was tastened at the belt line 

Propped in tront of the mannequin on th 
floor was a slanting board covered in white 
and used as a displayer for a grouping of 
knitted jackets and scarves in rose, black. 
blue, and pink all glittering with designs 
of matching or contrasting sequins \ pink 
chiffon scart was added tor texture contrast, 
as was a second chiffon scarf in black. For 
at additional note ol contrast a gold brace 
let was tucked under the edge of a se 
quined packet near the top center of the 
board. Still another texture contrast was 
achieved by the crisp folds of background 
drapery, which fell into almost sculptured 
lines 

[Please turn to page 68} 
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URING the Christmas season the sell- 
ing story must be visualized and made 
capable of conveying the selling story 


to hurried shoppers at a glance Whether 
the propjection is gift appeal or customer 
service, display is the eye stimulant that 
motivates sales. Thus, selling display needs 
the authority and brightness ot a “stop” sig- 
nal to turn traffic into turnover. This 1s 
particularly necessary in self-selection sell- 


ing during the peak holiday period. 


For instance, there is always a last-minute 


rush for personalized greeting cards, with 
too many customers competing for too few 
sample card books. Counters are usually a 
disordered hodge-podge of albums, with im- 
patient customers reaching and rooting for 
No matter hurried, the 


customer intends to see every card in every 


how 


possession 


Into Sales 


album. This takes time and space and both 


are at a premium 
As you can see here, Bloomingdale amel: 
orates the situation with a self-service per 


sonalized greeting card display and selling 


arrangement and does this with sort of 
an “art gallery” approach. The background 
display panel is placed forward for close 
viewing across the narrow counter length. 
Kkach card is attached separately to green 
ribbons mounted in vertical rows. Every 
row 1s numerically keyed to book numbers 
across the top. This visual arrangement 


makes it possible for customers to see every 
card in book, without handling the 
books. When the customer finds a card she 
likes especially she follows the suggestion 
headlined across the background pane! 
“lo See Your Card Close Up Ask For The 
300k By Number.” This streamlined method 
keeps all the books under control, with only 


every 


those in immediate use on top of the counter. 
and 
space for intimate inspection 
appealing albums. 
ample of 


This reduces the confusion gives more 


if specifically 
Pictured is an 
worthwhile 


idea ex 
accomplishment be 
cause it solves a problem through the ap- 
plication of display 

The selt-sell display technique and method 
that for individual 
dominance visual found in 
many departments and is the most effective, 
helpful selling job done by 
the holiday season. An example is the way 
Gimbels in Philadelphia separate 
stage for each of 12 different styles of West 
ern in the Toy Department 
a type ot that must be 
hgures to exert maximum selling influence 
Figures require room and there is no room 
to spare in Nor 
space, nor top ot conuter space, where fig 
ures would the 


isolates single items 


and selection 1s 


display during 


sets da 


costumes 


item shown on 


Toy Department aisle 


obstruct selling view. So 


—At the top of the page, from Bloomingdale's, 
New York City .. . Center, Saks-Fifth Avenue, 
New York City ... At the left, the May Com- 
. [All photo- 
graphs by courtesy of Retail Reporting Bureau, 
New York City)— 


pany-Downtown, Los Angeles 
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—At the right, Lichtenstein's, Corpus Christi, 
Texos . . . Center, Mullen & Bluett, Los 
Angeles ... Below, Milgrim's, New York City— 


Gimbels solves the problem by dividing the 
overhead background display case area into 
12 brightly lighted cubicles (not shown), 
each displaying a fully costumed and fully 
accessorized single figure wearing one oft 
each of the 12 Western styles - each 
named, priced, and numbered on a card 
at the base of each display tor quick and 
easy “ask for” self-selection. The separator 
frame spaces between each figure display the 
accessories for each costume, and every one 
of these has a numbered card giving item 
and price for multi-item selling selt-se 
lection 


During The Holiday Season 


There's an extra heavy pay lode in spe 
cialized selling sections tor Christmas tree 
and decorative ornaments during the Christ 
mas season, and this merchandising oppor 
tunity 1s now exploited to the full in most 
stores The need tor the open display ot 
ornaments makes self-selection the obvious 
as well as the desirable. This spread of 
“Trim the Tree’ shops has sparked diversi 
fication for high style speciality shops as 
well as department stores, and the specialties 
glamorize expensive trims and trifles to coax 
more customers to spend for “luxury” decor 
ations. Saks-Fifth Avenue, New York City, 
achieves this desirable psychological result 
in the grand manner with a display of opu 


lence called “Christmas frim Bazaar.” 


Heavenly little cherubs, rampant on swagged 
satin draperies, frame the entrance to en 
chantment and enticement where a wonder 
land of glittering ornaments are open-dis 
played on a garlanded tiered table richly 
canopied and lavishly loaded with self-selec 
tion selling appeal, Thus a high style spe 
cialty store interprets fashion in fantasy 
that 1s light in spirit and heavy in profit 


The volume selling potential carries self 
selection one step further in volume stores, 
with the super-market check-out system 
speeding sales, and open display speeding 
buying impulse. This “Trim a Tree Shop’ 
view of the May Company-Downtown in Los 
Angeles shows the check-out stand in the 
toretront. Stylized striped icicles to the 
right of the overhead sign have pierced 
areas tor pendant king-size tree ornaments, 
and this simple identifying device symbolizes 
the shop without need for elaborate display 
effort and expense Tent shaped hixture 
units provide the vehicle for the open display 
of seli-selection goods, with ample aisle 
space for two-sided vending. As always, 
Trim the Tree Shops “set up shop” in non 
crowded areas, thereby bringing traffic and 
seasonal business to slow floors and depart 
ments, with a happily disproportionate re 
turn for every square foot of what would 
otherwise be more or less idle selling space 
No matter on what floor the Trim the Tree 
Shop is located, customers cheertully travel 


[Please turn to page 64] 
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hor cs 


Disp 


time finds in this city, 
the country, little girls 
with much enthusiasm 
awaiting that first day of school to show off 


not help but become interested and excited 





lays In Los 


By DICK JACHIM 


of course, While th the main window on Broadway and Eighth 
little boys, because as street into a “Campus Apothecary 
should readily understand there are And like the present drug store catering to 
so many more important things to do. But the school trade, the shop was dominated 


probably even the most reluctant boy could by a huge soda fountain extending almost 
completely across the floor parallel to and 








by the many brilliant back-to-school displays 
found throughout Los Angeles recently 

At the May Company-Downtown, Stanley 
Thompson, the display director, converted 





near the back wall. A realistic touch was 
added by decorating the background with 
actual Coca-Cola poimt-ot-sale props, even 
to their wall clocks which were lo« ated on 
the two pillars. “Coke” glasses filled to dit- 
ferent levels. or other concoctions. were 
found by each of the mannequin customers 
at the fountain as well as on the ice cream 
tables which were arranged over the floor 
area. The matching wire chairs were care- 
lessly strewn around the tables to show they 
were used steadily. A casualness that is 
synonymous with the sophistication found 
in college students was created with the 
mannequins occupying, ready to occupy, or 
moving chairs to tables. 

Wooden screens with shelves were placed 
at each end, On them were tound apothe- 
cary jars, bottles of “coke” or empty “coke” 
glasses further to identify the establishment. 
Screen processed readers of exceptionally 
fine quality, and done in black, blue, and 
beige, carried the theme: “We Prescribe 
(followed then by 
either a color, style, or material, whichever 
happened to be promoted in the window). 


tack to College 


Seven windows on the Broadway side 


ngeles 


were in this promotion. Each was done in 
a strong color and simulated a scene asso- 
ciated with school. The colors were red, 
rust, green, blue, and mustard. The scenes 
were a dormitory, library, record shop, malt 
shop, book store, a soda fountain, and two 
drug stores. 

The good old college try for dear old alma 
mater was the essence of the atmosphere 
created by Glenn Baugh, display director at 
Silverwood's, in the Seventh street store for 
the back-to-school promotion. This was ac 
complished by using strong colors, school 
pennants, and large posters ot football 
scenes that were obtained from the Sports 
lilustrated 

lhe Seventh street store is located in an 
arcade, allowing the display concentration 
in three windows to direct a promotion very 
effectively without any distraction. Know 
ing this, Glenn created his displays in this 
store first to attract attention, as in this 
case through strong colors, next he created 
interest by the large posters, school pen 
nants, and reader, and followed this by 
creating desire by the striking way be dis 
played his accessories and Hart, Schaffner 
& Marx suits 

lr the photograph shown, to create a blaze 
ot the predominating strong color, a blanket 
al that color Was placed on the Hoot \ 
cessories were then placed on and around it 
as well as wrought iron tables with glass 
tops to add more accessories in proportion 
ately good taste Strategically among the 


accessories suits were placed, and, of course. 


At the upper left is a display by Stanley 

Thompson, the May Company-Downtown 

At the immediate left is one of a series of 
windows by Glenn Baugh, Silverwood's— 
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—At the right, by Bill Thornton, the Broadway- 
Crenshaw . . . Both displays in the center of 
the page are by Meredith Rose, Coulter's .. . 
Below, by Mel Keith, Phelps-Terkel— 


Hart, Schaffner & Marx's well known trade 
mark, the “Trumpeter” this by the use of 
a tree-standing form in the center 

Because of the colorful appearance of the 
windows, the copy on the reader was sub 
dued to practically an institutional theme; 
it read, “Time For A Change For Fall 
Hart, Schaffner & Marx Suits.” Clear 
floodlights within a crate type ceiling ac- 
cented the desired points 

Back-to-school promotions were carried 
out simultaneously in the eight stores with 
the displays in each developed to take ad- 
vantage of the geographical location and the 


type of neighborhood it catered to, with 
exceptional results 


ty the colossal size of the main prop, 
Bill Thornton, display manager at the 
sroadway-Crenshaw, developed a very novel 
approach for his back-to-school promotion 
In his fashion bank, consisting of four 
windows, for the background he used a big 
6- by &-foot-wide book, opened in the center 
to convey the thought The two exposed 
pages, in large though well proportioned 
hand-lettering, carried the theme, “The 
look of Knowledge, Junior Sportswear, 
Street Floor.” The lettering was done in 
red and the exposed edges of the cover in 
black. The book was made out of wall 
board. An old-fashioned school desk was 
placed before each page, with merchandise 
on it, and at each end of the opened book, 
a typewriter with a partially typewritten 
sheet in each was found. Jo the right of 
the book there was a cover of “Seventeen” 
magazine for a tie-in with the merchandise 
shown. This promotion was aided by this 
magazine, and also included a fashion show 
held on the roof deck, where about 700 teen- 
agers attended. Surrounding the foregoing 
were the latest junior misses’ tashions on 
mannequins to complete the display 


On the “Miracle Mile,” Meredith Rose, 
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display director at Coulter's had some high 
tashion displays. One promotion showed the 
“Impire Look,’ using a very sophisticated 
appearing Siamese cat J feet high with 
large slanted turquoise eyes as the main 
prop [he cat sat on a bright pillow 
decorated with a scart, jewelry, and a ham 
mered copper vase tof added luxury lo 
the right a card gave the theme, which was 
“The Long Line, the | legant Line,’ writ 
ten in turquoise to match the cats eyes on 
beige, and to the left, a mannequin was els 
gantly dressed with the fashion promoted, 
complete with accessories 

\nother showed a bank of windows salut 
ing the tore s designers by promoting an 
original by a different designer in each of 
ll window [he tourth photograph shows 
a display which presents an original by 
tiannah slroy, a beautiful beige cocktail 
gown lo accentuate the de ign and em 
phasize its originality, Meredith Rose used 
a simple decoration in the windows, consist 
ing ot a redwood screen with natural foliage: 
In front of this he placed matching acce 
sories and attached to the center of the 


[Please turn to page 52] 
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Easily Adapted Ideas For The 
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Smaller Store 


Hk Santa booth and throne display is 
Ee is one of the most important ones in a 
entire Toyland, as it its the 
tor all the children and their 


store s 
focal point 
parents. 

With this in mind, stores which plan on 
having a Santa should go all-out to 
an attractive, eye-catching setting; one that 
will enhance the entire toy department 


create 


(A) This sketch shows a booth that can 
be built easily out of wallboard or ply 
wood The front panel section is brought 
forward from the wall so that powerful 


floods can be installed to highlight Santa’s 
throne 

The 
so that glistening green Christmas balls can 
be inserted, held on a short length of black 
cotton thread attached to a pin placed in the 


front frame section has holes cut out 


top ot each hole, as shown. 

Paint the frame bright red, or covet 
red foil paper. 

The background behind the throne can be 


with 


pure white to make Santa's bright red suit 
stand out, or lengths of silver cloth can be 
used 

The throne can be green, with a green 


satin-covered panel nailed on the back. 
Che (Christmas 
by tollowing these instructions : 


burlt 
use a length 


two trees are easily 
of round wood stock, or curtain pole, and 
cut out all the leaves from scrap pieces of 
wallboard or heavy card. Paint the leaves 
pure white and, while the paint is still wet, 
scatter some silver flitter on the tips as 
shown 

When dry, the leaves can be nailed on to 
the length of curtain pole to create the mod 
ern design, inexpensive trees. 

The plattorm can be 4-inch plywood on 
a 2- by 4-foot ribbed 
matting being used on the two ramps so th 


children will not slip as they enter and leave 


frame with rubbes 


(B) This display can be used in a Christ 
mas toy window and the two deer can be cut 
out of plywood on a band saw: the straight 
line design will make them easy to draw to 
any required 


Toys can then be dis 


played on the two shelves 


S1Z7¢ 


The Christmas wreath can be made easi 
ly by using a wallboard ring on which the 
green totl leaves can be cemented. Use 
quick-dry china cement and insert some 
Straight pins to prevent the leaves from 


curling up until the cement dries 

Your signman can provide the eye-catch 
ing boy's head to tack in the center of the 
wreath: use card in 


royal blue 


hack ot the wreath 


paper of 


(C) This display unit can be used to tell 
the “Shop Early” story number of 
them can be used throughout the store. Use 


and a 


a pertorated hardboard panel mounted on 
a l- by 2-inch frame so that impulse gift 
items can be feature-displayed on it. An 


other of the green foil wreaths can be used 
here, too 


Have your signman provide the cut-out 


Santa figure painted in bright poster colors 


on card or wallboard These tunctional 


displayers can be used on top of showcases 
and counters and they will be especially et 
your cash 


fective when displayed next to 
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and wrap counter to suggest impulse items 


eye-catching 
the 


shows an 
another of 


sketch 
mounted 


This 
head 
foil wreaths: a number of these units can be 
for ledges and/or columns. A 
4-foot wreath, complete with the Santa head, 
would make a fine center-piece tor any giit 
window display. 

(E) Another cutout designed to tell the 
important “Shop Early” story. The Santa 
figure could be cut out of plywood, painted 


(1D) 
Santa inside 


used large 


in brilliant colors and mounted on a base 
as shown 
New Line Of Color Lamps 
Announced By GE 

\ complete line of “projector color” lamps 
for outdoor use has been announced by the 
Large Lamp Department of the (reneral 
Fleetric Company at Nela Park, Cleveland 
The six colors are red, yellow, green, blu 
blue-white, and pink. These outdoor color 


lamps are expected to find wide application 
ro! displays, building tacades, 
like 


150-watt. 


medium 


shopping cen 
areas and the 
The PAR-38 
115-125 range voltage, skirted 
with translucent ceramic enamel color 
to the outside of the bulb. The red, yellow 


te! 
bulb, 


hase. 


new line 18 a 


Tuse (| 


green, and blue are strong, deep colors, 
while the blue-white and pink are lighter 
tints 4y blending the light from two or 
more different color lamps, a variety ol 
other hues can be produced, (,-k lighting 


engineers explained 


The bulb tor these lamps is made ot heat 
resistant glass to minimize breakage whet 
a hot lamp ts splattered by rain or snow 


they pointed out. However, when the darket 
used 


the 


colors, especially green and blue, ar 


outdoors and aimed above horizontal, 
lamps should be protected from moisture by 
them 


using a cover glass or by mounting 


a sheltered location, 


Webb Joins Bromel 
As General Manager 
Harold 
\ssociates, 
Detroit |, 
ing displays, exhibits, 


Brome l. ome] 
Ire 460) 


and 


president ol be 
West Canfield 
huilder of 


AvVcTI Us 
designet advertis 
and staged presenta 


tions, announces the appointment oft lame 
R. Webb as general manager and treasure! 
WW ebb formerly 


Fabricators. Ine 
Lumber Fabricators 


was president of Lumber 


and also president of 


Michigan 


COMING UP! 
National Apple Week 


(tentative) Oct. 25-Nov. 3 
Navy Day Oct. 27 
National Flower Week Oct. 28-Nov. 4 
Hallowe’en Oct. 31 
Fresh Cranberry Week Nov. 4-10 
Election Day Nov. 6 
Veterans’ Day Nov. 11 
American Education Week ov. 11-17 


Children’s National Book Week Nov. 18-24 


National Cage Bird Week Nov. 18-24 
Thanksgiving Day Nov. 22 
Bill of Rights Day Dec. 15 
Christmas Dec. 25 

















































NOTICE 


TO 
DEALERS, 
ADVERTISING 
MANAGERS, 
DISPLAY 
DIRECTORS 














A sparkling, new VUE-MORE 


Mailing Piece, featuring brilliant 





light and motion displays for 
more sales during the big fall sell 
ing season... . Ideas for everyone. 
Use the convement coupon at- 


tached tor quick service. 


Please send me FREE Illustrated 
Brochure featuring new, exciting 
Light and Motion Turntables. 


Name 
Address 
Zone 


City State 


Company 


“eee eGeeaceae ea aecae ae ee eee ee ee oe & & «ff 
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VUE-MORE CORPORATION 


A Dieux of G88v8i Peru 4 
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" © one doubts that she will!” 
This statement concluded an arti 
cle published in the June issue oft 
DISPLAY WORLD about youthful Marion 
Gill, display director tor The White House 
Department Store in | Paso The sentences 
referred to Miss Gills plans tor complete 
remodeling of the store windows by the end 
of 1956 and the conviction of all Whiute 


House personnel that she would achieve het 


Altti 


The complete bank of 16 windows was 


officially opened to the public on September 





A New Look For The White House 


By BETTY POLK 


Miss 


wholesale 


(si) had 
remodel 


exactly As 
‘| his 


ing job climaxed more than a year of plan 


$ remodeled 
envisaged them 
some seven months of assembling 
‘There 
conflicting 


ning and 


materials were numerous delays 


caused by schedules with the 
store’s carpenters, and prearranged sales or 
promotions for which the windows were 
Coot 


Miss 


(,ill describes as the worst possible time 


Finally everything 


dinated and work was started at what 


essential was 


the opening week of school 


The remodeling was accomplished three 
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time. All backgrounds and 
lighting fixtures were taken 
down, window frames removed, and carpets 
torn up. When stripped to the bare essen- 
tials, some ten years’ accumulation of dust 
dirt lay against a strikingly 
embellished setting created in 1912 and fea 
turing fluted columns with Corinthian capi 
tals executed in high relief. 

Twelve workmen repainted the backwalls 
white, and the ceilings with new egg-crating 
were painted a deep, smoky blue. Wall-to- 
wall deep-pile cotton carpeting in pearl gray 
covered the floors, and the windows were 
framed in 12-inch panels of walnut finished 
Formica. Curved traverse rods were in- 
stalled in the ceilings, from which were 
hung 10-foot draperies of a heavy white 
fabric with the texture and effect of raw 
silk, pinch-pleated at the top to fall in 
gracetul folds to the gray carpeting. These 
draperies can be drawn across the windows 
when they are being changed, and form a 
simple yet striking background for any type 
of merchandise when the windows are open. 

The entire bank of 12 large and four 
smaller windows was remodeled in six 
days, from Monday, August 27, to Saturday, 
September 1. Needless to say, September 
3 was literally Labor Day for the White 
House display department consisting of Miss 
Gill and one young man as her assistant 
Working practically around the clock, they 
installed all 16 windows between Sunday 
and the following Tuesday evening. On 
Wednesday morning the White House ran 
a tull page advertisement in the EI 

[Please turn to page §1) 


windows at a 
fluorescent 


and exposed 


Paso 


Above and at the left are four of the 16 

bridal displays with which the new display 

settings at The White House, El Paso, were 

introduced to the public. Marion Gill is dis- 
play director— 
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e COMPLETE STOCKS 


e FAST DELIVERY ART R.COHEN CO. — 


e LOW PRICES 810 PENN AVE. + PITTSBURGH, PA. 


PROMPT DELIVERY... 


ON ANY LAST MINUTE CHRISTMAS REQUIREMENTS 


We can offer prompt delivery on any last minute needs from our large inventories. Check this list — 
and your stock — and RUSH your last minute orders to Art Cohen Co.! 














e ANIMATED SANTAS e BLINKER LITE SETS 
e ITALIAN MINIATURE LIGHTS e METALLIC FOIL 
e GLASS XMAS BALLS e SHINY BRITE ORNAMENTS 
e PLASTIC SNOW e ANGEL HAIR 
PRICES ON PHONE ce WIRE ce WRITE 
Pi ee ON REQUEST 


MAIL ORDERS FILLED - PROMPT DELIVERY 
ART R. COHEN CO. - SIO PENN AVE., PITTSBURGH 22, PA. 




















PCGCTTERS 
SILVER GLASS TINSEL* 
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And, for displays that glow in the dark, ask about 
Potters Reflective Spheres. 


* your displays 


kK Also available tarnish resistant (silver only). 
to attention 


AVAILABLE FROM YOUR JOBPER, OF 
WRITE FOR SAMPLES AND NAME OF NEAREST JOBBER 


POTTERS BROS. INC., Carlstadt, N.]. 
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om ...on and off the record 
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Howard Wing, of Wing's Succes, Rot 
terdam, Holland, is seen with Miss Den- 
mark on his arrival in that country. Wing, 
who is head of the fixture firm bearing 


OLED AAG LE 0 Sieg gto 


his name, spoke on display in. severai 
cities in Denmark— 


Russell Shaw, display director for Dick. 
son & Ives, Orlando, Fia., is pictured with 
his Thunderbird on the hard sands of 
Daytona Beach while on vacation. In 
addition to his display career, Russ is a 

talented writer— 








Photographs for this page are always 
welcome —the more informal the bet 
ter. Simply address them to DISPLAY 
WORLD, Cincinnati |. 














Th colossus with the 
delicate touch is Wil 
liam H. Cullen, of the 
Ford Rotunda display 
stat? at Dearborn, Mich 
rere painting a |e 


—Paul Earley, display 
director of May Bro- 
thers, Bartlesville, Okla., 
is congratulated by 
Jake May, who is also 
presenting him with oa 
check for $500 he won 
as first prize in the 
Haggar Slacks national 
display contest— 


mobile, he stands astride 
the monorail train and 
the two-level highway 
in the ‘City of the 


Future 





Well-known display people met recently on behalf of the United Jewish Appeal drive for New York City. Seated, left to right, Henry Zimmerman, 
Witty Brothers; Robert Fagen, Crawford Clothes; Joseph Maharam, Maharam Fabric Corporation; Joseph Grossman, Masta Displays; Murray Gold- 
smith, M. Goldsmith Company; Jules Chayt, Jay See Display; Dana O'Clare, Bloomingdale's . . . Standing, Al Ulano, Serascreen; Leonard Gorelick, 
Supreme Displays; Arthur Cohen, Decorative Displays; Sol S$. Kramer, Gruber Displays; Edward von Castieberg, Allied Stores; Alfred Kay, Saks-34th 
Street; Julian Hirschfeld, A. S. Beck Shoe Corporation; Louis Villela, B. Altman & Co.; Ed Cranston, Oppenheim Collins, and James J. Mallon, Kress— 
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in Degplay.. 


izupoles: 


... this pole plus 





this locking principle .... 
allows you to create 

any display effect 
imaginable 





No special tools are needed to assemble a 

Vizupole unit. Brackets, lateral joiners, and 
display attachments lock securely into the full- 

length vertical Vizupole channels with 

the simple twist of a screwdriver. Vizupoles are 
available with either a tension spring for quick instal- 
lation and removal or with floor and ceiling 

flanges for permanent fastening. 














Single-pole Vizupole displays are particu Vizupoles with Darling forms or manne 
larly elective in windows and for special quins for a temporary display spot. This 
interior effects where space is at a premium assembly could be used with equal effective 
Vizupoles are available with a complete line ness on platforms or island ledges, could 
of Darling forms and accessories for fash- convert otherwise waste area into produc 
ionable apparel merchandising. Display tive display 

units are quickly interchangeable, make 

Vizupole displays ideal for seasonal selling 


OyV ial tc 


'\ Vizupole catalog No. 365 li aa COMPANY 


this new tool is as flexible and 
adaptable as your imagination 
NEW YORK CHICAGO LOS ANGELES 
47 W. 3Ath 7727 W. Adams 1827285 Flower 
C.Mcindoo Lid., 490 Adelaide St.,W., Torento 7B, Ont 

















NEWSGRAM 


By JOHN F. BOWMAN, Jr., Managing Director 


NATIONAL ASSOCIATION OF DISPLAY 
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ecember 1956 Market Week: Assign- 
ments for this event on the National 
Association of Display Industries’ cal. 
endar total 63 to the end of September. 
Pending are more than 21 applications for 


space which will be confirmed from the 
NADI office prior to October 15. It looks 
like the largest December Market Week 


since 1948, with about ten members who nor 
mally exhibit in December still to be heard 
from. A list of current assignments and 
pending requests for space 1s given below 

Executive Committee: A special meeting 
of this group was held in Chicago on dep 
17, at the Morrison hotel. Members 
committee attending were: Sylvan 
Irwin Rhodes, Richard J. Adler, 
Alvin Mendle, C. G. Woelky, |. T. Vier 
heller, Nathan Silverblatt, George G. Sil 
vestri, W. L. Stensgaard (proxy), and John 
F. Bowman, Jr. representing the NADI of 
Individual! with members 
continued on September 18 


tember 
of the 
Kreund. 


hice conferences 
Gist of the program as developed at the 
August meeting in New York City by com 
Dave Sloan, L. J. Charrot 
and others was approved, Discussion cov 
ered advertising, directories, membership 
meetings, NADI budgets and audits, news 
grams, research, clinics, and publicity 


‘ 


mittee members 


specific recommendations for action by 
the general membership and the Board oft 
Directors were drawn by the committee as 
fallow: 

(1) That each member firm be allowed one 
membership meetings 
provision that any other members 
of a firm be allowed to purchase tickets at 
one-half the cost to the association. Recom 
mendation was that guests and other per 
sons, including wives, should not be a part 
of the official NADI meetings. This is sub 
ject to approval, as are all recommendations 
of the Executive Committee, by both the 
Board of Lhrectors and the general mem 
bership 

(2) The committee recommended that the 
letter of intent to Manston Adver 
Agency, Inc., be made effective 
December 31, 1956, with the pro 
vision that a review of the program and de 
velopments for 1957 be presented at the 
December meetings of the Board and the 
general membership 


representative at all 
with the 


interim 
tising 
through 


(3) A program of cooperative advertising 
in DISPLAY WORLD, sponsored by the 
NADI, was approved. Flyers and informa- 
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tion on this program are in the hands of all 
members. 

(4) Cross-indexing of Market Week di 
rectories was approved as a Market Week 
project with the additional stipulation that 
members and product references be made 
available in a separate directory to retail 
executives, etc. The program for this facil- 
ity is to be developed through the NADI 
office and the printers concerned. Target 
date for initial data — May 1, 1957 

(5) Newsgram information from members 
for the monthly NADI releases to be made 
a part of the NADI office releases. Data 
from members to be included as submitted 
at least once a month and oftener as publi 
cations appear 

(6) Research continuation was tabled for 
further data from the other 
and individuals concerned. 

(7) A brochure to be prepared by the 
NADI office incorporating features covering 


organizations 


membership, activities, operational costs, 
etc,, was approved. This item to be sub. 
mitted at the December meetings. 

(8) A recommendation that the NADI 


cooperate with the recently organized Na 
tional Association of Store Fixture Manu 
facturers was approved. 

(9) Report of the annual budget recom 
mendations as prepared by the president, the 
treasurer, and the NADI office was set for 
mailing to all members on October 8. Data 
approved covered general receipts in 14 
categories, all disbursements, and separate 
reports on each Market Week with specific 
itemization of all expenditures. 

The committee instructed that all 
reports be made part of the general releases 
to NADI members, with individual reports 
to the Board of Directors and other mem- 
bers concerned 

June 1957 Market Week: Inspection of 
the facilities at the Morrison hotel in Chi- 
cago site of the June Market Week 
resulted in complete approval by President 
Sylvan Freund and other members of the 
Executive Committee. Exhibit areas were 
covered as well as guest accommodations, 
suites, etc. One lack that will develop has 
been anticipated in arrangements to serve 
brunch and luncheon in a designated area of 
the exhibit floors similar to the arrange- 
ments made in New York City at the New 
York Trade Show building prior to the com- 
pletion of the Brass Rail facilities now oper- 
ating. 


also 


General: Visitors in the Chicago area 
during the past month have been welcomed. 
Werner Brunn, Bill Hinson, Earl Gasthoff, 
Bill Caddelle, and many others have been in 
the NADI office or met in person. Bob 
Favreaux was in twice on some special busi- 
ness. Speaking of business, it looks good 
for everyone. Late orders from local sources 
will tend to build volume for all members 
of the NADI, 


Membership: Application from Sama Plas- 
tics has been received and is being processed. 
Located in North Bergen, N. J., the firm ts 
headed by Ernest Salomon and has been 
highly recommended by the sponsoring mem- 
bers. No other changes in the membership 
have occurred since the last report. 

Assignments for December Market Week 
space as of September 30 are as follows: 

L. A. Darling Company, 
tooth No. 1. 

Schack’s, Inc., Chicago, Room 504. 

Adler-Jones Company, Chicago, Room 301. 

Silvestri Art Mfg. Company, Inc., Chicago, 
Booths No. 15, 16 and 22. 

Bliss Display Corporation, Long Island 
(City, N. Y., Rooms 339 and 340. 

Karl W. Gasthoff Company, Danville, IL, 
Booth No. 17. 

(,arrison-Wagner 
Booth No. 21. 

W. L. Stensgaard & Associates, Chicago, 
Booth No. 20. 

American Fixture, Inc., St. 
No. 12 and 14. 

Mileo Mannequins, New York City, Rooms 
346 and 347. 

A. Lutz, New York City, Room 547. 

Bulkley, Dunton & Co., Inc., Corry, Pa 
Booth No. 2. 

Maharam Fabric Corporation, New York 
City, Room 349. 

Dave Starkman, Los Angeles, Booth No. 6. 

Arrow Display Associates, Inc., Philadel- 
phia, Room 436. 

Allied Display Materials, Inc., New York 
City, Room 304. 


sronson, Mich., 


Company, St. Louis, 


Louis, Booths 


Austen Display, Inc., New York City, 
Room 403. 

Timely Service, Inc., Brooklyn, Rooms 
332, 334, 336 and 337. 

(justave Rubner, Inc., New York City, 


Room 404. 

Decorative Novelty Company, Inc., Brook- 
lyn, Room 442. 

(ook & Meier, Inc., Chicago, Rooms 344 
and 345. 


DISPLAY WORLD 











R-Tex Company, New York City, Room 
418. 
Ankerum Mfg. Company, Philadelphia, 
Room 341. | 
: New Style Studio, New York City, Room 
; 440 
Columbia Display Materials (Company, | 
Brooklyn, Rooms 443, 444 and 445. 
| Frederic Weinberg, Philadelphia, Rooms 
| 333 and 335. 
| Zaria Displays, Inc., New York City, 
| Room 426. 


Oltmanns Company, Omaha, Booth No. 19 























The Bliss SEELINGRILL revolutionizes all con- 
cepts of window trimming. It has been de- 
signed to give maximum use of horizontal 
space without cluttering the floor. 


Doerr & Associates, Portsmouth, Ohio, 
Room 348. | | 
Leo Prager, Inc., New York City, Rooms | 
437, 438 and 441. | 
sonafide Display & Decorative Company, 
New York City, Room 302 
Frankel Associates, Inc., New York City, 
Room 534. | 
Plastic Fabricators, New York City, Room 
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David Hamberger, Inc., New York City, | 
Pending | 
Ben Walters, Inc., New York City, Room 
328. 


The Morgan Company, Chicago, Booth 
No. 18 (modified). 

S. Liebmann Studios, New York City, 
Room 505. 

Fawnfield Decorations, Georgetown, Conn., 
Sooth No. 7 

Madisonia Manikins, Inc., New York City, 
Room 303. | 

Park Lane Fabrics Company, Inc., New | 
York City, Rooms 544 and 545 

Kalmo Textiles, Inc... New York City. 


Room 501. 





bFavrex Designs, Hackensack, N. J., Rooms 
540 and 542 

Capital Merchandising Company, Brook- | 
lyn, Room 401 | 

(Creative Displays, Inc., Jersey City, N. J., 
Room 553 

Showcard Machine Company, Chicago. 
Room 446 

William L. Baer Company, Inc., Fort 
Lee, N | oe Rooms 326 and 327 

Spaeth Displays, Inec., Corona, N. Y., 
;00ths No. 4 and 5 

Artificial Plant Corporation, Chagrin 
Falls, Ohio, Room 342 


The Bliss STO-WAY Grill has been de- 
signed to give maximum variety and 
speed of trimming in the minimum space. 











Henry Hanger & Display Fixture Com : 
pany, New York City, Room 447 
Butler New York Paper Corporation, New 
York City, Room 537 : 
Kaytee Fabric & Ribbon Company, New 
York City, Rooms 502 and 524 
BS on ys —e . Display Company, New Practically every branch store built within the last five : 
aT { ity <oom 405 ‘ . . e 
. ors has been equipped with the Bliss SEELINGRILL. 
Met-Wood Floral Mfgrs. Inc., Trenton, ee q4'PP 
N | 2 Room 325 2 ° 
Royal Display Products, New York City. Please write for complete information. 
Pending 
Sidney Newhoff Asso lates. | os Angeles. 
Room 422 
ee ee See LAY CORPORATION 
Rooms 548, 549. 550) and 55] 7 
Printasign Company, Los Angeles, Rooms 37-21 32nd STREET @e LONG ISLAND CITY |, NEW YORK 
506 and 508. 
Arts & Flowers Display, Inc., New York EXeter 2-3890 
City, Rooms 408 and 410 
Rip Studios, Inc., New York City, Pend | 
ing | 
{Please turn to page 67] | ‘Tr.M. 3 
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Mark Foy’s, Sydney 


Called “The Store Beautiful” throughout Australia, Mark Foy’s, 
ltd., is situated on an island block, fronted with a mosaic-paved 
piazza and approached by a series of graduated steps from the 
street level, It could also be termed “The Store Unusual.” 

The store architecture ts different, being built entirely in golden 
yellow, terra cotta, and white tile; it has a French influence 

(One of the many features of Mark Foy's 1s its open-air cate 
espresso bar on the piazza, surrounded by display windows. 

()nce inside the store the visitor is captivated by the “Floral 
Walk,” which is a central aisle of fresh flowers, extending through 
the entire length of the store (lower right); it 1s decorated daily 
with flowers which are flown in from all parts of Australia. One of 
the architectural features of the store is a well in the center of the 
building, extending for three floors and being capped by a magnifi- 
cent crystal chandelier 

Conveniently located on the lower floors are quick service snack 
bars, a soup bar, and a restful tea garden. The complete area of 
the fiftii floor is used for the main restaurant, “The Gray Room,” 
and the Empress ballroom with a capacity of 1,200 guests. 

An up-to-date men’s wear section occupies the lower ground 
floor, with open display windows on the street; at Christmas time 
this features an ice skating rink for children. 

For JO years the store has presented, at Christmas, animated 
fairy stories enacted by moving dolls: these draw upwards of 
250,000 children and parents The roof of the store is given over 
to a carousel carnival with a permanent miniature railway, the 
largest rocking horse in the world, slides, merry-go-round, and a 
miniature airplane 

\lmost all of the settings, props, and the like are made by the 
store's display staff, which is directed by F. Lawson. Most manne 
quins are imported from the United States and trom France 
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Mortimer Leach Does Book 
On Advertising Lettering 

(Ot considerable importance to the display 
as well as the advertising field 1s a new 
hook by Mortimer Leach, titled a etterineg 
for Advertising.” It is published by Rein 
hold Publishing Corporation, 430 Park ave 
nue, New York City 22, at $8.95 

In it the author analyzes individual let 
ter construction, including alphabets which 
have influenced the design ot most contem 
porary torms, and comparisons of type and 
hand-lettering. In addition, the book in 
cludes a complete chapter on how to indicate 
lettering tor layouts, with many protession 
al examples \ how-not-to-do-it page ts 
included after each alphabet chapter, point 
ing out common errors. <The protessional 
letterer will be able to use the book as 
a reiresher reterence, and the professional 
graphic artist who does not specialize in let 
tering will find the book indispensable. 

The author has been a lettering specialist 
lor 25 years, and for the past 20 has main 
tained his own free-lance studio, winning 
many awards tor lettering. For the past 
SiX years he has been director of the let 
tering department at the Art Center School. 
Los Angeles. 


Gault Is Reelected 
By Cleveland Club 


At the annual election of the Cleveland 
Display Club, Arthur Gault once again was 
named president of the organization: he is 
display director of Halle Brothers Company. 
Jack Nichols, Fuller, Smith & Ross, and Jim 
(arr, National Lithography, were elected 
vice-presidents, Harold Moses, Mutual Dis 
play Mtg. Company, treasurer, and Shirley 
Aaron, Display Studios, secretary 

The first fall session of the club's classes 
in display techniques was held on Septem- 
ber 26 at the Cleveland Board of Educa- 
tion. This is an extension of the program 
(,uest speakers discuss 
and demonstrate displays for various types 
of merchandise. Classes last for two 


Started last spring 


hours 
each, and a series of eight is planned 


Additions Are Made 
By Gibraltar 


William Marsh, general consultant with 25 
years experience in the display industry: 
Jack Campbell, formerly with Reyburn Mfe 
Company, Sherman Paper Products Com 
pany, and Bemiss-Jason: and A. K. (Bud) 
thret, national window display installation 
planner, have joined the Display Division 
of Gibraltar Corrugated Paper Company 
Inc., Jersey City, N. J. They will be in 
the sales and creative departments of Gib 
raltar's display specialties division 

Richard bk. Paige, nationally known pack 
aging designer, has been retained for re 
search and developmental work on special 
point-ot-purchase promotional projects by 
the firm's Display Division 


Southern California Group 
Issues Directory 

The Southern California Display Associa 
tion has published its 1956 edition of the 
groups annual directory, consisting of 8&4 
pages 


NOVEMBER, 1956 








16 DEGIGNS FOR 


Window and 


Floor Displays 


—adaptable to any 


retail business 


Easi-Bild* Pattern Me 








By the famous 
thod, you make traffic- 


building merchandisers for the cost of the 
materials—with professional results assured 


Stacks O’Shelves 


Shadow Box 


with shelves 


From cut-out display letters to a range of 
display designs—you can now have smart, 
modern display fixtures for little more 
than the cost of the materials (about 10¢ 
per square foot). No special tools or skill 
are required to build these displays. 





Tilt Board 


Pyramid Shelves 


You simply trace the pattern onto the 
Homasote and cut out with a simple saw 
or jig saw. Each pattern contains full-size 
templates, step by step directions, com- 
plete materials list, complete assembly 


and finishing instructions 


The patterns are made by Easi-Bild, 


the originator of Do-It-Yourself Patterns 
The primary material used is Homasote 
Board—available in '%%2” and "%” thick 
nesses and in Big Sheets up to 8 x 14 
Homasote is strong, durable, flexible and 
economical. It works easier than wood, 
takes any paint, stain or laminate glue 
can hold. 


*T. M. Reg. Easi- Bild Pattern Co, 


The Homasote Stores Display Book 
contains 16 designs which can be used 
in dozens of combinations. The complete 
book is available from Homasote dealers 
at $7.50 
$1.00 each. Write us for further details 


or the individual patterns at 


or the name of your nearest Homasote 
dealer. Kindly address Department 57. 


HOMASOTE COMPANY 


TRENTON 3, NEW JERSEY 
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Philadelphia Displays 
Honor Anniversary 
lwo tull miles windows gave 


Philadelphians a 


ot display 
nostalgic look mto the 
week ot September 10-15 when the 
hopping ( hestnut 
celebrated sts 250th anniversary 


past the 
city lamous center. 


treet 
both sick . oy the street trom 


ighth to 18th streets were colortul displays 


med on 


howmg everything trom century old pianos 
to the last 
featured by mens and 
Nop 
lruggists 


word in fashions, circa 1706, as 
womens apparel 
displayed 19th 


CCA long ice 


century pana 
wonder drugs 
of the first root 


with colortul Cri k 


replaced by 
\ iuncheonette showed cjotie 
heer di perisers along 
ot the According to the 


high button 


ery mugs period 


footwear displays, shoes were 


im style 
\s added 
the ( hestnut 


right has | 


incentive to display directors, 
street Association, which staged 
contest lor 


thie celebration. conduc ted a 


the most attractive windows 
oldest firm 


lhres 1 t he street 6 


named top priz 

lhe first prize 
to Hardwick & Magee Company. the dis 
play pictured an early 


were 
Winnhe4©rs 


ribbon and citation went 
American shopping 


scene reminiscent ol the 


organization s 
original home furnishings and rug establish 
ment which was founded in 1837. It showed 
a Victorian family in an old-type carpeting 
shop, with the mother wheeling a baby in 


an antique Carriage in the hackground 


were Victorian chairs and an old spinning 
wheel, A display of carpets trom the mid 


IkK00s was the setting 


Second prize was awarded to Jacob Reed's 
since 1824 
in clothing 


Sons, men's apparel merchants 
compared changes 


style over the past 132 


lhe display 
years and pointed 
up, particularly, the use of gaily colored vel 
vet worn to tormal affairs by 


\n early 


IYth century 
gentlemen shirt factory also was 
featured m thi 


kettlh 


display. Flat-irons, starch 


, cutting blocks, and antique sewing 
early day seamstresses 
Men s hats trom 1hOK were 


1k24 to the 


machine used hy 
Werte oT view 
irom 


among the tyles dating 


present 


In third place was J. Kk. Caldwell & Co., 
founded im 1839 lhe ‘ xhibit centered around 
century-old 
Philadelphia 


Ot an inik WA « 1} 


silver pieces created by early 
silversmiths \ 
used at the 
of Independence also was shown 
dated 
cottes 
Philadelphia famualy 
Ikth century Philadelphia 


in Spode china were part of the display 


Award 
of Bonwit Telles 


reproduction 
signing of the 
Declaration 
lhe oldest prece ot 
hack to 1/726 \ 


past Owe (| by 


silvercrait on view 
114 yVcatl old silvet 
“ti early 


ana ix Views oO} 


were presented hy Mare A ba ler. 
AnnIVveT 


Street 


chairman of the 
ary committer ot thre ( hestnut 


\ mciation 


Wilson Clothing Company 
Adds C. B. Fisher 

Wilson Clothing Company, 
has added (©. B 


display 


Rutland. Vt.. 
Fisher to its staff as man 
ager of the department lie was 


formerly display and advertising managet 


Store, and the 


ot the same city 


ior keconomy Department 


Wonder Stores 


44 





Your New York BUYING GUIDE 


Allied Display Materials, Inc. 
241 W, 23d St. OR 5-6350 
NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 


For Windows and Interior Store Display 





American Fashion Museum 
16 West 77th Street TR 3-9103 
CHARLES LEDERMAN, HISTORIAN 
Can furnish, on rental basis, authentic period ovwtfits to 
highlight your anniversary, special events, spring or fall 


promotion Ask for information. Recommended by 
NR. DO. G. A. 





Arts & Flowers Displays, Inc. 
43 West 5éth St. Cl 7-7610-11-12 


Manufacturers and Importers 


REED, NOVELTIES and FOLIAGE 


Austen Display, Inc. 
133 West 19th St. WA 4-626! 


Manufacturers of Display Novelties 
In Paper, Wood and Materials— 
Imports from all over the world 





Kalmo Textiles, Inc. 
123 West 44th St. JU 2-5185 


DISPLAY FABRICS, SATINS, SHEERS, 
NYLON NETS, VELVETS AND FELTS 





A. Lutz 
3 West 18th St. CH 2-624 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 





Maharam Fabric Corp. 
130 West 46th St. JU 2-3500 
DISPLAY FABRICS & ACCESSORIES 


Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Metropolitan Mechanical Display Co. 


We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins. 


MECHANICAL BOOKS 
50 West 22nd St. OR 5-1280 





Bliss Display Corp. 
37-21 32nd St., Long Island City | EX 2-3890 


DISPLAY PROMOTIONS 


Display Settings, Novelties, Animated Displays 





Bonafide Display & Decorative Co. 
61 West 37th St. WI 7-7965 
ARTIFICIAL FLOWERS 
DISPLAY DECORATIONS 


Display Settings, Novelties, Foliage 





Mileo Mannequins 
7 West 36th St. 


MANUFACTURERS 


of Misses, Juniors, Pre-teens and Children's 
quality and style-right mannequins. 


WI 7-7618 





Miya Company, Inc. 
39 East 28th Street MU 5-351) 
Manufacturers and Importers of 
Shoji Screens — Oriental Goods 
Artificial Flowers — Bambooware 
Bird Cages, Lanterns, Parasols & Novelties 





The L. J. Charrot Co., Inc. 
36 West 37th St. WI 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 





RIP Studio, Inc. 
15 Eost 22nd St. GR 7.3650 
CREATORS AND BUILDERS OF 
OUTSTANDING DISPLAYS 


Functional and Decorative in All Media 





Colonial Decorative Display Co., Inc. 
70 West 40th St. WI 7-0230 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 





Louis Schneider Corp. 
6 East Second St. OR 4.3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Decorative Creation & 


Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


Imported Novelties, Settings 


Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





Decorative Plant Corp. 
136 West 24th St. WA 4.4405 


ARTIFICIAL FLOWERS 
Display Settings, Novelties, Units 





Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 





David Hamberger, Inc. 
136 West 3ist St. PE 6.0464 


MANUFACTURERS OF DISPLAYS 
Artificial Flowers, Functional Units, 
Backgrounds, Novelties 





Twin KLE Displays, Inc. 


113 West 27th Street 
For the UNUSUAL 


CH 3-293) 





. Ben Walters, Inc. 


CAF 186 Seventh Ave. AL 5-2308 


DIP IT! DRAPE IT! 
dh Ege SHAPE IT! CAST IT! 
Celastic Corp 





See it demonstrated 
Walters Industries, Inc. 
156 Seventh Ave. AL 5-2308 


Sculpt-O-Gias, Puffed Giass, Ange! Hair, Flocked 
Branches, Fioral Lights, Tiger Whiskers, Miniature 
Lights, Scribble Sculpture, Lace Wire. 


BASIC DISPLAY NEEDS 





The Imitation Food Display Co. 
107 Lawrence St., Brooklyn |, N. Y. TR 5-1268 


FOODS FOR PERMANENT DISPLAYS 


Attractive and effective, they look good 
enough to eat. 








D. G. Williams, Inc. 
498 Seventh Ave. LA 4.4069 


MANNEQUINS & DISPLAY FIXTURES 


Display Novelties and Equipment 


It’s Always MARKET WEEK in New York 








NEW 
YORK 
CITY 


In the environs of this great metropolis 





you will find a diversity of display resources 
without compare anywhere else in the 
world ... and now, as always, you will find 


display creations in every medium that will 





help you give your store the added power 


to make sales climb ever upward. 


SPECIAL SHOWINGS READY FOR INSPECTION 
DURING SPRING MARKET WEEK. DECEMBER 15-19 





IT’S ALWAYS MARKET WEEK IN NEW YORK 








THE 

HUMAN 
HUMOR 
MEDIUM 














\ ) 
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Mabaly dolls 


by ANNALEE of MEREDITH, N. H. 
The NEW SHOPPER STOPPER of the 
CUSTOM DISPLAY ART 


NORWEGIAN AMERICAN Knitting Mills | 


, 


2 


READ 
THIS 
STORY 
AND 


of Bennington, Vt., 
famous AIR-NET T SHIRTS, 
of Sports’ worn by men and women 
for body comfort and protection. A 
shopper stopper display item itself, 
Norwegian said “Your dolls were a 
ASK very great help’... . Since this first 

use, hundreds of custom display dolis 

have been made tor dozens of display 


NAKM experts. 


POSE LIKE HUMANS! 
MAKE PEOPLE SMILE! 
SELL PRODUCTS LIKE CRAZY! 


AVAILABLE IN—TWELVE STOCK DOLLS— 
CUSTOM ORIGINALS—TRADE MARK DOLLS 


CHARACTERS 





Introductory Special 
While they last 
SANTA 
12" Santa Doll $17.95 
8" Elves, ea. . 


No extra charge for air 





porce! post shipment. 
Distributors Wanted for 1957 


Send for prices and literature 


Mabllatydolls 


ANNALEE Custom Display DOLLS 
Meredith, New Hampshire 
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were first to use | 
these dolis ic help display their now | 
“The Shirt | 


7.00 


Gray And Otten Win 
Springmaid Contest 
Top 


lowing: George Crowe, Belk’s Department 
Store, Columbia, S. C.: Gloria Mullinax, 


selk-Simpson Company, Greenville, S. C.; 


awards in the Springmaid national 


. ( T. Horton, P. A. Bergner Company, 
window display contest were won by W Peoria: William F. Baker, P. Deisroth’s 
Arthur Gray, Lansburgh & Brother, Wash Sons, Hazleton, Pa.; Russell Shaw, Dickson 
ington, D. C., and Robert J. Otten, Stone 4 Ives, Orlando, Fla.; Miss A. Amoni, E. 
& Thomas, Charleston, W. Va. The former (pecepaty & Co. Fresno. Calif.: Frank 
won in the classification for stores doing Hegedus, Grossman Department Store, Mus- 
over ten million dollars volume, and the kewon. Mich. 
latter in the division tor smaller stores. L. V. Brunetto, Hale's, San Jose, Calif.: 

second place in the first group went to James Burnside, Hochschild, Kohn & Co., 
P. Gregory, Meyer Brothers, Houston, and = Baltimore: J. B. Hammond, Innes, Wichi- 
third to Andrew Matzer, Rollman's, Cincin- ta. Mrs, J. Lindsey, Kistler-Collister, Al- 
nati In the lower volume classification buquerque; Robert McDonnell, Lieberg’s, 
second was won by Marc LaRocque, The 


kdward Wren Store, Springfield, Ohio, and 
third went to 


Souders 


Honorable mentions were won by the fol qT 


Alhambra, Calif.: E. F. 
Kansas City, Mo.: 
Department Store, 
Paul Wynn, Rich's, 


Parrott, Macy's, 
Carl Anderson, Philip's 
South Omaha, Neb.; 
Inc., Altanta, and John 
Chord, Stix, Baer & Fuller, St. Louis. 


George Bengel, Jr., Parsons 


(ompany, Clarksburg, W. Va. 


TRADE PERSONALITIES No.162 sy Capper 








; 
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Jon (JERRY) DENTON, MANAGER 
AND PARTNER IN FERRO-CRAFT, 
IS A NATIVE OF KENTUCKY AND 
STARTED IN WIRE FABRICATION 

IN 1932, WORKING ON GIFT 4% 
AND FLORAL ITEMS. ! 


























tamed A 


HE HAS OPERATED HIS 
OWN BUSINESS SINCE 1948, 
HE IS A MEMBER OF THE | 
LION'S CLUB, DIRECTOR OF % 
THE CHAMBER OF COMMERCE, 
AND A MEMBER OF THE 4 
MORGANFIELD CITY COUNCIL. 


DISPLAY. TOO aN 
MARRIED FOR : 
THIRTY-ONE YEARS / 


—- 


HE HAS ONE | 
DAUGHTER. f 
HIS HOBBIES i 


ARE FISHING IN KENTUCKY LAKE 
AND ROMPING WITH HIS TWO GRANDSONS. 


MANAGER 


FERRO-CRAFT, MORGANFIELD, KY. 
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Immediate Delivery on Matched Flocked Foliage 


paver fine SRAYS BRUSH PINE WREATH 
Very full green brush pine sprays ) 
made of flameproofed green brush White flocked green flamevroofed wreathe 
pine realistically flocked in white. with red metallic glass balls. Companion 
No. XA-248-SF--Size 48 in. Sold pieces to other brush pine units shown on this | 
only in eartons of two. page. | 
FLOCKED BRUSH PINE TREE Per carton $15.00 . 

White flocked green flameproof brush pine No. XA-236-SF—Size 36 in. Sold No. RA-156W-—Sise 36 in. een 4 
tree set in a sturdy wood base. Sturdy wood only in cartons of two, Each youre 
dowel center, Unit dismantles for easy ship- Per carton . 12.00 No, XA-148W Size 48 in. diameter. 
ment and storage. No. XA-224-SF--Size 24 in. Sold hach $27.00 

™ @s , sean only in cartons of two. No. NA-150W- Size 30 in, diameter, 

No. XA-498T— Size 8 ft. Each $105.00 Per carton $8.00 Bech $10.50 

A .479T —Size ae ‘ ’ A .903.GF_ Sica Se : : 
No. XA-472T—Size 6 ft. Each 360.00 No. XA-203-SI Size 1s ' ld No. XA-124W—Size 24 in oe 
No. XA-460T—Size 5 ft. Each $44.00 only in cartons of four. Bach 
T :. Pia gs Per carton 36.00 % 

No. x A446: Size 4 ft. Ea h . $22.00) Brush Pine Sprays also available Brush Pine Wreaths are available in tur. 

Flocked Tree also available in pink, tur- in turquoise, pink, blue or char- quoise, pink, blue or chartreuse to match color 
quoise, blue or chartreuse at 10% additional smenee to anotel colar of ether unite of other units at 10% additional charge. Be 
charge. at 10° additional charge. All sure to specify size and color of units desired. 


All F.O.B. New Jersey lh .O.B. New Jersey. All F .O.B. New Jersey. 


$7.00 


PRESERVED PRINCESS PINE FESTOONING 
No. XNA-10-—-Round, full and showy festooning that is dyed, 
preserved and flameproofed. Keeps its color and will not dry 
out, stays soft. Machine wound with fine wire on a heavier 
wire core. Dyed a rich, dark green. Weight about 30 Ibs. per 
100 ft. Price. per 100 ft. $33.45 
b.O.B. Minnesota 


NATURAL PRESERVED GREEN PAINTED 
HOLLY GARLAND 
Natural preserved holly garland made of th® finest imported 
Italian holly painted green and trimmed with ved holly berries. 
No. KG-3-—Size 5 in. diam. Per 5 yard piece $8.50 
No. KG-21--Size 8 in. diam. Per 5 yard piece $12.00 
In Stock 


WHITE FLOCKED SNOWBALLS AND BRUSH ROVING 
Smart, yet economical snowballs and brush ropitig made of flameproofed 
green pine brush realistically flocked in white. Companion piece to No 
XA-498T, No. XA472T, No. XA-460T, No. XA-448T- Flocked Pine Brush 
Tree shown at extreme left and No. XA-203-Shk No. XA-236-Sk No 
X 4-224-Sh and X 4.1 OW. No. x 4-124W No \ A-150W and No 146 Brush 
: Pine Wreaths shown below 
LYCOPODIUM (PRINCESS PINE) GARLAND No. XA-SB-24— White Flocked 24 In. Snowballs. Each 510.00 
Natural princess pine garland preserved in its natural color No. XA-SB-12—- White Flocked 12 In. Snowhballe. Each $3.00 
and trimmed with red berries, No. X\A-BR-O White Flocked 6 In. Diameter Roping. Per yard $2.00 
No. XR-12 Size 4 in. to 5 in. diam. Per 5 yard piece $3.75 snowballs and roping also available in turquoise, pink, blue or chartreuse 
No. XR-25-—-Size 6 in. diam. Per 5 yard piece $6.50 to match color of other units at 10% additional charge. Be sure to «specify 
In Stock size and colors desired. All F.0.B. New Jerseys 


Write for FREE 96-Page Full Color Christmas Catalog No. 263-D. 
2018 WASHINGTON AVENUE) 
GARRISON-WAGNER CO. ST. LOUIS 3, MISSOURI 
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STAMFORD, 


TURNTAB 


MACTON MACHINERY CO., INC. 
CONN. 


LES! 


@ Here's a beautiful custom-built 
display on one of those famous 
Macton Turntables. It's the 
popular Macton Mode! 1000 that 
hes @ capacity load of ONE TON 

. yet it will operate continu-- 
ously for two hours for ONE 
PENNY! The Mode! (000 is 
equipped with a 4 ft. top, but can 
be furnished with a 6 or 6 ff. 
plywood top. Why not write today 
for our newest catalog 14-D. See 
several exciting uses of these 
farnous Macton Turntables 








21%," aeieate _ 





New Enlarged prada” in 
STYROFOAM 


Full size — truly symmetrical — fine texture 
wef <n con of" 
SPECIAL STYROFOAM CHRISTMAS LETTERS 
In sets, each letter 64" by 14" thick. 
MERRY CHRISTMAS 
SEASONS GREETINGS 
CHRISTMAS GREETINGS 


BALLS & LETTERS AVAILABLE IN WHITE & COLORS 


DON'T FORGET 
FROSTEE SNO BLOCKS 
FROSTEE SNO FLAKES 
FROSTEE SNO CHUNKS 


Samples available — write today — Jobber inquiries invited. 


FROSTEE SNO COMPANY -—ANTIOCH, ILL. 


BALLS 











FLASHERS 


Since 1900 


Force Attention, Increase Advertising Valve 


REZE2ERS 


05% RIVER ROAD 


RIVER GROVE, ILL. 








FOIL PAPER, PUFFING FOIL, BASE 
METAL, METAL CHAIN LINKS 
R. A. OHLHORST 


278-292 Johnston Ave. Jersey City, N. J. 
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iSit WEST (8th STREET, NEW YORK tI, N. Y. 
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Shipping Service Explains 
Small Load Embargo 

A letter from Alfred M. Harrison, Ship- 
pers Truck Service, Inc., Box 696, Jersey 
City 6, N. J., reads in part: “Since the 
October issue of DISPLAY WORLD con- 
taining our advertisement has been in gen- 
eral circulation we have had so many tele- 
phone and written inquiries from both ship- 
pers and receivers that we are faced with 
a new problem which we are not now in 
position to resolve. Heretofore, the bulk of 
our display freight has been shipments of 
large and medium size The advertise- 
ment, however, resulted in literally a flood 
of telephone inquiries from New York City, 
and letters from small out-of-town display 
firms, all of whom have shipments in quan- 
tities of 50 to about 300 pounds, going to 
hundreds of destinations in all directions. 

“Tabulation to October 3 showed a total 
of more than 300 local pick-ups required in 
New York City. We are amply equipped 
with over-the-road tractors and trailers, but 
we have only three small rigs for City pick- 
ups, and at the rate orders were being re- 
ceived we would need about 15 straight jobs 
for City work, plus additional terminal dock 
facilities. We will acquire additional small 
trucks for City work and expand our dock 
facilities and personnel, but until such time 
as we are ready to afford proper service on 
small shipments, we must embargo ship- 
ments of less than 3,000 pounds and less than 
300 cubic feet, whichever is smaller.” 


Masonry Effects Available 
In Plastic Sheet 

Vacuum-formed plastic panels that authen- 
tically reproduce depth and heavy masonry 
effects can now be obtained in stone and 
brick patterns. The light weight, durable, 
flexible plastic sheets can be cut to shape 
and size with scissors, washed when soiled 
and mounted to any background or frame- 
work. The deep dimension of the designs 
captures the warmth and rustic charm of 
masonry and provides the feel of substantial 
elegance for exterior or interior use. The 
design comes in plain white or red with gray 
mortar. Details can be had from W. L. 
Stensgaard & Associates, Inc., 346 North 
Justine street, Chicago 7. 


Display Industries 
Opens In Spokane 

Display Industries, Inc. is the name of a 
new display firm in Spokane, located at 
South 152 Post street. According to A. H. 
Anderson of the company it 1s the first com- 
plete display house in the city of 200,000. 
It sells display materials to the retail store, 
and has established a plant in which to 
manufacture display units. The company is 
interested in from manufacturers 
desiring representation in the Spokane area 


hearing 


Select Flower Moves 
To New Quarters 


The offices and showroom of Select Flower 
& Display Company, Inc., have been moved 
to 124 West 3lst street, New York City, 
while the firm’s factory still remains at 220 
Wythe avenue, Brooklyn. The new air- 
conditioned showroom, featuring seasonal 
displays and promotions, is located just half 
a block from Pennsylvania station. 
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TAVIS COC GIG PLA! 


> 


Endorsed by the country’s 
foremost display directors. 


PRICE +10 POSTPAID 


immediate Delivery! 
PARTIAL LIST OF CONTENTS 


Training for Display Work Variations on a Basic Idea 
Recipe for a Displayman The Display Calendar 
Common Errors in Display Layout of Merchandise 
Working Methods Display of 19 Different Wares 
Application of Art in Display Small Windows 

Abstract Art in Display The Store Front 

Technique of Painting Interior Display 

Technique of Enlarging Expositions and Trade Fairs 
Eye-Catchers Decorations on the Store Front 
Paper Sculpture The Flower in Dispicy 
Display Materials Color 

Papier Mache Paints, Binders and Thinners 
Balance and Symmetry in Display Lettering and Display Signs 
Line and Form in Display Lighting 

Principles of Contrast Animation in Display 

How to Master the Space Preblem Figure Draping 

Preparatory Work Display Fixtures 

The Window Pian Economy and Good Housekeeping 
Birth of a Show Window The Workshop 

Display on a Small Budget Windows of the World 








GREATEST BOOK ON DISPLAY 
Ever Published, Say Country's Leading Display Authorities 


NOW IN ITS SECOND 


PPPS SS SSS SS SS SSS SSS SSeS eeaaanae 








EDITION 


DYNAMIC 
DISPLAY 


TECHNIQUE AND PRACTICE 
By FRANK J. BERNARD 


Contains Everything 


ABOUT DISPLAY 
— You Must Have A Copy 


..- to make your displays sell more goods faster 
..- it's the kind of book you have been waiting for 
... it's a necessity for everyone engaged in display 
or using displays 


SIZE 9 x 12 INCHES — CLOTH BOUND 


268 pages 


MORE THAN 


600 illustrations 


The publishers of DISPLAY WORLD for years have sought a 
modern text and relerence display manual! of this kind and now, 
in DYNAMIC DISPLAY, they offer a longneeded book which 
everyone in display will be proud to own. It is a complete 
treatment of modern display technique and practice. The 
student will find it a sure guide to display techniques and a real 
help toward steady improvement and periection in his work. 
For the experienced and professional dispicyman it is rich in 
display ideas and an invaluable reterence work in fact. a 
display library in itself. Retailers, both large and small, will 
find it a positive guide to good selling displays. The author 
draws treely on his wide experience to expiain each facet ol 
retail display and shows by photographs and skeiches the 
practical application of display techniques for modern displays 
that sell. Display problems and their solutions are explained in 
detail. It gives display a scientific background to make the 
medium of display more powerful and ellective. Study the 
partial list of contents and you will realize that this is a book 
you MUST have. Its value to you cannot be measured by its 
reasonable cost. 


Order Your Copy NOW! 











DISPLAY WORLD, Cincinnati 1, Ohio 


[] Please send me postpaid a copy of DYNAMIC DISPLAY, for 


which $10.00 is enclosed. 


|] Please send me a copy of DYNAMIC DISPLAY and enter or 
extend my subscription to DISPLAY WORLD itor ome year, tor 
which $14.00 is enclosed, a cash saving of $1.00. (All foreign 


combination orders, except Canada, $1.00 additional.) 
NAME... 
STREET 
CITY.. ZONE STATE 
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EXTRA SPECIAL VALUE—QUALITY 


TURN TABL 
pq: : $e 138 








MODEL NO. 500 balanced load capacity 200 MODEL NO. 75 balanced load capacity of 75 a 
lbs.; reduction gears sealed in oil for quiet- ibs. ; pesepteoneny dependable with oilless 4 
ness, efficiency; finest ball bearings; precision type bearings; rub 

built; cord, and plug included 





ber mounted, very quiet; 
cord and plug included. 





a 
oi, SPECIFICATIONS: 3 RPM, 5” high, AC SPECIFICATIONS: 314 RPM, 4” high, AC 
£ motor, 8” top wheel diam., shipping weight motor, maximum width 8”, shipping weight ¥ 
‘> ~—~—13 Iba. —4 lbs. 

i, / 

% MAIL ORDERS = R. —_ EN = : 
&@, FILLED PROMPTLY 810 PENN AVENUE, PITTSBURGH 32, PA. 7 


> 4 ~ ~~ ~ 








The Shorcase VERSATILE 


DISPLAY- “MASTER: M@ ALL-PURPOSE DISPLAY 


a 4 to ease your display problems 






The adjustable answer to Today's 
flexibility in store layout and display! Enables 
you to enlarge or reduce any department 

without changing fixtures... enables you to 
utilize the same unit lor any type of 
merchandise ... just by changing accessories! 
Dis-assembles for easy storage! Amazing strength! 





, Converts in minutes to any use! 











SHORE WOODWORK CO. DEALER AND REPRESENTATIVE 
894 N. 40th ST., PHILADELPHIA 4, PA. INQUIRIES INVITED 








SANTA CLAUS SUITS 


To make your Santa look real... and at low cost to you! 


No. A-45—DE LUXE red velour outfit No. A-3—Red Twill outfit consisting 
consisting of overblouse, pants and af 
hat of red velour trimmed with white 
PLUSH. Heavyweight leatherette boot twill with white PLUSH. Leatherette 
tops and belt. Large size only boot tops and belt. Large size only. 


$57.50 without wig & beard $22.50 without wig & beard 


SANTA WIG & BEARD SETS 
100% Nylon Wig & Beard Set, Standard... ..$19.90 


overblouse, pants and hat of red 


Deluxe Nylon Wig & Beard Set-—50% fuller then Standerd. .$29.50 
Super Deluxe Nylon Wig & Beard Set-——100% fuller than Stenderd. .$39.50 
Seren Wig & Beard Set........-.0 05. ones .$10.00 


MAIL ORDERS 
FILLED 
IMMEDIATELY! 
ORDER NOW! 


HERZBERG- -ROBBINS, INC. 


110 W. 30th Street, New York 1, N. Yo 
. | PEnan 6-3585 { 



















NOVEMBER, 1931 


The new store of The Highee Company, 
(leveland, was opened. Display director of 
the firm was Robert J. Marimon 

lk. J. Berg resigned as display manager 
of Nugent's, St. Louis. He was replaced by 
loseph Kennedy, first assistant. The latter 
had tormerly been with the Denver Dry 
(,00ds Company, Denver. Joe Neff, who had 
been with the display department of Nu 
gents tor the past 12 years, also resigned. 

Tra Chambers and Dave Dickerson, form 
erly of Frank R. Jelleff's, Inc., Washington, 
1). ©., opened a display studio in that city. 

A display contest sponsored by Rogers 
Brothers had these results in two population 
classifications: first prizes, Ralph Pfister, 
MacDougall Southwick Company, Seattle, 
and (s. J. Kessler, Mermod & Jaccard Jewel. 
ry Company, St. Louis; second, Guy Laid- 
law, J. A. Foster Company, Providence, R. 
I, and A. J. Roeder, Wm. H. Block Com- 
pany, Indianapolis: third, Fred Goldner, 
Marcus & Goldner, Nashville, and R. J. 
Marimon, The Higbee Company, Cleveland: 
fourth, J. T. Erskine, Davidson Brothers 
(company, Sioux City, lowa, and Joseph B 
McCann, S. Kann Sons Company, Wash 
ington, D. ¢ 

Winners in the Jarman Shoe Company 
display contest were as follows: first, Harry 
Welch, Molen Brothers, Oklahoma City; 
second, Everett W. Quintrell, Elder & 
Johnston, Dayton, Ohio; third, G. D. Lovett, 
Ober's, Lawrence, Kan. 


NOVEMBER, 1946 


The Detroit Display Club met at the De 
troit Edison Company's new display shop 
Dinner was followed by a talk on “A New 
Light on Display,” by the utility’s superin- 
tendent of lighting sales. 

Display firms in the Los Angeles area 
were working on plans for a Display Mar 
ket Month to be held in the city in January 

mile Lemieux, display director of T 
fkaton Company, Ltd., Montreal, was hon 
ored by his associates on the completion 
of 35 years with the store. 

\l Parke was made sales promotion man 
ager of | \. Darling Company, Bronson, 
Mich 

\\ Arthur Gray, display director for 
Lansburgh & Brother, Washington, D. C., 
was elected to the presidency of the store's 
Ten-to-Fitty-Year Club; the organization 
had a total of 178 members. A dinner dance 
in honor of Gray and the retiring president 
was held at the Hotel Mayflower 

(,eneral Display Corporation, Cincinnati, 
opened a New York City showroom at 500 
Fifth avenue 

Michael Rodelli joined Flannery & Assi 
ciates, Pittsburgh, and was placed in charge 
of display and installations tor the West 
ern division, He had been display director 
for a large mail order chain previously, and 
more recently was with Universal Equip 
ment Company, handling store planning and 
display presentation 

Fred Schmehl, retired designer of art: 


DISPLAY WORLD 


























ficial decorative flowers, died aitter a long 
illness; he was 77 years old 

Vlad Thomas, Brill’s, was elected presi 
dent of the Milwaukee Display Club. Other 
officers were: first vice-president, L. Bar 
wind, Smartwear; second vice-president, ¢ 
(,authier, Schusters; secretary, ©. Filapek, 
The Boston Store, and treasurer, LD. Seelig, 
Princess Pat Shop 

RK. (. Kash, editor, DISPLAY WORLD, 
was the speaker at a meeting of the Chicago 
Display Club. His topic was, “The Future 
of Display as a Profession.” 

Paul Wertz was elected president of the 
sirmingham Display Luncheon Club 

RK. V. Wayne, Wayne Services, Miami, was 
{ the Greater Miam: 
Display Club, entertaining the group with an 


host to 50 members « 


— 


open air barbecue at his home on_ the 
beach. 


THE WHITE HOUSE 


[Continued from page 26] 


Times announcing the opening of the remod 
eled windows, and the crowds who flocked 
to admire the finished product paid eloquent 
tribute to Miss Gill's artistry and to the in 
triguing lighting effects created by Alan 
Moore, her assistant 
Bridal scenes were selected tor the open 
ing and all windows were devoted to this 
theme, with a hand-lettered sign in each 
window reading “From this day forward 
verything pertaining to a wedding 
was displayed, trom the bride in her gown, 
to the trousseau, and including gift sugges 
tions from various departments in the store 
The display department was able finally to 
use new props which it had been saving for 
months tor the occasion. The tashion win 
dows were decorated by single 9-foot col 
umns in marble effect with antique bronze 
pedestals and capitals. Handsome urns sup 
ported by cherubs, also in antique bronz 
hnish and approximately 4 feet high, held 
formal arrangements of tall foliage’ in 
bronze, copper, and gold, with clusters of 
purple and green grapes and sprays of ripe 
wheat. Gold, red, and green were played 
on the shimmering white background, giving 
a rich iridescent quality to the lighting 
The enthusiastic response of the man in 
the street proved that Miss Gills planning 
and labor were not in vain |] Pasoans 
have been vociferous tn their praises for 
the beauty and elegance of the White Hous: 


windows, and merchandise has to be re 
placed rpeatedly Since the bank of win 
dows torms the entire store tront. the 


store has put on a completely new tace in 
1956 the most striking, dramatic tace it 
has worn in its 56 years of life in El Paso 

Miss Gill's plans tor the tuture include a 
complete and comprehensive reorganization 
ot the store's interior display. She 1s eager 


to have the inner store match the outet 


and is determined to put her plans into 


action within the next tew months 
No one doubts that she will 


Scott-Atwater Contest 
Won By Texas Firm 


Top honors in the national display con 
test sponsored by Scott-Atwater tor its out 
board motors were won by Carl White, Mid 
land Hdwe. & Furniture Company, Mid 
land, Texas 
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pur FL 
10 SELL 


0 R D A IN YOUR WINDOWS 


RE VACATION MERCHANDISE! 











This beautiful and unusual tropical display unit is 32” long 
by 22” wide, with the plastic swimming pool sunken in real 


Florida white silica sand... giving it a very realistic effect. 
The divers, both male and female, are also plastic with hand 
painted bathing suits. The miniature palm trees lend a 


charming effect to the entire scene which is definitely a 
traflic stopper. 
Comes complete with only water for the pool to be added when 
the display is set up. Use it as a prop in a big window or small 
it’s sensational and an entire display theme can be built 
around this unusual display. Perfect for resort wear, vacation 
displays, sporting goods, travel bureaus, hotels, resorts and 
promotional displays. Sets up quickly and easily. 


$399 


FOB MIAMI 


JOBBER and SALESMEN INQUIRIES INVITED 


A. M. WALZER CO. 


924 LINCOLN ROAD MIAMi BEACH, FLA. 











From al” x 2” furring strip 
i | | M B k; R toa l2” x 12” Timber. 


Masonite (ut to your specifications by one of New York's 
LARGEST and most DIVERSIFIED Lamber Companies 





Celotex 

Mouldings © FAST SERVICE e@ 
Homasote a 
Plywood 4) U iF N O & TRIM CO. INC. 


17 Ridgewood Place Brooklyn 27, N. Y. 
Glenmore 5-414! 
There are more Special items in this MODERN Lumber Yard than in any other in New York 


Upson Board 






























The World’s Most VERSATILE Displayer 
MULTI-PURPOSE and ALL ADJUSTABLE 





ONE DISPLAYER WILL DO ANY DISPLAY JOB... 
Only $39.75 F.O.8. Miami 


Children’s model also available—Write for brochure. 


ILSE FRANKEL DISPLAY 


Sele Distributer for the U. $. A. 


1751 JAMES AVE. MIAMI BEACH, FLA. 














Order Your Xmas Lighting Needs Now! 


ORDER NOEL LIGHTING UNITS AND GET THE BEST ON THE 
MARKET. PROMPT DELIVERY GUARANTEED. REMEMBER... 
IT’S LATE! 


NOEL 20 LITE MINIATURE SPARK.-LITE SET—Using imported 
flashing clear lamps, this U.L. approved string of 20 minia- 
ture lights flash on and off independently. If one or more 
bulbs burn out, the rest will continue to operate. Individually 
boxed, with clips—# UL3600B. 


Also available in the STEDDI-LITE, same as above, but lamps 
ore American made and steady burning. Boxed with clips, 
# UL32008B. 


NOEL PEARL BLINKER-LITE No. 5350 
NOEL PEARL STEDDI-LITE No. 5300 
NOEL MINIATURE BLINKER-LITE No. 3000 


All items have “BUILT-IN” trans- 
former, permanently wired to lites... 


an EXCLUSIVE NOEL fecture. 


Write for free catalog and price list, 
Ne. 140. Jebbers inquiries invited. 


4+NOEL+ 


Manupacturing Ca, Vetle New York City 11, N. Y. 

































COLUMBIA STEEL & BRASS CORP. Monroe NY 


LAMP PIPE & TUBING 


Stee! « Aluminum « Plastic «© Bross | USE THE 
wm Powe Caa tweets aas! || OPPORTUNITY 


roos| | 
Bending, Cutting, Polishing, Threading etc 
Prompt Walehowe Shipment: 


STEEL BALLS 


EXCHANGE 


| For any WANT AD purpose: 
Phone (N.Y.C.) WOrth 4.4350 « MOnroe 5111 | 


| POSITION WANTED 
| POSITION VACANT 














| DSED DISPLAY EQUIPMENT 
POR DISPLAY MANUFACTURERS & JOBBERS | FOR SALE 
Products of Styrofoam | REPRESENTATIVES WANTED 
Manufacturing and Processing | 
Write fer Ceteleg | ° 
FOLIAGE CO. OF AMERICA | $4.00 Per Column Inch 
LUDINGTON, MICH. | CASH WITH ORDER 
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LOS ANGELES DISPLAYS 


[Continued from page 3 3] 


screen was a cutout of an artist’s palette in 


white with gray lettering announcing the 
promotion. It started with the designer's 
name in free hand lettering and followed 
with “from our series of fine designer 
fashions.” 

The five men’s stores of Phelps-Terkel 


used the back-to-school theme in their win- 
dows. The Miracle Mile store display was 
exceptionally well done by Mel Keith, the 
display director. For his background he used 
blackboards made from wallboard. On them 
were written instructions for the class, or 
algebra problems, all done with regular 
white chalk. An interesting point to bring 
out about the algebra problems is that some 
of them were purposely figured incorrectly, 
and it is amazing how many people stopped 
in or took the trouble of telephoning to ad- 
the store of the errors. Over 
blackboard was placed a school pennant 
which was the guide for the color scheme 
of the merchandise that was displayed in the 


vise each 


window to glorify the different schools’ 
colors. This was further emphasized by 
placing a blanket with a given school’s 


colors on the floor. To the right a regular 
old-fashioned school desk was found with 
merchandise placed on and around it. In 
the center of the window a sign read, “For 
that Well Dressed Look that Comes From 
Wearing the Right Thing It’s Back-to- 
School in Phelps-Terkel California Lounge 
& California Natural Clothing.” 


Catalogue Is Offered 
On New Darling Line 


A new 24-page color catalogue illustrating 
and describing the new all-plastic “Spritely 
Kids” mannequin series is offered by the L 
A. Darling Company, Bronson, Mich 


The new features over 70 manne- 
quins from tots to teens in life-like action 
Of light weight plastic, reinforced 
with fiberglass, they have flesh tints perma- 
nently bonded to the plastic. Facial features 
are hand decorated in permanent oil colors, 
and hands and removable. Gurls 
figures have wigs or molded 
hair, while the boys have molded hair 


series 


poses. 


arms are 


removable 


Literature Available 
On Display Saw 


| “WEN” 


now available on the 
power from Duplex 
(ompany, 916 Arch street, 
The work 


literature is 
electric 
Display & Mfg 
Philadelphia 7. 


ree 
Saw 


device does the 


| of a rip saw, jig saw, or band saw, scroll 





saw, keyhole saw, etc., making its own 
starting hole on inside cuts. It will cut 
wood, plastics, metal, composition board, 


and the like, and can be used to cut straight 
lines, circles, or intricate designs. 


Phoenix Display Firm 
Has Grand Opening 

A cocktail party was held on September 
3) by Model Manikin & Display Service, 
29 East Jefferson street, Phoenix, to cele- 
brate the grand opening of the firm’s new 
showroom 
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No. 1000L MIRRORED DIAMOND 


9" wide x 13" high 
All surfaces mirrored. 


List $35.00 each* 


*Turntable motor not included. 


Color Brite FABRICS & DISPLAY ARE THE 


EXCLUSIVE Nation-wide Distributor of 


MIRRORED DISPLAYS 


Manufactured by 
NATIONAL PRODUCTS INC. 
Louisville, Kentucky 





No. 16. TI2, Ti8 MIRRORED TURNTABLE 
SKIRTS 


Can be used as the unit illustrated or as 


separate pieces. List $39.95 for entire unit* 





Mirrored Displays include: Turntables, pedestals, diamonds, stars 





Glossy prints and prices 
gladly furnished to jobbers 





Color Brite 


29 East Court St., Cincinnati 2, Ohio 





No. 


1001T MIRRORED TRIPLE PEDESTAL & 
TURNTABLE 


12° Diameter x 20° High. List $59.50 each*® 
Also furnished with double pedestal. 
12° Diam. « 15" High. List $47.50* 






















Chicago Display Club 
Visits American Airlines 
lor the first meeting of the autumn season 
the Chicago Club 
taken on American 


members were 
Airlines’ otces 
Prudential 


Display 
a tour of 
in (Chicago's new skyscraper, the 
building 


The club has also announced that it will 


participate in a display contest planned in 
conjunction with the National Shoe Fair to 
he held in Chicago. Those entering the con 
test must be trom the Chicago area, and 


will compete for a first prize of $500, second 


$200, third $75, and nine prizes of $25 each 
Winners will be selected by the vote ot 
delegates attending the Shoe Far 
"The Silent Salesman’ 
ls Introduced 

An addition to the turntable line of The 
Birk Mfg. Company, Niantic 16, Conn., 1s 
“The Silent Salesman.” Revolving at 2Z' 
times per minute, the unit will handle a 
centered load of 25 pounds and 1s said to 
operate 24 hours at a cost of about one 


is removable 
and 1s equipped socket to 
fit the main spindle, enabling the table to 


The table 
tapered 


twentieth of a cent 
with a 
direction when loading, 


he turned it} either 


without damage to the gear train 


Detroit Displaymen 
Hear Lighting Talks 


Members of the Detroit Display Club on 
October 9 were guests of The Detroit Edi 
son Company at a demonstration ot new 


methods of display lighting 
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New Gear Ratio Widens 
Fractional HP Speed Range 


By redesigning the year box of its basi 


Series 500 tractional horsepower motor, 
Gleason-Avery, Ine., 45 Aurelius street 
Auburn, N. Y., has greatly extended the 
range of final shatt speeds that can be 
supplied through standard gearing lhe re 


designe d motor op rates in a reduction rate 
45 to | 3.592000 to 1 Phi 
makes final shaft speeds available from 600 rpm 


trom through 


to | revolution in seven days. Shaft speed 
between these limits are available in a vit 
tually continuous range, although not all 
torques are available in all shait speed 

The motors operate on \f only on all 
normal voltages and on 2Z5-, 50-. or OO-cycle 
current. Either synchronous or non-syn 
chronous motors are available Spe d ot 
the synchronous motors betore reduction 1 
L300 rpm. The mounting space is 2% by 
Lik hy 2% inches, exclusive of the shait: the 
¥CaAT box 1s 3% inches in diameter | he 
motors can be built as reversing motor 


or ganged to produce higher power 





SOURCE SERVICE 

If in any of the illustrations in DIS- 
PLAY WORLD you see some property, 
fixture, mannequin, or other display 
equipment which interests you particu- 
larly, we will be glad to supply you with 
the source from which it can be ob- 
tained. Just address your inquiry to the 
Editor, DISPLAY WORLD, Cincinnati 


l, and it will have prompt attention. 








Presidential Dolls Displayed 
By Saks-Fifth Avenue 


\ collection of Il-inch dolls representing 
the presidents of the United States from 
(,eorge Washington to Dwight lisenhowet 
was shown recently in a window at Sal 
Fitth Avenue, New York City lhe doll 
were turnished by Bernard Ravea [boll 
Their hand and tact Wert sculptured Prey 
espe ially treated bread crumb and each 
doll was dressed in an authentic copy of 
clothe orn by the president represented 
Tarleton Is Appointed 
By Eastman Kodak 

john V. Larleton has been appointed di 
rector ol advertising art |! hastman } lal 
(ompany, Kochester, N. Y., it 18 announced 
VM 4. Potter, director of advertising 
larleton will have yeneral art upervisiot 
of all photograp! iMustrations used b 
Kodak in its national advertising, displa 
material, packaging, and Iiteratur: Petts 

iid 
Bartick Leaves Coast 
To Rejoin Kallison's 

Max Bartick has resigned as display man 
ager ot Montgomert Ward & | resin 
(alit., to rejoin Kallisor i! nto ma 
imilar { tion 
Change Of Location 
For Berkoff 

Marry Berkoff, New York Cit displa 
hirm, is now in new and larger quarters at 


1) West 23rd street 
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Azae* 
AUTOMATIC _ TACKERS 


VERSATILE! DEPENDABLE! 


FOR ALL-AROUND FASTENING IN 


DISPLAY WORK 





























7-32 ~<. 

GUN TACKER — 
Use where lighter, shorter staples are needed. 
ideal for mounting crepe paper, cloth window 
dressings and wall posters. 












Character Dolls Introduced notice, such as skiers in ski school, bathing 


Res Display Purposes hoys and girls on a raft with diving board 
and high dive, and square dancers. 


(lever character dolls. known as “Anna 


a. (Jnly reasonable time is rec ‘ed tor cus 
lee’ dolls, created, patented, and manutac ’ ne is required tor cu 

tom display dolls made-to-order for any 
specihc purpose. All the dolls are artist 


cally dressed to represent their activity 


tured by Charles and Annalee Thorndike of 
Meredith, N. H., are proving to be a valua 


ble addition to the list of display props : 
(Jiten the clothes are made from material 


furnished or selected by the customer. The 
dolls are made of wire and can be pushed, 
pulled, or twisted into position Most of 
them are Y inches tall. 


kach doll is an individual personality, a 
miniature person, which can assume any 
position a human can. They can be custom 
made to fit a special program if desired 





wil T-50 The complete Annalee tine includes mo 


i GUN TACKER 


bility dolls for almost every conceivable dis Deemer Retained 










| play purpose. There are 12 dolls in regular 
Use where heavier, longer staples are needed. produc tion boy and girl ski dolls, baby By Taffy $ Shops 
Ideal for assembling floats, store exhibits and skier, elf, baby angel, Santa on skis or Vid Rosner, tree-lance of Beverly Hills, 
show exhibits. | without them, a fisherman and fisher girl Calif., has been retained by Taffy’s Shops, 
with trog on a lime, fisherman or fisher Inc., with stores in six communities in the 
girl in a boat, a boy building a boat, water- l.os Angeles area, to direct all display and 
skiers, either boy or girl, bathing girl or advertising promotions. Rosner has also 


boy, and a country garden girl. In addition been asked to do the opening of the new 
to the single dolls, there are a number of Hathaway Shop, formerly Nancy's, in West 
special groupings that are 


N 


TPR 


available on short wood 


















HT-50 
HAMMER TACKER 


Quickly and securely staples with eoch blow. 
ideal for nailing backdrops, woodwork construc- 
tion and wherever heavy nailing duty is required. 










ONE-HAND OPERATION— 
Frees other hand to hold material being tacked. 






FASTER — 
Automatically faster than hammer and nails for 
all sorts of fastening jobs. 





MANEUVERABLE— 
Gets into close corners. Drives staple flush within 
1/16" from any right angie. 


VARIETY OF STAPLE SIZES— 
Arrow staples come in 12 sizes, ranging from 
3/16" to 9/16" leg lengths, for every purpose. 













Sold through jobbers 
Write for catalog 





& Marowfasrence Lo jnc —This is the display used by Al Johnston, display director of Sears-Pico, Los Angeles, for the "Back- 
= : ; seoes to-School” period. The simulated brick background was cut away in book shape in the center— 
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DISPLAY AT TIFFANY 


[Continued from page 21] 


when most of the looking its done, and the 
people who congregate around the lTiftany 
windows at night to gaze at his displays are 
concrete proof ot the truth of his stat 
ment 

The Tiffany windows are 20 inches deep, 
with a 3-inch space below the bottom trarm« 
Mr. Moore has varied the width of his 
windows by devising flexible trames on both 
sides of each window, which means he can 
change them from narrow to wide openings 
at will. 

Since he teels that lighting 1s ) per cent 
of window display, he ts constantly expert 
menting with lights to achieve his desired 
effect. For jewelry, he wants a minute spot 
light which will focus lght on a single 


stone. To that end he has done a great 
amount of experimenting, and has succeeded 
in bringing the spot down to 2% inches in 


diameter, which he says is still too large 
He says that too much light kills shadows, 
thus spoiling dramatic effect. The windows 
are too shallow for the size lights available, 
but to help overcome the handicaps and 
create as near the effect he desires as 
possible with available equipment, he has 
chosen the baby spot used in the theatre tor 
general lighting, banking the spots nine tn 
each window, so he can really concentrate 
light on one object The nine lights are lo 
cated at both top and sides of the window 
opening on “Pole-cats,” so he can move them 
at will and have the light where he wants tt. 
For a wash of light on the backwall, he has 
fluorescent tubes in a trough. Mr. Moore its 
both a displayman and a _ protessionally 
skilled photographer, with a theatrical back- 
ground, which means he has a very wide 
experience in lighting effects He feels that 
side lights are extremely important, and he 
works with lights to achieve a natural 
look. 

As tor the displays, Mr. Moore believes 
in change of pace to stimulate interest 
Hence he alternates from very simple set 
tings to elaborate ones as he says: “All 
different, all individual, not a definite style 

displays that are varied enough to fool 
people.” He recommends as the background 
for creating such displays that the display 
man know all about as many things as pos 
sible 

While Mr. Moore is director of display 
for both Tiffany and Bonwit Teller, which 
is located next door, he divides his time 
between them and has a completely separate 


display department for each store. The Tit 
fany display staff consists of three, aside 
from Mr. Moore The third just recently 


has been added to handle interior display 
i verything is being changed to bring new 
life and color into the store 

Speaking of color, Mr. Moore says par 
ticular care must be taken with color tor 
certain stones. Usually when he is planning 
a new display with color, he will try a 
swatch of the color with the stones before 
making a final selection. (ertain colors 
deaden the tone of fine stones He has found 
that aquamarines, the topaz, and amethysts 
go dead on black. Diamonds alone are 
good on black, but if mounted with other 
stones, such as sapphires, rubies, etc., which 
will be killed on black, he puts them on a 
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WE ARE 


Manufacturers 
.». » NOT JOBBERS! 


OF RIGID 


CAST ACRYLIC 


PLASTIC SHEETS 





Thicknesses — .030— .500. Sheet sizes up to 48"x72" 
First Grade or S Grade 


Available in Clear and Translucent White 


We specialize in closer tolerance and harder surface for greater 


abrasion resistance. — Also other special formulations. 


If you are a fabricator, jobber, or end user, contact us for 


immediate delivery from stock. 


A SECOND SOURCE OF SUPPLY IS INVALUABLE 





CAST OPTICS poscarren 
CORPORATION erent 


Plastic 
125 NEWMAN STREET cocor 


Sheets 
Registered Trademark 
HACKENSACK, WN. J. ert oe 





































WHAT EVERY SANTA 
WANTS FOR CHRISTMAS! 


A New Meyer Jacoby 100% 
DuPont Nylon Wig and Beard Set 


@ Flameproof @ Pure White © Washable 
@ Lustrous @ Combable @ Re-settable 
@ Easy to clean and keep sparkling-white. 

Preferred by professionals everywhere! 


Individually Boxed 


9 
$49.90 

34 West 20th $+. 
New York 11. N.Y. 


“Giving and Forgiving for Peaceful Living’ ~MEYER JACOBY 











white background. Stones generally, includ- 
ing diamonds, are good on white. Also he 
says that pale baby blue is a wonderful back- 
ground for diamonds. 

Most properties used in Tiffany displays 
are made by the display department. Just 
re¢ ently Mr. Moore used a series of cave 


to convince the most | 
. | interiors, with each of the five windows de- 
skeptical youngster! | picting a different type cave, which meant 


a different setting for each one. One was 












Youngsters still go for a good old-fashioned Santa, and made of jagged glass splinters and ot that 
Art It. Cohen hae the right suit for him. Order this com- display the department smashed mirrors! 
plete outfit now to be ready for Christmas. Consista of The glass was scored first with a glass 
full cut red plush, sateen lined coat and pants with white , ‘ ) : ss 

plush trim; red plush cap with white plush trim and cutter to control the shattering. Afterward, 


white pompon; white plush belt with buckle; shiny | wires were glued to each sliver of glass, the 
black leather-like leggings with white plush s 50 | pieces were hung on chicken wire and 
trim. Large size only, complete outfit 59. | lighted from behind the wire with spots of 
Garduroy Gente Gitte ath thach ttm............ $19.88 | blue and green. A single silver candelabrum 
Flannel Senta Suits with plush trim. .... era | was featured against this glittering back- 
same tees pe gn nat thee e eee anesenens Bg | ground, set deep in the hollow of the cave. 
Seren Wie ond Beerd Sef. =... cevvvesce, «6980 | A second of the series was deep in a coal 


feo). it. To create the sparkling, iridescent 
MAIL ORDERS FILLED PROMPTLY ite a ee pose 
quality of coal, chips of mother-of-pearl 


| were sprinkled over black paper and onto 
y Th the floor. Real pieces of coal were ar- 
s © | ranged on the floor of the cave. The jewels 


Modern Display Equipment displayed in the setting were fresh water 
810 PENN AVENUE, PITTSBURGH 22, PA, | Pearls 
Mr. Moore says pearls are so sensitive 














to either heat or cold that they are seldom 


MODERNIZING? DECORATING? DISPLAY? || ‘sve: conisioe ste Syne aa 


cate skin of the pearl may be damaged. 











Photomurals, Translites, cutouts, and other In a third cave, featuring amethysts, to- 
enlargements are widely used as display back- pazes, aquamarines, etc., blocks of glass 
grounds to create photo-realism in decorative melted to resemble stones were cemented 
atmosphere. together and mounted on frosty glass. 
For a fourth, an ice cave, the background 
Send for your free Photolog and was made to order of plastic, then backed by 
see how you can solve your display clear cellophane to achieve a feeling of 
and decorating problems easily and depth. The effect of depth and tciness was 
economically with camera magic enhanced by a play of blue and green lights 
aad 8238 tmew-how. behind the plastic. A shallow tank of water 
covered the floor area and tiny motors 
Let us help you, too, with seasonal subjects, used for pumping air into fish tanks were 


mounted in the tank with their nozzles re 
moved so larger bubbles would rise in the 





ideas to cut production work, planning, and 











.. costs! 
: Re ee nae eee water. The bottom of the tank was painted 
FREE! p ‘ r ae er eee A ae See ee Se in deep blues and greens to give an illusion 
pegs Yneteeg OF wee Please rush my Photolog to: of depth. Rings were displayed as floating 
scenes and complete information on uses for ¢] ' , 
n i Water suriace. 
display and decoration Name 0 | 
~® In the fifth cave, which was made of bare 
Company 


branches hung with cobwebs made with a 
} } Address spray gun, stood a tiny African deer called 
S$ T U D I O S the dik-dik. On the floor lay a necklace. 
Animals are another of Mr. Moore’s many 
Vivision of Rapid Copy Service, Ins | loves. He has featured the miniature deer, 
123 NORTH WACKER DR., CHICAGO 46, ILL. the dik-dik, twice already in his displays for 
Tiffany. He rents a variety of beasts trom 
the American museum—including the snarl 
ing black panther which starred in one of 
the jungle settings just after Christmas. 

















Milaiicamintvay tore Directory & 
Bulletin Boards for 


Better Selling! 


Let an Acme board create 
impulse buying with its depart- 
mental listings and your adver- 
tisements. Write today for Acme's 
FREE folder “Selling Through 
Suggestion,” and the latest cata- 
log on directories and bulletin 
boards. 


Intricate as many of the Tiffany settings 
are, Mr. Moore states that often one of the 
simplest will take tar longer to execute. 
Such was the case with a series of windows 
to feature Vermeil objects of silver 


washed in gold. That series was an excep 
tion to most of the Tiffany displays in that 1t 
was designed on short notice to promote 
specific merchandise. Tiffany was offering 
modern Vermeil ware, and was holding an 
exhibition of antique pieces of it to spark 
interest. For one of the windows Mr. Moore 


hung a series of gold frames, tapering in 
A. size to tocus a Vermeil pitcher. 


37 EAST 12h STREET @ NEW YORK ciTty 3 Another series of displays which he de 
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signed and constructed personally, was in- 
spired by the paintings of William Harnett. 
The idea was to create the paintings in three 
dimensions. In each there was a slight 
story. In one, Mr. Moore used the intricate 
tools and parts needed for watch manufac- 
ture, the small pieces mounted in design on 
board paneling. For that particular display 
the Tiffany clock department loaned Mr. 
Moore the inner works of a clock to lay on 
the floor of the window to complete the 
design. In others, he depicted the making 
of jewelry: the drilling of pearls, the clay 
models tor jewelry mountings, and the like. 

In another series he turned to classic 
Roman architecture and used two copies 
each of blown-up photographs. The two 
copies were mounted and fastened a slight 
distance apart to give an illusion of dimen 
s10n, 

In still a different type of display the 
window fronts were covered with plaster- 
work screens on which floral designs were 
drawn or etched with ice-picks, and glasses 
inserted over peep holes through which the 
merchandise was visible. Over peep holes 
for small jewels, the glasses magnified, but 
over peepholes for chinaware, Mr. Moore 
used reducing glasses — thus mystifying 
unintentionally some passersby who came 
into the store asking for the miniature tea 
Cups. In one of this series Mr. Moore fea- 
tured a large opal behind a magnifying 
glass and a small fan concealed behind 
the frame swayed the opal slightly. 

Where possible, Mr. Moore likes to add a 
very slight movement to enhance the inter- 
est of his displays — for example, the bub- 
bling water in the ice cave, and the swaying 
opal. 

Speaking of opals, care has to be taken 
in displaying that stone as well as with 
pearls, tor opals, too, are fragile. Opals, 
Mr. Moore points out, are brittle and crack 
easily. 

At Easter time the display department at 
Tiffany went into the egg-dyeing business 
wholesale . . hard-boiling eggs, dyeing 
eggs, and in the end, arranging displays 
with different colored eggs. In one, glasses 
were stacked in patterns through the whole 
window area, and there was a different 
colored egg in each glass. 

In another type display the department 
painted scenes on three separate panes of 
glass for each window: one with a bower 
of ferns (pictured in the July 1956 issue of 
DISPLAY WORLD), another a bower of 
wild flowers. 

For an extremely simple and effective 
series, simple geometric forms (says Mr 
Moore “everything stems from them’) were 
foils for objects or groupings which repeated 
the basic form. For instance a large white 
sphere was suspended above a string of 
handsome, costly pearls — with the small 
spotlight focused on single pearls separated 
along the string lying on the window floor 

Hands arranged in various poses in the 
five windows told a story in five dramatic 
parts: the engagement, sending out the in- 
vitations, the wedding, the toast, cutting the 
wedding cake. The hands were pairs of 
mannequin hands suspended by wire. 

Whether the setting is simple or elaborate, 
there is a breath-taking quality about each 
of the new Tiffany displays which makes 
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NO OTHER POLE is 
IN NINE BEAUTIFUL COLORS 
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WRITE FOR 
THE NEW 








NO SMES, 


















THI 





PERMANENTLY ANODIZED 
OF TOUGH ALUMINUM ALLOY 





NO OTHER POLS IS FULLY GUARANTEED FOR 
A LIFETIME TROUBLE-FREE SERVICE 


K E y pat, 


AND THE NAME OF YOUR LOCAL KEV POLE DISTRIBUTOR 


ILLUSTRATED 
CATALOGUE 























that create excitement. No wonder the 
crowds flock to see them, They are minia 
ture masterpieces dreams come true 
adding a new dimension to display 


Stores To Display 


CREATIVE PROMOTIONS OF CALIFORNIA 
£422 COLLEGE AVENUE, OAKLAND 18 
Please send me the new KEY POLE illustrated catalogue 
Name 
Store 
Street 
City Zone State 
Fein snoscmeen, oman 
them something to wonder at — displays 


Ready To Letter Price Tickets 


Display Cards with gold beveled edges 
made up ia oll sizes. 


Send for Samples. 


R. MARCHETTI & BRO. 
44 Bund Street New York 12, MW. Y. 








Olympic Team Kits 





The smartly tailored all-wool clothing to | 
be worn by the U. S. Olympic Team in Mel- | 
bourne will be the subject of two special | 
displays to be featured by 800 department 
and men’s wear stores across the country 

Planned by the Wool Bureau, which coor 
dinated the industry-donated Olympic ward 
robe, the two displays have been distributed 
on request to the stores for use in conne: 
tion with the Olympic fund drive 








USE THE 
OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 


POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 


REPRESENTATIVES WANTED 
4.00 Per Columa Inch-CASH WITH ORDER 
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SAVE 


C100 (ome Oye 


on all 
sign machine 
type 





Get the type need for 
sign making machine directly from 
the manufacturer at savings of 30 
to 5O%,. 

Detroit Type Foundry makes 
standard fonts of type for all makes 
of sign machines. You can a tually 


504%, because we 


you yout 


NAVE as thitic ly ab 
manufacture the type we sell, 
And—you receive more type, {00 
for less money. You get full 
printers’ fonts with 2 to 3 times as 
many characters as in sign mac hine 
fonts. These standard types, usable 
in all sign machines, are the finest 
quality, precision made faces. They 
are yours at the same low cost as 
offered to the printing trade. 
Because we regularly stock thou- 
sands of fonts, your order can usu- 
ally be filled within 24 hours from 
the time received, Whether you need 
one or a dozen fonts, the order will 
be shipped in record me... from 
the country’s leading type foundry 


at tremendous savings to you, 


Ask for specimen sheet and price list. 
Remember, from Detroit Type Foundry 
you get: 

BIG SAVINGS —up to 50% 

MORE TYPE —l\arger fonts ... more characters 


PROMPT SERVICE —most orders are shipped 
within 24 heurs 


WIDE SELECTION —hundreds of faces on? 


sizes to choose from 


Call, write or wire today 


DETROIT 
TYPE FOUNDRY 


1959 East Jefferson Avenve 
Detroit 7, Michigan + LOrain 7-5970 











Medal To Werner 


L\LDEMAR 
t hve 


Werner, 
Kauthot 


display di 
Hohestrasse, 
the 


pre sented hy 


rector of 
winner of 
DISPLAY 


the month ot 


( cologne, (Gaermany, 1s 
thy gold medal 
WORLD tor the best 


entry lol 


September in the magazines International! 
Display Contest, which continues throughout 
1950, 

lhe display selected 1s pictured above 
lt is an excellent example of how to show 
many different styles of the same merchan 
dise clearly and distinctly and without the 
least crowding, Here each type ot bathing 
uit is set off so that its own individual 
appe al can he seen, while at the same time 
the display is interesting and attractive 

As hetor the contest will continu 
throughout the entire year and is open to 
any displayman anywhere in the world lt 
i not necessary to be a subscribes to 
DISPLAY WORLD in order to compete 
lhe contest has 9 different merchandise 
and service classifications, making it possi 
ble for display people in practically any 
kind of enterprise to entel 

\t the conclusion ot the contest on Decem 
ber 31, 1956, entra in each classification 
will be judged gold, silver, and bronze 
medals will be awarded tor first. second. 


and third places, respectively, in each classi 


fication, First place m each division will 
carry with it three points, second two, and 
third one lhe person who scores the high 


est number of points in the entire contest 


—The gold medal for the month of September 


in DISPLAY WORLD's International Display 
Contest for 1956 has been presented to 
Waldemar Werner, Kaufhof-Hohestrasse, Co- 


logne, Germany, for the entry pictured above. 

Twenty-four different styles in bathing suits are 

shown in the background arrangement with- 
out the least feeling of crowding— 


will receive a beautiful gold plaque as 


sweepstakes prize, and the next three high 


est will receive, respectively, gold, silver, 


and bronze plaques—each suitably inscribed. 


Lhe 


received a total number of entries amounting 


contest which was conducted in 1955 
to 3,648, coming from all parts of the world 
Pratt. 


other 


The top award was won by Earle W 
Strouss-Hirshberg, Youngstown, Ohio: 
major winners were Heinz Richter, Kaufhof, 
hrankiort, Germany; Harold McLaren, The 
son Marche, Seattle, and J. Musolf, Cramer 
& Meerman, Essen, Germany 


\s If 


medal 


gold 
entry 


month a 
will be presented the best 
received that These 

no bearing on the final results 


past contests, eac hy 


fol 


during time monthly 


awards have 


the has closed each 


on December | 


In the 
Veal 


past, contest 

[his year for the first 
will be extended through December. 
that 


entered in 


time it 
In order display photographs 
The 


judged early in January, and 


( hristmas 


may he more protusion 
contest will be 
the results published in the February issue, 


out on January 20 


the affair 1s made by means of 


black and white photographs, preferably & by 


kntry in 


l0 inches in size, although smaller ones will 


be accepted. Pictures should be unmounted 


(On the back of the photograph should be 
listed the displayman’s name, his store, city, 
address, and the classification under which 
it is to be entered. No photographs can be 


returned, and all entries become the property 
of DISPLAY WORLD 

[he gold medal tor the best entry during 
the month of January was won by K. Wollt 
enberger, N. \ Bijenkorf, Am 


tor use as seen fit 


Magasin de 


sterdam, Holland, while that for February 
went to J. Howard Schneider, The Crescent, 
Spokane. The March award was won by 


Russell ©. Kehrt, Jenny's, Cincinnati; the 
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one for April by Hans Sittard, Kaufhof, 
Darmstadt, Germany; for May by Paul A. 
Stephan, Burdine’s, West Palm Beach, Fla., | Di 

for June by Heinz Richter, Kaufhof, Frank- | i ou ow 
fort, Germany; for July, by A. Van Hol- 
lander, Gimbels, Philadelphia; August, Fred- 


erick Asmussen, The Myer Emporium, Mel | eee that our Ground Cork, 
bo € stralia. | . 
egret: also known as Cork Chips, 


Rayon Fabrics Shown now comes in— 
In Simulated Garden | 
A “garden” ot rayon fabrics and Carpets | GOLD 


was displayed by the American Rayon In 


stitute, Inc., during the National Home Fur- | Metallic SILVER 


nishings Show at the New York Coliseum 


August 25-September 9 | COPPER 


The theme “Come in and Pick a Fresh 


Idea trom the Rayon Garden” was carried in addition to our other 


out through a series of parallel arches set 
on a grass-green rayon carpet. Each arch | many, many colors. 
was decorated with a coordinated group of 
fabrics and carpet, demonstrating the wide | ° 


range ot colors and patterns to be had 
INSIST on our Trade-Mark 


Galindo Heads Display — COLO-CORK — 
For Fomby’'s, San Antonio 


Creative Men and 
Women 
Work llere! 


25 OPERA PLACE 
CINCINNATI 2, OQ. 


Genera! Display Bidg 


For the very finest in Christmas display, 


see the General Display Corporation line. 


Our salesmen are now on their way to see 
you, and to acquaint you with this top 
quality, top style line for this 1956 


Christmas season. 

Drop us a line and we'll be sure that our 
salesman does not miss you on this trip. 
DESIGNERS and MANUFACTURERS 
@eDECORATIVE SET PIECES eFOLIAGES 
@ ARTIFICIAL FLOWERS @PLANTS 


There's a reason! 

John R. Galindo is now display manager 
for Fomby’s Men's Store, San Antonio ° 
Formerly he was in similar positions with | 
- oe: eee | Your ONE Source of 
Che Men's Shop of Harlingen and McAllen, | Your Jobber or Direct 


All Dispiay Needs foun’ - 
steiie [SESSA 


Texas, and has been with Joske’s, Kauf 


mans, and Sears, Roebuck & Co. all of | MALROS COMPANY 
San Antonio 


“The House of Color™ 
STATEMENT OF THE OWNERSHIP, MANAGE. 

MENT, AND CIRCULATION REQUIRED BY BOX 289 DOVER, WN. J. 
THE ACT OF CONGRESS OF AUGUST 2%, 
1912, AS AMENDED BY THE ACTS OF 
MARCH 3, 1933, AND JULY 2, 1946 
(Title 39, United States Code, Section 233) 

Of DISPLAY WORLD. published monthly at Cin 


DISPLAY 


ee ee ee ee = = === = = = - - 


Nee eee eee eee lL ee eee Nae aeaEaaeaEIEeEENEYreaEIarNF-TrrY-yr*rrYYYYYY”Y” 


@ Fixtures 
®@ Mannequins 


@ Display Materials 
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ULPTORS | 


cinnatt, Ohio, tor October 1. 19% 
l. The names and addresses of the publisher, 
editor, managing editor, and business managers are: 
Publisher, The Display Publishing Co., 407 Gilbert 
Ave., Cincinnati, Ohio; editor, R. ¢ Kash, 407 


Gilbert Ave., Cincinnati, Ohio; business manager, 
Nathan Silverblatt, 407 Gilbert Ave., Cincinnati, 
Ohio 





, FLAIR will pay well for new manikin faces 
; lhe owner is (If owned by a corporation, its ees ween . 
name and address must be stated and also imme and stylings. That's what keeps us leading 


diately thereunder the names and addresses of 
stockholders owning or holding 1 percent or more | the industry! Knowledge of high fashion es- 
of total amount of stock If not owned by a cor 


poration, the names and addresses of the indi sential! Earn extra money in your spare time! 
vidual owners must be given. If owned by a part- 


nership or other unincorporated firm, its name and 


address, as well as that of each individual member, | 
must be given) The Display Publishing Co., 407 
Gilbert Ave., Cincinnati, Ohto Hf Menefee, | 12 -SREle 
Nathan Silverblatt, Robert Silverblatt and David —_—_—_————— 
Swormstedt, all of 407 Gilbert Ave., Cincinnati, ‘ 
Qhio; Stella F. Silwerblatt, 1015 Dana Avenue, TY 11 
Cincinnati, Ohio; Ruth J.’ Schaeffer, Amberley 15 W. 18th STREET NEW YORK Cli 
Village, (ohio 

ETS Se 7 Sa OO OER ye Ne maa «=< I a RR RRS 


security holders owning or holding | percent or 








more of total amount of bonds, mortwawges, or other 
securities are (lf there are none so state.) NONE 


1. Paragraphs 2 and 3 include, in cases where the e 
stockholder or security holder appears upon the 
books of the company as trustee or in any other 


fiduciary relation, the name of the person or cor 
poration for whom such trustee ts acting; also the 
sonte amnte in the two paragraphs oom the afflant’s ; “te PORTABLE, POWERFUL, VERSATILE! 
full knowledwe and beliet as to the circumstances 4 


ind conditions under which stockholders and se . Eight saws in one are yours with the new Wen Power 
curity holders who do not appear upon the books 
| 


Saw; works as rip-saw, coping-saw, jig-saw, band-sow, 
of the company as trustees, hold stock and secur! ; , ; roll w. hock w. and teyhol aw! 
ties in a capacity other than that of a bona fide CFOCSCUT“SSOW, SCFON-SEW, NEGH-SOW, Synore-sew' 
owner Powertul rotary type Universal motor delivers 2650 

The average number of « opies of ea h issue of ’. ’ strokes per minute under load. } 1Ov. AC DC Will 


this publication sold or distributed, through the cut 24 lumber easily. Built-in fan automatically blows 
mails or otherwise, to paid subscribers during the 


12 months preceding the date shown above was 4 dust from gvive-nne. $29°°5 


(This intormation is required trom daily, weekly Three blades included 


semiweekly, and triweekly newspapers only.) OS “f ~~ ' Lee 
NATHAN SILVERBLATT, Bus. Mgr. | | The SAFE “> DUPLEX DISPLAY & MFG. CO 
Sworn to and subscribed betore me this 10th day Power Saw . . 
of October, 1956 With 1000 uses. i : 
CLARA MARZHEUSER . 916 Arch Street, Philadelphia 7, Penna. 


Notary Public, Hamilton County, Ohto 
(My commission expires Aug. 11, 1958) | 
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EASY-GRIPPING ACTION — rapid, precision driving — 
light weight ond ready portability — are features of the 
Hansen Tacker that appeal to the displayman who in- 
stalled this window in ART SCHACHTEL’S MEN SHOPS 
in Chicago. 








Backgrounds are tacked neatly in place — floors are 
covered quickly and scores of other display jobs are 
done with speed and ease with Hansen. Use it for 
putting greater selling power in your displays. 


A. L. HANSEN MFG. CO. 


; — 5O4!'t RAVENSWOOD AVENUE 
HANSEN | CHICAGO 40 


- 


oaan, ene 


— Ash for Booklet {—. 





IN STOCK 
DISPLAY TUBES 
1” to 24” diameters 
*WALLBOARD TUBES 
e SOLID COLOR AND STRIPED TUBES 














*CHRISTMAS CANDY CANES 


3 ft. to 7 ft. in height fi 





DIA ae oe fee 


A « - - — 


E oft. (26 2.10 2.76 3.30 


~or POINT OF PURCHASE DISPLAY 


Widest selection of display poles in many colors 
and sizes. Made to your exact specifications. 


801 N. PEORIA ST. 





“Ss ee 
G é6ft. 250 4.20 650 6.460 
T ' 





nyt 375 6) 61 19% Mid. by ROUND TUBES & CORES CO. Phicaco 22, ILL. 
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WINDOW DISPLAY 


State Approved Certificate Course, Day or Eve. Appr 

for Vets and Foreign students. The only thorough 

professional course in N. Y. C. Free placement. 
REGISTRATION OPEN — ENROLL NOW 


PAN-AMERICA ART SCHOOL 
321 WEST Séth STREET. N.Y.C. PL. 7-0064 
Our Graduates are in Demand 





WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 
how te do every phase of window 
display work. Merchants, display 




















men, women and beginners will | LLOYD-SANDERSON 

find this course the finest of its ) 

kind. School founded in 1905. | Textured Wallpapers 
Employers: Free to you | Ideol for backgrounds 
Names of our Graduates. end walls. 


Write for literature 


THE KOESTER SCHOOL 


3710-12 N. Cicero Ave., Chicage 41, Ill. 


Write for sample book. 
16 East 52nd St., New York 
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SCRUGGS’ YULE DISPLAYS 


[Continued from page 25} 


department. A number of points are consid- 
ered in these sketches but ihe main emphasis 
is given to the mechanics of the idea — 
whether or not it will really work when put 
into the windows. Then the final sketches 
are drawn and presented to the store’s top 
management for approval. 

At last work is started on the mechanical 
figures and members of the department start 


to set up the unit. “Here's where the 
changes begin,” Berta went on. “Perhaps 
we'll find that although the idea looked 


marvelous on paper, it’s net so good when 
actually set up. So we'll have to make the 
appropriate changes to put over our point 
better 

“In order to insure that we'll 
actly the effect we want, we build our pro- 
ject complete in the studio, exactly the way 
it’s going to look in the window.” All the 
pieces of the display must be made so that 
the largest of them can go through doors 5 
feet 6 inches in height and 28 inches wide. 

Finally, after the complete unit is set up 
in the display studio, it is disassembled and 
moved to the windows, piece by piece. In 
the windows, the platforms are placed com- 
plete with trap doors and then the mem- 
bers of the display departmeut put the 
figures back in place. 

The motor, reduction gear, and line shaft 
are each hooked to the bottom of the floor. 
Off the line shaft are the wooden cam shafts, 
all designed to create exactly the effect 
desired. Sometimes there are three or tour 
figures on a motor. Motions all run off the 
same line shaft in one synchronization. 

All Christmas windows are windows with 
in windows, with false platforms and false 
backgrounds. As the windows are 22 feet 
long by 6 feet in depth with the corner 


create ¢€X- 


window 44 feet long there is plenty of 
room. 

The store most frequently uses paper 
mache in its construction of the figures 


Only cold rolled steel is used for the arma 
tures, and wood is used for the cam shafts. 
“(Custom made as they are, with only good 
materials, our figures are long lasting,” 
Kerta “When we sell them to other 
stores we get reports of good hard use and 
no breakdown, 

“We learned 


figures the hard way 


said. 


make mechanical 


There was no one to 


how to 


show us and some of our first figures were 
pretty awful. Back in the '30s when Hugh 
Hockaday ran the department we often ex 
perimented again and again before we came 
to the right answer to a particular problem 

such as how much undercut to put on a 
figure. 

“In those days we couldn’t get anybody 
to tell us anything for no one knew any more 
than we did. Believe me — we 
blood! We even had to learn 
which all the members of our 
this day.” 

First the armature is put in the body 
in making a figure. Then it is set up on 
the floor and tried by hand to make sure 
it is coordinated. Only then is the papier 
mache applied and the figure sealed. 

“Often in the interest of we ll 
improvise,’ Berta continued. “For example 
we made fur out of strips of ,pinked crepe 


sweated 
anatomy 
staff do to 


economy 
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paper for the Uncle Remus story. When 
wrapped around the animals’ bodies it was 
quite effective.” 

Most ot the figures are made out of papier 
mache, which the workers in the studio 
find to be the most practical medium for 
them. Occasionally rubber is used but it 1s 
not as satisfactory for their purpose. 

“Because our figures are custom-made we 
get a lot of movement out of them,” Berta 
went on, “even with the use of papier 
mache. 

“Salvage is important to us. We not only 
sell to other stores but we often use our 
own groups again and again in different 
ways. One trick we have tound to be most 
successful is to cast several heads from the 
same basic mold and paint different ex- 
pressions on them.” 

Scruggs has had excellent reports on the 
use of their figures and units by other stores 
in other parts of the country. One northern 
company used the same unit for three years, 
rotating it in branch stores. Then it was 
broken up and used again for five years 
with not a single report of breakdown. 

“We start working on our Christmas win- 
dows soon after the plans are completed,” 
said Berta. “They are in progress for at 
least nine months of the year — in conjunc- 
tion with other work, of course. Along 
about August or late September we stop all 
major jobs and confine all our operations to 
the Christmas display.” 

In 1954 all the Scruggs Christmas units 
were sold 

The dressmaker, who has been making 
clothes for the figures for many years, 
comes in about July to start her projects 
and the carpenters and painters come in 
when needed 

The store’s display department has no spe 
cific training program for new workers 
Rather it operates like an old-fashioned 
workshop with apprentices learning their 
trade trom the ground up. As new people 
come in they are given increasingly respon 
sible jobs as their knowledge broadens 

Berta himself started out as an apprentice 
to Hiugh Hockaday and took charge when 
the latter retired im 1945 

Robert Tooley is in charge ot all the me 
chanical workings of the figures. About 
five regular people work in the shop on the 
(hristmas windows 


Stewart Appointed 
By Nachman's 

Nachman’'s, Inc., Newport News, Va., an 
nounces the appointment of Garland ID 
Stewart, Jr., as display director of the store 
He was formerly in a similar position with 
The Hub, Norfolk, and The Famous, of 
Portsmouth, both in Virginia 

Stewart's display staff consists of Miss 
Jacqueline Drucker, tashion coordinator 
formerly of D. H. Evans, London; Eugene 
Chapman, sign shop, and Bennie Nelson, 
backgrounds. 


Miya Line Increased 
By New Imports 


Among an entirely new line of cilia | 
hird cages at the Miya Company ts a three 
tier pagoda type unit measuring 6 feet im 
height and 24 inches wide. The firm 1s located 
at 37 East 28th street, New York City 
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} “SIGNPRESS 


SHOW CARD AND POSTER MACHINE 


ze Fete? | SPEED----SIMPLICITY 
"AU LOW OPERATING COST----LONG LIFE 


“AI 
MODEL “A i 
Furnished with printers 3 
metal and wood type. A : ia 
precision built press which 3 
will last a business life- 


time. 


MODEL "B" 


An efficient and speedy 
sign machine using rub- 
ber type. Produces high 
quality signs at low cost. 


5 ' ALS 


Leas 


, 





MADE IN THREE SIZES . . . WRITE TODAY 
FOR SAMPLES, CIRCULARS AND PRICES The “SIGNPRESS SIGNSHOP” 
COMPLETE AS ILLUSTRATED................. 9395.00 


DISPLAY EQUIPMENT CO. including Model 81422 SIGNPRESS 


and Electric Sign Drier 


BOX K-144, ADRIAN, MICH. OTHER UNITS AS LOW AS $148.00 





J \ 


STUARD'S GARMENT STA-ONS © 


Made of Pliable Latex Rubber Will Not Soil PE hing PEND 
Easy to apply . « « Takes only a second ' ! 





Apply Sta-Ons to your Low Neck dress hangers ' KEEP YOUR LOW NECK 
-will fit your present plastic hangers Zi Y h DRESSES ON THE RACK 
— oat }) _ NOT ON THE FLOOR 
~~ . 
i 





2 Gross Box $24.00 
| Gross Box $13.50 


Shipped F.O.B. New York City or La Jolla, Calif JOBBER INQUIRIES INVITED 


East Coast: Kesler Lugubays- 350 West 31st Street, New York City 1 


West Coast: GUUAEMA Garment Sta-Ons, P. O. Box 184, La Jolla, Calif. 


“VIVIDSHEEN” FLINT PAPERS 


pace LIST . Wt 








20 Brilliant Colors 26 inches wide 
i 
a a Mn. dee sees . 2.66 rell 
100 #. roll....... ... 5.04 roll 


Send for Swatch Card 


THE MULDNER COMPANY, INC. 
397 Bridge Street Brooklyn |, N. Y 





Give your Mannequins a Bath 
for Christmas with 


aeel, \©mmlemele) |. Lael. a 
ee 


"i Cleans Clean” W.H. DISPLAY CO. 


Order from your display jobber 
A product of BONTEC LABORATORIES | 547 WEST 20th STREET 
1350 Watson Ave., Wilmington, Calif | NEW YORK CITY 11 
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. Wistmas 4: 
Or furs wed U 
"Pande 


EXPANDED ALUMINUM FOIL 


Versatile, lightweight metal mesh 
decorative mdédterial, in eight 
bright colors and bright silver. 
Offers unlimited opportunities for 


the decorator. Flexible, easy to 
fashion, easy 4o\ cut. Your jobber can 
supply you. Write for samples of R-P 
Expanded Aluminum Foil, Expanded Puff- 
ing Foil, also samples of R-P Unexpanded 
Foil . . . especially adaptable for Fall 
and Christmas displays. 


RESEARCH PRODUCTS 
CORPORATION 


1015 &. WASHINGTON AVENUE 
MADISON 10, WISCONSIN 








GRAFOREL 


NEW 3-D CORK LETTERS 


MAKE SIGNS EASY 


’ 
Anvene con make beautiful signe and displays, easily, | 
quickly with GRAPOREL display letters from France. | 


GCRAPOREL tlettere as 
moistened, will stick te any dry eurtace 12 beautiful faces 
16 sizes from 3/16° te GO” Send today tor FREE samples 


and catalog Favored by leading exhibit builders 


Grace Letter Co., Dept. K-1 
77 Fitth Ave., New York 3 





ready cummed, need only we be | 


Atkins 4-0850 — 





Same Day Shipment On All Orders For 


Genuine “PEG-BOARD” FIXTURES. 


AND PANELS 


Avoid delay-—order from LADON for immediate, same | 
day thipment. Complete stock to fill your needs. | 


LADON COMPANY, INC. 


825 S. Webosh Ave., WA 2-0383, Chicago 5, Ill. 








DEKOPHANE 


The ‘Wet Bond'' Cement 


1 qt. Postpaid — $4.75 
The Pearl Pigments Corporation 


424-432 Cottage Plece, Piainfield, New Jersey 








USE THE 
OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 
4.00 Per Column Inch-—CASH WITH ORDER 
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” anda from page 18) 


and that all the technical problems could be 
ironed out, it would only mean replacing the 
proven merits of display as it is handled now 
with the extremely doubtful benefits of televised 
display. 

I should guess that after the novelty of 
such a thing wore off, which in all probability 
would be soon, the shopper would regard the whole 
thing as just another extension of television 
into his or her life -- an extension to be 
resented. Personally, I can't imagine anything 
more calculated to drive a person insane than 
passing, day after day, through shopping 
districts with televised displays blaring out 
their selling points from window after window. 
I'll stick to display as we know it today... 


Getting back from the Alice in Wonderland 
journey described above, I would like to recommend 
that all of you read the article in this issue 
on display at Tiffany's, whether you are interested 
in jewelry display or not. From windows dignified 
to the point of being moribund, the displays at 
this famous store have been converted by the 
ability of Gene Moore into sparkling attraction- 
pieces that are thrilling to see. They are a 
three-dimensional testimonial of how important 
the personal element can be in display -- that 
ability on the part of a good displayman to 
breathe life into his work. It is an elusive 
quality, this ability, but once seen it is 
unmistakable... 

Those of you who are retail displaymen 
usually think of display circulation in terms of 
the people of your own community who pass before 
your windows or come in contact with your interior 
displays. But did you ever stop to think how 
big display is when looked at through the eyes 
of the national advertiser? Helena Rubinstein is 
now using a new electric cosmetic selector display 
unit in 5,000 key drug and department stores and 
estimates that more than 7,400,000 people per day 
will see these units during the next three 
months. How else could such vast circulation 
be made possible at such relatively low cost than 
by the magic of display?... 


Cordially yours, 


iw 
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YOU CAN MAKE IT WITH 


You Can Pour Your Own 
Decorative Glass Panels 


For samples and complete 
information, write to: 


DISPLAY DEPT. M-75 


THE CASTOLITE COMPANY 


MANUFACTURING CHEMISTS 
WOODSTOCK, ILLINOIS 











FOIL—FOIL PAPER 


PUFFING FOIL—BASE METAL 
All Colors 


Printed Patterns — Striped Patterns 


Sample Booklets On Request 


ALUFOIL PRODUCTS CO. 


15 PERRY STREET, NEW YORK 38, N. Y. 














EXQUISITE SMALL FLOWERS 


For Show Case and Interior Trims 
Produce display effects impossible with regular 
lines of display flowers Unsurpassed beauty 


Tremendous Varieties in Stock 


MILTON S. AHRENS, INC. 


Importers —- Mfgs. —- Exporters 
56 W. 4th STREET 


NEW YORK 18, WN. Y. 








USE THE 


EXCHANGE 
OPPORTUNITY 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 
$4.00 Per Column Inch—CASH WITH ORDER 
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CHICAGO DISPLAYS 


[Continued from page 23] 


Clement Bradley, display director of Car- 
son Pirie Scott & Co., put im a series of six 
millinery windows that really sold 
Predominant in each of the displays was the 
hgure of a lanky, artistic-looking hat dé 
signer going into ecstacies over some of his 
latest creations 


hats 


These specially made man 
nequins imyjected action into otherwise stil! 
lite windows. A sign in behind 


“A New 


famous designers 


Iront, just 


read, tra of Elegance 


most 


the glass 
America's create a 
fabulous millinery extravaganza in alluring 
' (black, beige, fuchsia, ruby, or whatever 
the hats happened to be). The background 
overhead 
plain to focus attention on the hats 
The promotion 
priced from $30 to $300 and they 
ceptionally well. 


and a large valance were kept 


hats in this Carson were 
sold ex 
Dick Minto, Carson's win 
dow display manager, quoted the millinery 
buyer as saying that it was the most su 
cesstul that they had for 
time, Unofficially we hear that th 


millinery department was almost sold out by 


millinery series 


Some 


the time the promotion came to a close 

In the way of 
which caters to a wide variety of cus 
called the 
(not 


interior promotion Cal 
son s. 
fixed up what 1s 


ren h 


tomer 
Third 


John Burkhart, head of interior display, cov 


tastes, 


lt loor Room shown) 


| ered the walls with elegant gold lace-pattern 


oval, gold edge 
kach mirror 
made a place where Carson's most discrim 


and hung long, 


around the 


wallpaper 
mirrors room 
mating customers could try on 
Paris creations by the subtle 


lhe French Room 


exquisite 
light of two 
ornate glass chandeliers. 
no doubt had its part, too, 


millinery 


in making Cat 
sons tall promotion an outstand 


ing success 


Ken Duncan Joins 
Richard's, Miami 

Formerly display director and building co 
ordinator at Kaufmann’s Department Store 
Pittsburgh, Kenneth 
Richard's, Miami: he 
work on the 


Duncan has joined 


will coordinate thie 
which is to be 


will also 


new store 


opened next spring, and handle 


the main store modernization 
Display at 


Kinggard 


prop}. Atti 


Richards is headed by Warren 


Einson-Freeman Appoints 

New General Administrator 
The appointment of William J 

general plant administrator of Kinson-Free 


Homan a 


Lawn, 
William H 


plant 


man Lithographing Corporation, Fats 
N. J.. has 


Scoble, president 


announced by 
had 
plant manager of thi 
Arvey Corporation, which he leaves Lh 
years. A. H 


president in charge of production 


been 
soman heen 
superintendent and 
aAltet 


Schmitz continues as vice 


Beveled Tickets Offered 
By R. Marchetti 

Kkeady-to-letter 
being 
Bond 


had 


price tickets im variou 
offered by RK. Marchetti 
street, New York City 12 
gold beveled 


colot Can 


sizes afe 
Bro., 44 
They can be with edge 
in different 


will he sent on 


oT with two horde r% 


binations. Samples request 





MADE FOR 


DISPLAY 
TUBING 


FLANGE 


90° ELBOW 


The perfect answer to display construction 
problems . . . Cleveland aluminum fittings for 
permonent, semi-permanent and knock-down 
units. You can re-use Cleveland fittings, changing 
the shapes of the racks to suit any display pur- 
pose. A screw driver is the only tool required, 
and assembly of long parts is accomplished by 
slipping the sections over a fitting and giving 
them a short, firm twist. The flush, rigid joints 
give a smooth, unbroken appearance and form 
strong, attractive units. Save time, — use Cleve 
land fittings, in three styles and sizes. 


FOR SAMPLES, WRITE 
CLEVELAND HARDWARE 
& FORGING COMPANY 


3270 E. 79th ST., CLEVELAND 4, OHIO 








PLASTICFOAM BALLS 


In bulk without hangers Piain White Colored 
yy, per M 5 2.00 $3.00 
l’. per M 750 9.00 
i'/,’’, per M 17.00 6 
7°, per 100 2.00 4 
2'/,'’, per 100 400 4, 
Colored Balls 
Tinted with Day-Gio Giow in the dark with aid of 
Black Light Chenille stems. packed in 6 dozen lots. 
per dor +76 
Beautiful 18° Articial imported Visca 
Christmas Trees 
With forty / Day Gio colored balis for 
Available in green, white 
vidually packed 


each tree 

pink or bBive per doi indi 
$2/.00 

Above prices are FOB our plant in New York City 


PLASTICFOAM PRODUCTS 


948-54 Metcalf Avenue New York City 72 
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GLASS MIRRORS ~S 





DON'T PAINT 
— PARAFLEX 


PARAFLEX glase mirrors cover any 
no matter what the size or 
Send for an estimate or send 
your original sample. We will cover 
it for a very nominal charge. Samples 
at all times are your exclusive property. 





surface, 
shape. 


Write todey for information 


PARALLEL MFG. CORP., Dept. H 
109-111 E. 28th S#., N.Y. 16, N.Y. 
LExington 2-8635 
































NEEDS! 


DESIGNED AROUND YOUR 


fer the bold end dramatic eo the smell scele and precious qvelities, 
goed taste combined with unmutatable ond unque ettect — we heave 
ter wunediate delivery « complete line of decorative surface treat 
ments, paper or febric. Write for sample books 


LAVERNE ORIGINALS 


160 EAST 57th STREET 


* NEW YORK 22 + Pleze 9.5455 
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DISPLAY TURNS TRAFFIC 
INTO YULE SALES 


[Continued from page 31] 


there to save shopping time at the point-of- 


sale and use the rest of the time looking 
at everything and buying more, because 
everything is right out in the open to 
see and select 

A quick glance at this fashion floor at 


Lichtenstein’s, Corpus Christi, Texas, shows 
another development of the trim trend 

more stores are “trimming it up’ upstairs 
In step with the trend to more lavish holi- 
day decorations at home, stores are going in 
for more lavish presentations in non-g ft 
departments during the (Christmas season. 
The conservative wreath, the discreet trans 
planting of one element of the 
holiday motif to ready-to-wear departments, 
have given way to the full decorative treat- 
ment, and benefits by spreading the Christ- 
mas spirit in this livelier fashion. Here we 
hundreds of sparkling gold snowflakes 
made of wire four twinkling with 
festive elegance and the help of light en- 
gineering, while brightening the selling pros 
pects on the fashion floor 


store-wide 


sce 


if S1Z¢Ss, 


Stylized tapered 
pine candelabra in white illuminate the sug 
gestive of gay apparel tor a 
gay season 


selling story 


Services, too, get sper ialized selling treat 


ment by means of creative display. Many 
selling significances get together in this 
display at Mullen & Bluett, Los Angeles 


The fireplace setting implements the mes 
sage: “Its a Gift! Girls Brand Your 
Man For Christmas Dress Shirts Mono 


This gift appeal is spelled 
out and the personalized appeal runs with it. 
All the selling elements gather around the 
display hearth for “hot” item selling appeal 

Another service to shoppers seeking gifts 
tor 
Desmond s, 


displayed at 
in | 


men 1s price points by 
Angeles (not illustrated) 
[hey suggestion-sell jackets in a wide varie 
ty of styles and do it by using price signs 
and sign copy that says, “A Gift a Man Is 
Sure To Like lackets From Desmond's.” 
Gsimbels 


AIS 


in Philadelphia stages a sit-down 
selling strike in the men’s store with a plat 
form display of a seated male figure wearing 


a Santa Claus cap to identify him as the 
source of generosity deserving of generous 
reward tie wears gift haberdashery, a 


smoking jacket, and 1s holding a gift pack 
age selected trom a basket full of gift pack 
Him, 


demonstrates 


ages marked “For lhe multiple gift 
the truth of the 


which stream 


visualization 
(hristmas *« logan 
the 


Store 


store's is 
ered acToss display 


bels Lh Million Giits.” 
Suggestion and multiple selling turns the 


composite “(sim 


ol a 


tables on men shoppers at Milgrim’s, in New 
York Cuty, beauty in a 
window display materializes the “Stuff That 


where a slee pit 


Dbreams Are Made Of" in the lavish show 
ing of lovely lingerie, lush accessories, 
furs, and furbelows. A_ drift of fluffy 


cloud keeps the nebulous idea afloat in sus- 
pended animation just above the sleeping fig- 
head. A list puts gift 


wishes into writing and itemizes the sugges 


ures long, long 
tive selling sign copy. 

selling 
big 


Away -trom-department 
continues to turn 


suggestive 


small space into a 


point of return for popular gift merchandise, 


such as this Slipper Bar at J. W. Robinson 

















AUTHENTIC 


SHUTTERS 


FOR DISPLAY PURPOSES 


The use of shutters for backgrounds and 
other props adds modernity aa swank. You 
see them in the movies, on TY, in leading 
store windows everywhere. 

Have a lot of assorted sizes-—will seli at a 
sacrifice while the supply lasts. Genuine 
interior shutters with movable louvers. Un- 


finished — ready to paint for any color 
scheme. 


Only $1.98 per panel for quick sale 





This limited quantity includes random sizes 
from 6'' to 10° wide and from (8 to 36” 
high. Will furnish desired sizes while availa- 
ble—otherwise reserve the right to send 
nearest size. Only $1.98 Per Panel. F.O.B. 
Chicago. Order from this ad. 


ED MORGAN 
64 E. JACKSON CHICAGO 4 

















THE SILENT SALESMAN 










Low Priced 
Turntable 


@ Capacity—25 Ibs. 
(centered load) 

@Height—only 2'/,"' 

@Table diameter — 
4" 

@RPM—2'/,, clockwise 

A smooth operating, long lived, sturdily constructed 

ball bearing turntable 


UL approved 8° cord and motor. 
$7.00 each—Specia! prices in quantity 


BIRK MFG. CO., NIANTIC 14, CONNECTICUT 








e Christmas Decorations 

eToy Dept. Decorations 

e Street Decorations 

eStore & Factory Decorations 


Large catalog showing hundreds of plaques, 
and cut-out figures for Christmas Decorations. 
WRITE TODAY 


KING AMUSEMENT CO., INC. 


MT. CLEMENS, MICH. 

















FREE DESIGN SERVICE 


Send your window measurements, your budget limits, 
brief note about your stere WE'LL SEND YOU 
LAYOUT AND SWATCHES WITHOUT 
custom designed range 
windew for every budget. 


HIGHWOOD PARK 


Manufacturers—Distributors 
615 Orcherd Ave. Wilmington, North Carolina 


and a 
WINDOW 
CHARGE 
$10 


Our 
$1,.000-—a 


windows from to 








AUTOMATIC WOOD TURNINGS 


All Types of Finishing 
Dowels and Balls in Stock 


H. ARNOLD WOOD TURNING CO. 
363 Union Avenue, Brooklyn 11, N. Y. 
STaeg 2-%69?2 
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DISPLAY WORLD 























severly Hills, 
business by 


Company, Calif., that wins 
extra gift utilizing corridor 
space, outside the fashion departments, tor 
self-selection selling. A panel background 
carries the slipper for identity and steps up 
the selling story with gilt-edged security 
in the triple set-back shelf arrangement. 
It is simple, direct, and profitable. Extra 
space suggests to display departments extra 
opportunity for extra sales at expected and 
unexpected spots throughout the store. 
Display delineates the store-wide Christ- 
mas spirit at Bamberger’s in Newark via de- 
lightfully designed that dominate 
pillar points and traffic positions on every 
floor. One keeps customers posted on the 
floor location of Toyland and uses Disney 
characters as bait; the other poster does a 
subtle double-duty selling job by showing 
angelic little girls in Santa caps tasseled 
with tree ornaments, floating along in out- 
door costume, cheerfully carrying gift boxes 
to demonstrate their angelic disposition to 
take small packages with them. This “carry 
your own” message is conveyed visually 
the printed word has a different message, 
written in little-girl copy book script: “Love 


posters 


and Kisses For Everyone.” The whole 
thing gets over its theme with delightful 
effect. 

Display is the store-wide promotion in 


every store at Christmas time and all is gold 
that glitters . . 
the 


. for Christmas display sells 


outside and inside and on 


store, every 
floor. And every floor is winning more 
Christmas business than ever before, thanks 
to display ... of the Christmas spirit, in 


fantasy and in fact 





—Fabulous man-made materials and lush colors lifted from the palettes of Monet, Renoir, and Matisse 


inspired Paul R. MacAlister to create this ‘Room to Dream About” for “every woman.” 


pink, coral, and red — is the new vinyl tile called “Customotifs.” 


~ 4 ee 
< 77.7) 8 


- & 
2h =e ~~. aa a“ 
“ ° le” a 


——Beneath Santa Claus’ castle, high in the 
perimeter court of the Ford Rotunda at Dear- 
born, Mich., was a French pastry shop where 
animated figures went through the motions of 
baking and selling Christmas goodies. Next 
door was the home for such fairyland char- 
acters as Puss-in-Boots and Wee Willie Winkie. 
The entire Rotunda each holiday season is 
given over to a “Christmas Fantasy” with a 
dozen or more huge displays, hundreds of toys, 
marionettes, and Santa Claus with live rein- 
deer— 





Lightolier's lacy glass-in-glass “Tempo” lighting 


fixtures floated in front of a series of shoji screens by Miyo— 


NOVEMBER, 1956 











The gem- 
like floor composed of flowing masses of color — from cool citron and canary to warm eggshell, 
Dreams of beauty were symbolized 
by Fiberglas “Sunburst” drapery panels, tightly pleated at one end and subtly unfolding until the 
full pattern and changing colors were revecled. 


re 








Your Displa ys 
SELL MORE 


Color attracts customer attention 
Enhances displays and helps to sell more 
merchandise! Try it. You'll soon see why 
color is such a powerful selling tool, 


You Can Do lt BEST with 





Ne. 155 

Automatic OL R WHEELS 
Unit consists of a I3 diameter piastic fiiter 
wheel having longer lasting, richer looking, 
plastic colors of red, blue, green, amber and 
straw Revolving wheel is powered by 110 


volt, 60 cycle, self-starting synchronous motor 
Unit includes rubber cord ane silver and biack 
wrinkle finish. Excellent where controlied «isto 
matic color changes are desired in places such 
as: store windows, night clubs, interior dis. 


sey ballrooms, theatres, etc $22.50 


Prices Do Not tnclude Buib 


ALSO 
BEST 400 WONDER SPOTLIGHTS 
BEST PEE WEE SPOTLIGHTS 
DISPLAY LIGHTING ACCESSORIES 


Write for Literature 


The BEST DEVICESCo.., Inc. 


10921 BRIGGS ROAD, CLEVELAND 11, OHIO 














RUSTIC & 
WESTERN 
DISPLAYS 


BIRCH 


Poles — Branches 


CEDAR 
Poles — Slabs 
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FOR CHRISTMAS WINDOW 
and CASE TRIMS 


JEFFERIE CONES $12.50 per 100 
4” diam.—+6" iong 

SUGAR PINE CONES $20.00 per 100 
Average length I!" 

PALM PLUMES— 


Natural 
Painted White 


$ 5.60 per doz. 
$10.80 per doz. 


Ramont's FLORAL ARTS 


YUCAIPA, CALIF. 














MA 


NO LIFTING—Single-Unit Caddy $39.50 


EASY, FAST—Four-Unit Caddy $89.50 


MADISONIA 


NEW YORK — 152 West 25th Street 


CHICAGO —-— 11 
DALLAS ——-—3007 Canton Street 


South Desplaines 


America's largest Manikin Refinishers 


66 





ACADD 


Family Affair 


Pitts 
store 
still 
mer 


COMPANY, in 


family 


HORNE 
onsiders 
is the controlling interest 
descendants, but 


OSEPH 
bugh, <¢ 
N ot 


in the 


itself a 
only 
hands of the 
interested in de 


chandise-wise the store 1s 


veloping children as future customers 

Hiorne’s has a rather steady campaign in 
its windows to get across to the customer 
that it outfit the lamily, either 


in the most 


can whole 
latest 
seasonal This 


it is hoped, has more tar-reaching 


and 


f in merchandise family 
interest, 
effects than just ringing the cash registers 
It is hoped that Horne’s suggests 


lamily unit is a pretty important thing to the 


fashionable apparel, 


that the 


welfare of the community and the family as 
well 

Like any other Horne’s is called 
upon throughout the year to contribute win 


store, 


space for all sorts of worthy 


there 


dow display 


causes. At times seems to be no end 
to the number of 
lL. Vollmer, display 
out that this family theme is a real contri- 


bution that stores can make to the communi- 


requests, according to 


director, who points 


ty, treading on the toes of no one, and at 
the same time proving their worth as mer- 
the community by 
selling the public. Such a 
program suggests doing things together and 


fixtures of 
family to the 


chants and 


DISPLAY WORLD 











may even help to lessen delinquency in both 
children and parents. 

The two photographs are of displays 
which illustrate the point. The winter scene 
suggests healthy fun out of doors. The 
summer treatment is a bit more high style, 
but still includes the children. At the same 
time it is not only seasonal but fashionable 
in that it points out the importance of tweed 
and leather. 


NADI NEWSGRAM 


[Continued from page 41] 


Ferro-Craft Corporation, Morganfield, 
Ky., Rooms 329 and 331 

Nesbit Industries, Inc., Chicago, Pending 

Mitten’s Display Letters, New York City, 
Room 529. 

Display Associates, Hoboken, N. ]., Rooms 
427, 429 and 431. 

Kurt S. Adler, New York City, Rooms 
316 and 318. 

Duplex Display & Mfg. Company, Phila 
delphia, Room 330. 

Goldsmith & Sons, New York City, Room 
315. 

Additional Assignments Pending 

Natural Creations, Inc., New York City 

True Display, New York City. 

Resident Display, Inc., New York City 

Tero, Inc., New York City. 

Union Novelty Company, Inc., New York 
(ity. 


Ilse Frankel Displays, Miami Beach, Fla. 


Kenbury Glass Works, New York City 
Ohio Display Company, New York City. 


Creative Promotions of California, Incec.. 


Oakland. 
Decorative Utilities, Inc.. New York City 
Lombardo, Inc., Brooklyn. 


Asty Import Corporation, New York City. 


Shenker Displays, Inc., New York City 
Harry Berkhoff, Inc., New York City. 
Decorative Creations Company, New York 
ity. 
Norwood Designs, New York City. 
Laverne, Inc., New York City 
Associated Fabrics Corporation, New 
York City. 

Ar-lTee Creations, Inc., Brooklyn 


-_ 


Lamb And Dwyer 
Join Stensgaard 

James R. Lamb recently joined W. | 
Stensgaard & Associates, Inc., (Chicago, as 
account executive with headquarters in New 
York City. For many years he was with the 
Amos Parrish Company and is known 
throughout the nation by retailers and 
manufacturers. He is being assigned the 
responsibility as contact executive for sey 
eral of the clients served by the Stens 
gaard organization from the New York 
othice. 

A. J. Dwyer has joined Stensgaard as 
account executive with headquarters in 
Philadelphia. For the past several years 
he served with the Florida Development 
(Commission and prior to that he had ex 
perience in connection with merchandising 
and promotional responsibilities. He is re 
turning to Philadelphia. which 1s the native 
home of both he and his wite He will 
assist the Stensgaard organization in con 
tact and services in the area of Philadelphia 
west to Pittsburgh and south to Richmond 
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Munsingwear, Inc. Madison Ave- 
nue Showroom Window 
Nita Opitz Display Company hand 
painted background to achieve a 
mid-summer nights dream for 
their kool nylon stockings. With- 
out the hand painted background, 
it would have been just another 
display ... with the hand painted 
background it became alive 

stopped traffic . . . sold merchan- 
dise. Why don’t you tell us what 
ou want and let us 
sketches at no extra charge . . 


used a 


submit 





HAND 














PAINTED DISPLAY BACKGROUNDS 


MG TAILORED TO YOUR SPECIFICATIONS 


Tell us what you want and we will 
submit sketches for your approval. 


Prices start as low as $25.00 for a seamless 
paper panel 9 feet by 6 feet using 2 colors 


CALL...OR WRITE TODAY! 


207 EAST 43rd STREET, NEW YORK 17, N. Y. 





MUrray Hill 7-6842 
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SLEIGHS FOR SANTA 


These are designed to satisfy the most discriminating displayman. 


Length 25" 


S$L25—White and Gold 
$L25-B—Bross Runners 


FERRO-CRAFT, Morganfield, Kentucky 


Length 33” 
$ 9.95 S$L33——White and Gold $16.50 
$13.35 $L33-B—Brass Runners $19.95 


SEE YOUR JOBBER 

































USE THE 


REPRESENTATIVES 





SHOULDER COVERS 


OPPORTUNITY EXCHANGE Vinylite window clear vinyl! polythene 
For any WANT AD purpose: 


POSITION WANTED POSITION VACANT sagen Gveeet 
USED DISPLAY EQUIPMENT FOR SALE . 


Price list & samples on request. 


WANTED | CORONET MFG. CO. 


$4.00 Per Column Inch-— CASH WITH ORDER BOX 35 VARDOVILLE, WH. J. 
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Qe ‘ 
4 Just about everybody 


@ Day in and day 
out PRANG Tem 
pera Colors are 
regular werereg 
fools of millions o 
professional artists, 
designers and dis 
play builders. And 
this POPULARITY 
just didn't happen 
—PRANG Temperas 
are the result of 
years of skilled 
color making and 
constant research. 
The extreme color 
brilliance, and easy 
working qualities 
are synonymous with 
the name PRANG! 
See the complete 
PRANG color line at 
your favorite deal 
er. Write for color 
chart and litera- 
twe. Dept. DW-22 





THE AMERICAN CRAYON COMPANY 
MEW YORK 


SANDUSKY. OHIO 


















Christmas 


Yes, our Beautiful and New Christmas 

Line is ready for you. 

Our new catalog is loaded with all types 

of Flocked Items, Decorations, Novelties 

and new styles of Christmas Light Sets. 
Write for your catalog today. 


RTURO proouction, inc. | 


420 Main St. Asbury Park, N. J. 


Jobber inquiries invited 
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collection, ours alone, on the 


| ture 





| Stripe’s skin-toned 








| toward the passersby sO they might sce 


i 


MANHATTAN DISPLAYS 


[Continued from page 29] 


For a highly colored and dramati 
at Lord & Taylor, Paul Vogler, display di- 
rector, created a grape arbor with caryatid 


type columns. For the window which is 
illustrated one of a series of six the 
arbor was two stories high, with the col- 


umns repeated by a tier in the lower level 
of the window 
the 
with a 


work 
the greenish 


structure were ol cement-type 


slight patina effect 
tinge of age visible in cracks and crevices 
Backwalls and ceiling were a charcoal tone. 
(,rape vines the col- 
umns and reoft of the arbor were dried and 
the autumn 
onto the floor below. Bunches of ripe grapes, 
both purples, hung in 
lestoons to trame the mannequins 


which twined about 


leaves were reds, talling 


some 


whites and luscious 


four figures were arranged in the upper 
tier, dressed from left to right in gray, blue, 
green, and black. Two mannequins on the 
lower tier were dressed one in red and one 


in black. The copy for the display read 
“The talent of Lawrence Gaines this soft 
subtle, wonderful-to-wear shaping his 


Third Floor” 
selow it was 
“All part of the pic- 
Newton Elkin’s epitome 


was on the larger copy card 
a smaller card reading 
The shoe 


of elegance, on the Fourth Floor: the hand- 


bag an exclusively suide : 
the 
crystals; 
the stocking 


Puff’ 


shaped black 
our own French Edelweiss: 
magnificently 
the perfume ‘Femme’: 


the glove 
jewelry colored 
Roman 
‘Powder on the 


Street Floor.” 


[Three separate units of beads, bags, shoes 
one with gloves, one with scarf, one with 


an umbrella were grouped on the window 


ledge. One unit was in blue, one in brown, 
and the third was green sottles of per 
lume and bunches of grapes with leaves 


( ompleted the detail 


Sunflower yellow, inspired by one of Van 
(,ogh’'s famous paintings, spiked the setting 
taupe at Teller. 
(sene Moore, who 1s the display director, aT- 


flor a ensemble Bonwit 
ranged a natural wood panel against a gray 
blue wall and intensified the sky tone with a 
of blue light to it the vivid 
cerulean of the sky brilliantly clear 
He pinned a of sunflower yel- 
low to the wood panel, behind a table 
cloth of sunflower 
\ brown, bean-pot type vase held 
ot Behind the 
and the floor 
the was 


wash turn 
on a 
day scart 
Coy 
ered with a matching 
yellow 
an arrangement sunflowers 
standing on 


panel, 


lone mannequin, 


propped against wood an 


artists canvas 


The mannequin was turned with her back 
the 
the handsome 
lier hat, scart, 
suit for color 


back detail of 
taupe suit she was wearing 


initeresting 


and glove s matched the 
hut contrasted in texture In het 
tur coat which 
floor. The floor 
paper contetti. A 
double copy card at the window front read: 
of Fall Fashions the designer 
suit by Monte and Pruzan 

Suit Salon, Fourth Floor” and “Premier of 
MGM's ‘Lust for Life’, the story of Vincent 
Van at the Plaza theatre tor the 


shoes, 
and tone, 
brown 
the 
white 


hand she clutched a 
trailed 


( overed 


behind her on 


was with 


“Premier 
Sane 


Gogh 


{ olumns, root, and floors of | 








a 






tay for booklet 
xtures and finishes 









DECORATIVE COMPANY 
65 East 55th Street, Dept. DW-116 
New York, WN. Y., Plaza 8-1160 





S$ AVAGE 
PAPER PRODUCTS 


mare 





STANDARD MAT-MOUNTS 
* CIRCLE AND OVAL MAT-MOUNTS 
* MAT-BOARDS * PHOTO MAILERS 
* WIDE-TONE BACKGROUND PAPER 


Write todey for illustrated catalog 


SAVAGE UNIVERSAL CORP. 
480 Lesington Ave. New Yort |7, N. Y, 














WHITE MICA 


FIREPROOF . . . REALISTIC 
SPARKLES LIKE Meal SNOW 
Available in 50 Ib. Bags 


U.S. MICA COMPANY, INC. 


JORDAN & VAN DYKE STS. 1£25 CIRCLE AVE. 
WALLINGTON, WN. J. FOREST PARK, ILL. 











Yucca Poles, Cholla, Red & Black 
Manzanita, Sandblasted Manzanita & 
Grape Stumps, Selected Driftwood 


We Procure Our Own Materials 


Russel Morris of California 
P. O. Box 277 Fontana, Calif. 
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Cm? opaque 
projector 


MODEL 





Imagine the convenience of this Opaque Projector 
in your sign or display department! Need a large 
sketch — but fost? Just ploce this projector over 
@ photograph, magazine page, coin, jewelry or 
ony flat opoque object—and you con project a 
screen image, faithful in every detei!l and color, 
4 feet squore and lorger. Projects an area $” « 
5” of one time or larger area, o section at a time. 


canadonne Tears 
F.O.8., N.Y. 


LARGE PROJECTORS TOO! 


Send for descriptive folder 
showing entire line of 
opaque projectors. 


FREE: 200 PAGE CATALOG 
* 10,000 ert and 
drawing supply items evail- 
able through Arthur Brown. 


Write today on firm letterhead! 


ARTHUR BROWN , a. oe) Eall 


4 ww 1 4 - MF WA ’ ss. 








LARGE SIZE 


TURNTABLES 
AUTOMOBILE © DISPLAY © INDUSTRIAL 


PORTABLE MODEL FOR AUTOS IN STOCK 
@ OTHER SIZES FROM M4" UP @ 


Write for free illustrated folders 





for maximum illumination | Benefit of the Metropolitan Museum of Art 





Make your display a real eye opener, with 


“COLORPLAY" 





: the dramatic, rotating display-light that auto- 
matically changes color every 8 seconds. Iiluminates 
your displays or backgrounds with vivid, animated color. 


Write for illustrated folder Ne. 15 


AMERICAN STAGE EQUIPMENT, INC. 
805 East 134 S$#., Bronx 54, N. Y. 








USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 








USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
. 


4.00 Per Column Inch-— CASH WITH ORDER 
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Student Fellow ship Program te 
Whitehouse & Hardy used a 
as a theme for display with 
“Color for an individualist 
The display director, kdward 


4 olor 
the 
contemporary 


story 
caption 


half shades.” 
Swanson, placed adjustable poles trom floor 


to ceiling of the window and tastened a 
board covered with gray jersey between the 
two poles Swatches otf the hali-shads 
fabrics were mounted in geometric designs 


‘Two masculine 
Ol 


upon the gray background 


outline figures tashioned copper wire 


were mounted over the geometric patterns 

A grouping at the window front teatured 
a taupe tone. A form was dressed with a 
corduroy jacket of the taupe, plus shirt 


and tie, while below on a covered box were 
arranged trousers and belt, also in taupe 
A small card placed on the trousers read 


“Contemporary color taupe.’ The main 
copy card for the display was tacked to 
the front face of the box. A pair of taupe 
colored suede shoes and a beige sweater 


were arranged on the window floor 

Side panels of wood and a soit gray-green 
carpet blended with the subtle tone color 
ings of the display. 

From among the displays of rather sub 
dued character Miller's no color 
blends with any color.” Hazlett Glazebrook, 
display director, arranged shoes and acces 
sories of a soft neutral tone, a shade as neat 
to “no color’ as can be imagined, against a 
slate-toned background. Floor, walls, and 
background drapery were all of the slate 
gray shade. Suspended horizontally in the 
rOW 


was “l 


window area was a of grayed paint 
pails from each of which seemed to pour a 
length of fabric in green, rust, blue, or red, 
either in plain colors or stripes or tweeds 
Accessory the neutral “no color” 
tone were fastened against the 
though being poured out of the pails along 
with the lengths of material a single glove 
from one pail, a belt from a second, a shoe 
from a third. An umbrella of the “no color” 
hue was propped between two pails and a 


with it at 


items in 


fabrics as 


shoe and bracelet were fastened 
the openinx of one pail 

An umbrella suspended by wire trom the 
ceiling held a handbag by the strap hooked 


its handle crook 


over both bag and um 
brella in the neutral tone A glove, as 
though a hand, was suspended nearby to 


hold a paint brush. At the far end of win 
dow area, near the top of the opening, Mr 
Glazebrook suspended another paint brush 
Near it was a second handbag, and a third 
lay on the floor below it 
were arranged with the fabric folds on 
window floor. A gold necklace 
high in the window added a spark of glitter 
to the setting (opy for the display 
painted on the window glass 


Shoes and scarves 
the 
suspended 


Was 
Going to the opposite end of the brilliance 


spectrum, Jack Cobb, display director for 
Henri Bendel, used vivid jewel-toned colors 


to promote shoes (not illustrated). Over 
sized jewel cases of velvet in turquoise, 
ruby, amethyst, topaz, emerald, sapphire, 


etc., with matching colored linings of satin. 
were suspended in the window area against 
stark-white moire drapings and floor cover 
ing. The caption read “From our new col 
lection of fine-boned daytime shoes by | 


Miller at Henri Bendel.” Fach handsome 


Sanne 








een 














lt is NOT 
Too Late for 





SNOW 


Make it in COLOR 
This Season—or just 


Plain WHITE 








SNOW BALLS 
SNOW CUBES 
—in COLORS or WHITE 





DEMAND the Original — 
COLO-SNOW — Trade- 
Marked item — There's a 
Reason! 





Your Jobber CAN supply 
you. If not, then contact 
us Direct. 


MALROS COMPANY 


“The House of Coler”’ 


Box 289 Dover, N. J. 











ORDER YOUR VERDANT GREEN 
“NATURALIKE” GRASS MATS 


and “TUPF-TURFP” Crease Sprinklings from your dis 
play jebher NOW! “Naetaralike” are the Guest Grease 
Mats you can bay ask for “NATURALIKE.”’ 


MEMORIAL GRASS COMPANY 


521 FB. Tth St. Phone #4 Uhricheville, Obie 











WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319-321 N. Paca St. Baltimore 1, M4. 
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For the 


newest 
displays 


it's always 


david hamberger 





BRICK PANEL & GATE WITH LANTERN... 
White plastic brick wall on wooden frame — 
silver gray wooden gates — illuminated lantern 
Red satin poinsettias. Height 7 ft. 2°', width 
1) tt., depth 18° with lantern $87.50 


david hamberger: in: 
136 West 31st St., N.Y.C. 














COLORED BURLAP 
DRAPERY FINISH 


Buy Direct 
16 VIVID STOCK COLORS 


DARKS @ PASTELS @ DISPLAYS @© SHOWROOMS 
CURTAINS @ DRAPERIES 


Genuine Knotted Fishnet —8 Colors 
4 Widths — 36''—45§"—50"'—72" 


VAN ARDEN FABRICS MNFRS. 


110 Murrey Street, New York 7, N. Y. 























TINSEL — DIAMOND DUST 


Snow — Sperkle — Styrofoam — Frostee — Flocked 
Branches — Mice — Lerge Assortment Styrofoam 
Products — Christmas Paper — Mache. 


Write for catalog 
NATIONAL DISPLAY MATERIALS 


National Sawdust Co 
N. 6TH 


65 STREET BROOKLYN I, 


nN. Y. 








USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose 
POSITION WANTED POSITION VACANT 
REPRESENTATIVES WANTED 
USED DISPLAY EQUIPMENT FOR SALE 
. 

4.00 Per Column iach CASH WITH ORDER 
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velvet jewel box had 
Shoes were 


a gold lock trimming 
displayed in ofr each 
the satin lining or 
Unset jewel-cut stones 
floor, 


on box, 


fastened hung 


were 


against 
upon the edge 

strewn over the white 
John Liles, 


Franklin Simon 
hackground for 


for 
used and gold as 
a group of tashionable black 


who is display director 


green 


ensembles (last illustration). Wood screen 
frames were covered with panels ot burlap 
m green or a golden yellow. A _ ftorest 
green panel stood near the window front 
and was mounted with seven covers trom 
Harpers Bazaar im block design, checker 
board tashion, alternating with squares of 
green. The Harpers Bazaar covers were 
in a vivid green with red and gold details 


and rank 
(jT 


(aption read, “Harper's Bazaar 


lin Simons exciting new view fashions 


and evening coverage.” 


THE DISPLAY PARADE 


suburbia day 





Additional magazines lay on the 
ledge, 
tured story, while other copies arranged on 
carried out the color theme of 
and repeated the motif 
A cut-out cigar store 
against the white 
openings between the 


each side 
the window 
front panel. 
was centered 
heyond the panels ; 
one side. 
with the overall 
headdress of green, 
red, and blue 

fastened horizontally 
screens at the back. ‘The 
white splattered in green 

Five wearing 


display scheme, with 
a green robe, 
of gold, 
key was against 
and gold. 

the 


stood through the 


mannequins 
in black 


window 


fashions 
of the 
the other two were bareheaded 
the other two black. 


AaqCa 


gloves, 


No.209 by Lapper— 


white 


































ALBERT P. | 





“DADDY” GWYNN |S 76 YEARS 
OLD AND HAS BEEN WITH 
GREENTREES FOR 45 YEARS. 
ACTIVE PHYSICALLY AND YOUNG 
IN OUTLOOK, HE HANDLES TEN 


L WINDOWS WITH ONE ASSISTANT. 


| re fone ¥ 


ae ee ae 


HE HAS BEEN IN DISPLAY 
SINCE 1909, LEARNING THE 
HARD WAY, BY TRIAL AND 


ERROR. (Wa?) 


WE HAS THREE CHILDREN AND 
THREE GRAND-CHILDREN. HE 
.. PAINTS LANDSCAPES AND 
BIRDS AND HAS 

EXHIBITED QUITE 
OFTEN. MUCH OF HIS 
LEISURE TIME IS 
SPENT IN READING 
AND EXTENSIVE 
TRAVELING. 

ART 1S TO MAKE A 


pIRF/CUET SUBIECT 
LOOK BASY / 











—— 


me, 











AY UN 


DISPLAY MANAGER 


GREENTREES- 


/ 


RICHMOND, VA. 





DISPLAY WORLD 


window 
with the center copy open to the fea- 


oft the 
Indian 


backwall, 
The Indian figure blended in color 


and touches 
A great gold cut-out 
the 
window floor was 


suburbia 
center 
Three wore black hats, 
Three wore 











WANTED 


Experienced display man to super 
vise complete sign and display shop 
Must be skilled in all phases of 
display design, estimating, letter 
ing, and general ability to hire. 
deal with customers, ete (,00d pay 
and other benefits Excellent op 
portunity tor young man to advance 
with expanding firm in upstate New 
York. Please send snapshots, com 
plete resume with first letter bx 
perienced sign painter also needed 


Address Box 11DE 


Care of DISPLAY WORLD 








POSITION WANTED 


Display director, manager de 
sires position with chain or 
specialty shop. Twenty-five 
years’ experience, Single, 45 
years of age. Windows and 
interiors, sales promotions, 
display manufacturing, papier 
mache, sign writing. Versatile. 
Consider Mexico or any for 
eign country, 


Address Box 11EF 


Care of DISPLAY WORLD 


DISPLAY DESIGNER 
Point-of-Sale 
The largest organization of its kind needs a 
top designer experienced in development of 


point-of-sale materials for volume production. 
Layout ability is necessary, but the man we 
seek will also be backed by our own art staff 
and many other resources. It’s a key spot 
. in a wonderful organization.. Michigan 
sound and best of 


location, financially 


benefits. 


All replies will be kept absolutely confiden- 
tial. Please outline experience and salary re- 
quirement in first letter. Samples not neces- 
sary. 


Address BOX 11AB 
Care of DISPLAY WORLD 


Northeastern Territory 


Representative of long stand 
ing, excellent tollowing, tntet 
ested in additional line. Will 
consider only top-grade line 
produc ine steady sales vol 


Lite 


George Lenard 


78-05 Park Drive, East 
Flushing 67, N. Y. 











FOR SALE 


SILVESTRI CHRISTMAS 
DISPLAY 


Suitable tor window or sales 
Hoot Mec han al ice skating 
figure complete with trees and 
lights. $650.00) value Sale 
price $250.00 F.O.B. Indianapo 


lis 


ARLENE, INC. 


3814 N. Illinois Street 
Indianapolis, Ind, 








For Sale Or Trade 


Kleven Bliss “Cinderella” me 
chanical units complete with 
signs and background Size 
of units, 5 feet high, 2 feet 
wide and 4 feet long. Story 
in sequence units in good 
shape—no work needed, Price 
$1,000.00, Also will buy a me 
chanical preterably 
Bliss. 


Schear’s Dept. Store 


Fourth at Locust 
Evansville 8, Ind. 


series, 


DISPLAY MEN 


Qualified men needed in all sections of the country. We place 
more display men than any other office. Send complete resume 
and advise concerning salary requirements. No charge to appli 
cant at any time. Present position fully protected 


MONARCH PERSONNEL 


Serving the retail field since 1945 


ROBERT L. MOORE 


(,eneral Manager Retail 
28 EAST JACKSON BLVD., CHICAGO 4, ILL. 








SALESMAN 


Manutacturet has several tet 


ritories open rol high ‘tvled 


plastic display line (an be 


carried as a sideline 


Address Box 11BC 


DISPLAY WORLD 


{ are ‘71 








Southeast Territory 


Sales Representation 
for 
original and popular 


display line 


Twinkle Displays, Inc. 


For the Unusua! 
113 W. 27TH STREET 
CHelsea 3-2937 
NEW YORK CITY 1 


FLORIDA 
Offers You a $10,000 Opportunity 


It's New! Exclusive selling rights for capable 


man. Liberal commission. 


A. M. WALZER CO. 
924 Lincoln Rd. Miami Beach, Fla. 








FOR SALE 


12 Silvestri 

(hiids« dream 
child dreaming oft 
Santa to bring her tor 


mechanical windows 
aequence Sleeping 
presents she 
would | 
Chris 
Also 24 action posed non mechanical 
children All figures and props at 
“7%, off original coat Yor photo 
graphs, prices, and detatis or 
Call 


G. H. MALLOY 


Display Director 


Neiman-Marcus 
DALLAS, TEXAS 








Study Window Display At Home 
Earn good income, Easy home study 
course Employers: Sponsor our 
course for one of your employees 
All will find this course the finest 
of its kind. Schoo! highly recom 
mended and established in 1905 
The Koester Scheol, Koester Bidg., 
Dept. DW, 3710-12 N. Cicero Ave., 
Chicago 4], Illinois 











JOB WANTED 


Erperienced designer an 
displays A stlalble tor 


Used MANIKINS $10 
2-Piece Complete—as is. Crat- 
ing charge $2.50, F.O.B. New 
York. York store 1, metropol 

MADISOWIA He a 
152 W. 25th St., New York 1, Address BOX 11FG 

N. , Chelsea 3-1550 fare of DISPLAY WORLD 














Executive Partner (wine display 
and nature maniuiacturet jeasires 
person wit? execnut ‘ atetiet te 
organize diatrifution ert display 
tems and atore fixtures Vartner 
considered with moderate of 

7. (,000 South 

cation (,ive experience re 
onhidential Address BOX 

re of DISPLAY WORLD 
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F O R S A L E. | FOR SALE F O R S A L E DISPLAY MANAGER WANTED 
Print-A-Sign, Reynolds, Model pares. ee department store 
. 4 c . sit in Northwest university town ot 
MIRROR DIAMONDS cree excellent condition. Two Processes a ~ senor Eager <n Sag al 
” ‘ ’ ’ y > : ; ° do Ss. te 0 a d } . (,00d 
4 full round % SIGAL’S he ne to oy pases “i we nage prior ond sign 
14 half round 18” 430 Northampton Street ‘oO Ss types Of mercnandise. Address BOX 11HI 
Care of DISPLAY WORLD 
Ideal tor Diamond Jubile Easton, Pa. 2. How to properly preserve a 
Phot > , 7 and flameproof native materi- 
ptt) 6ST Ccucs, 5 
| FOR RENT als, such as leaves, etc. For U th 
$100.00 2nd floor tor display manufacturing furthe art lars ~ . 
; nad % ay gy a W est ZAth St ; ul er par Cubes OPPORTUNITY 
*¢ ork ity, the street of quai 
McLEAN’S Ce heehee. Wicsaies, 00 Ok & EXCHANGE 
89 Court Street 7 Sere, eam pe poe on Address Box 244 For any WANT AD 
Address BOX 11CD y , 
Binghamton, N. Y. Care of DISPLAY WORLD Care of DISPLAY WORLD Purpose 
Many Display Uses Seen and texture similar to Roman brick in ap The service, according to Kingsley, 1s a 
For New Non-Ceramic Brick pearance. It comes in three decorator col complete service set-up which includes in- 
A new non-ceramic brick is now on the 05: desert red, lake green, and sunset gold. stallation from uncrating to complete ex- 
market under the trade name of “Z7-Brick.’ It is non-combustible. Each 9-ounce brick hibit, dismantling and crating after the 
which is feather-light and which | can ‘a is 1% inches on the face by 7%ths of an inch show, servicing, shipping, and storage where 


readily made into almost any type ot display 
or setting 

“Z- Brick’ developed by a designer 
who used vermiculite to produce a non-cer 
brick but a fraction of the weight of 
standard masonry brick 


Was 


atti 
It can be applied 
simply and easily with a special adhesive 
which bonds firmly and safely to plywood, 


concrete, almost 


plaster, wood, of any 
surface. No mortar is re 
quired and no special foundation. It can be 
cut or shaped with a hacksaw or keyhole 


no mechanical skill is required to use 


smooth, clean 


saw ; 
the material and the simple tools generally 
found in any display department are all that 
are needed for application 

“Z-Brick”’ line 


has a simulated 


mortar 


thick by 12 inches long 

Full information can be obtained from the 
manufacturer, Vermiculite Mig. Company, 
4618 14th avenue, N. W., Seattle 7 


New York Display Service 
For Out-Of-Town Exhibitors 


The demand for professional servicing of 
exhibits and expositions held in New York 
City has led to the establishment of a dis- 
play service division by Selexor Displays, 
Inc., of that city. In making the announce- 
ment, Dan Kingsley, president, gave credit 
to the influence of the new 
focusing the attention of the nation’s ex- 
hibitors New York popular 
locale for many trade and industrial shows. 


(oliseum in 


on (ity as a 








desired. 

Selexor also designs and builds pre-fab 
and custom-built displays as well as pro 
ducing multiple point-of-sale units 


Referee's Figure Used 
For “Early Times” Display 

Signaling the extra sales scoring ability 
of the “Early Times” bourbon promotion for 
the football season of 1956 is a life-size 
reproduction of a referee, arms extended in 
the air to indicate “It’s Good!” The figure 
is part of a display unit available in the 
brand’s annual fall promotion. The point- 
of-sale piece, as do others employed in the 
campaign, combines ochre with 
red and green for a colorful floor stacker. 


shades of 

















* - 
Advertising Index—November, 1956 
/ 

Acme Bulletin Co SO Darling Co., L. A 39 Macton Machinery Co 4% Reynolds Electric Co 4% 
Ahrens, Inc., Milton § 63 Decorative Plant Co 13 Madisonin Manikins, Inc 66 Round Tubes & Cores Co 60 
Alutoil Products Co 65 Detroit Type Foundry 5H Maharam Fabric Corp 15 Rubner, Inc., Gustave 4 
American Crayon Co,, The OF Display Equipment Co 6) Malros Co 59, Russel’s of Calif 68 
American Fixture, Ine. Back Cover Duplex Display & Mig. Co SY Manhattan Wood Letter Co 4% Rustic Furniture Co., Ine 65 
American Stage Equip. & Marchetti & Bro., BR 57 

Iron Works Oo Ferro-Craft 67 Memorial Grass (Co i" 
Amplex Corp ] iets Winston Tou $0 Morgan, Ed 64 Savage Universal Corp 68 
Analee Custom Display Dolls 46 lle Oe ‘ Sinica <> Morgan Co., The 5 Schack’s, Inc... Inuside Front Cover 
Arnold Wood Turning Co., H 4 a — doses *: aah Muldner Co. The 61 Shippers Truck Service, Ine i 

. rankel Display, Ilse 2 | 
Arrow Fastener Co., In 4 init Mees he s Shore Woodwork Co 50 
Arturo Productions, In 6s National Association of Display Showcard Machine . 
Austen Display 7 ' aduatrios ? Co Inside Back Cover 
Garden City Plating Co % National Display Materials 7) Silvestri Art Mig. Co., The 9 
Becker Sign Supply Co wo Garrison-Wagner Co., The 4) New York Display Mfrs Stensgwaard & Assoc., Inc., 
Rest Devices Co 65 General Display Corp SY (,roup 4, 45 
Birk Mfe. Co 64 (,race Letter Co 62 Noel Mig. Co 2 
Bliss Display Corp 41 Timbertone Decorative Co.. In 68 
Hontee Laboratories 61 Hamberger, Inc., David 70 Ohihorst, R. A 44 Tuco Workshops 6 
Brown & Hros., Arthur te Hansen Mig. Co., A. L 60 Opitz Display Co., Nita 67 Tulnoy Lumber & Trim Co.. Inc. $1 
Bulkley Dunton & Co 19 Herzberg: Robbins, Ine 50 Opportunity Exchange 71,72 
Highwood Park 64 

Castolite Co., The 63 Homasote Co 45 Pan-America Art School @ v. 5. Mites Co, im - 
Cast Optics Corp 5: Parallel Mfg. Corp. 64 
Cleveland Hardware & lacoby Corp., Meyer 55 Pearl Pigments Corp., The 62 Van Arden Fabrics 70 

Forging Co 65 Plasticfoam Products 63 Vue-More Corp 35 
+ send iden s & or King Amusement Co 64 Potters Bros., Inc 37 

Displays, Im $3 Koester School W Walters, Inc., Ben 11 
Columbia Steel & Brass Corp §2 Ramont’s Floral Arts Studios 66 Walzer Co., A. M S] 
Cornell, Gertrude 16 Ladon Co 62 R CS Studios 56 Weyerhaeuser Sales Co 17 
(orenet Mig. Co 67 Laverne Originals 64 Research Products Corp O2 W H Display Co. 61 
reative Promotions of Calif Lleyd Co., Inc., W. H. S iO Result Displays, Inc. 61 Williams, Inc., D. G 3 





















DISPLAY WORLD 
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e said it before (in 1950) 
and we Say It again... 


1 


— 
948 MERCHANDISE MART, CHICAGO 54, ILL. 
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KORRECT-WAY LITERATURE 
FOR BUSY DISPLAY EXECUTIVES 


Every Display Director must have at his fingertips complete informa- 
tion about everything that’s new in Display Equipment. Start your 
Korrect-Way file NOW with Korrect-Way Catalogs, Brochures and 
Fly Sheets... because the mannequins and fixtures YOU recom- 
mend to your store must be worthy of your own reputation... and 
you can make no wiser choice than Korrect-Way Products! 


LITERATURE AVAILABLE NOW 


Standard Form Catalog 
Children Mannequin Brochure 
Men Mannequin Brochure 
American Girl Mannequin Brochure 
Casualette Papier Mache Mannequin Brochure 
Beau Monde Mannequin Brochure 
Fashion Show All Plastic Mannequin Brochure 
Department Store Metal Fixture Brochure 
Display Equipment Catalog of Standard Items 
Square Tubular Rack Brochure 
Module Deca Pole Brochure 
. ~ Standard Rack Brochure 
~ Smokey Birch Men’s Fixture Brochure 
~ Shoe Store Display and Selling Equipment Catalog 
— Shelf Divider Fly Sheet 
P — TRIMlok System of Merchandise Presentation 
Q — FOTOFLAIR Card Holder Catalog 


THE KORRECT-WAY LINE 


offers the security of highly selective distribution through 
franchise distributors. Each distributor is an experienced Display 
Consultant, ready to serve you efficiently and economically, whether 
it’s a remodeling job or the fixturization of a complete new store. 


Contact your Korrect-Way Distributor for the literature illustrated, 
or check the convenient coupon and mail to American Fixture Inc., 
as shown below. Your request will be forwarded to your nearest 
Korrect-Way Distributor for prompt handling. 


CHECK AND MAIL THIS COUPON TODAY 


wPUVUOQUOOOOCO0O0C0000 
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FIRM NAME 

ATTENTION OF 

STREET ADDRESS 

STATE 


city ZONE 


AMERICAN FIXTURE INC. 
2300 LOCUST ST. + ST. LOUIS 3, MO. + GA, 1-2170 


NEW YORK: 11 W. 42nd Street ¢ CHICAGO: 220 W. Adams Street 
Phone: LOngacre 5-6610 Phone: FRranklin 2-2482 


Authorized Distributors 


ATLANTA, GEORGIA 
Melvin S. Roos & Co 
18! Pryor Street, $.W 
BALTIMORE, MARYLAND 
Baltimore Display Industries 
7S. Hanover St 
BOSTON, MASS. 
Eastern Displays, Inc 
5| Kneeland Street 
BUFFALO 2, NEW YORK 
Dutch Display Co ‘ 
265 Pear! Street Ta | NOW os. Reetenne 
CHICAGO, ILLINOIS ‘ 2 A we 
Display Equipment Corp 
220 West Adams 
DALLAS 2, TEXAS 
Southwest Fixt. Co., Inc 
907 Commerce St 
DENVER, COLORADO 
Walter W. Martin 
1622 Arapahoe St 
DETROIT, MICHIGAN 
The Art Products Co 
1425 Broadway 
HAVANA, CUBA 
Cia. de Maderas Gancedo, $.A 
Avenida De Gancedo 
HONOLULU, HAWAII 
Bader's Display House, Lid 
P.O. Box 3949 
KANSAS CITY, MISSOURI 
National Equipment Corp 
919 Broadway 
LOS ANGELES, CALIFORNIA 
8. A. Jacobs Company 
855 S. Los Angeles St 
MIAMI 32, FLORIDA 
Morty Fay Displays, inc 
653 N. E. 2nd Ave 
MINNEAPOLIS, MINNESOTA 
L. E. Hier Display Equipm'tCo 
23 N. 6th St 
MONTREAL, QUEBEC, CANADA 
Faye Perm Displays, Ltd 
8 St. Catherine St. E 
NEW ORLEANS, LOUISIANA 


mw & - j 

\ sr —_/ | 
Wray Williams Display Co ; - - 
534 Cana! St 4 Fuay bi — 


OAKLAND, CALIFORNIA o | SHELF DIVIDE Re 
Oakland Displays ' a 
575 Fourteenth St ” Ite 

OKLAHOMA CITY, OKLA = 
E. B. Jack Castile 
2| West Main Street 

PHILADELPHIA, PENNSYLVANIA 
Naythons Display Fixture Co 
909 Arch St 

PITTSBURGH, PENNSYLVANIA 
Art R. Cohen Company 
810 Penn Avenue 

PORTLAND, OREGON 
Mr. Roderick §. Clancy 
P.O. Box 463! 

ST. LOUIS, MISSOURI 
Nu Era's Midwest Displays, |n« 

608 N. 7th St 

SAN DIEGO, CALIFORNIA 
Jay Displays 
228 ''8'' Street 

SAN FRANCISCO, CALIFORNIA 
Kehoe Display Fixture Co 
541 Market St 


FOOm me 
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